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9 T § Fol IR IHIZA AT B | TRl S ‘W shiviel” § MY SAfdded e $iR
3% LR, WA HIVTe, McATSIATT Tl FehRIcHS S0 1A U o Heed ol qHS,
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1.2
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Soft Skills

9= (Introduction)

e 3R AN UM H T THE W A9 5
TR 3R WSS Stad o Siaehl 3
95 ¥ Heg | U U hive dY s
Hfekdced (Personality)@lﬁ%‘tﬁﬁ%?:ﬁ?ﬁ{w
e 99 B TS A ¢ STad 319 I
3R wed 3@ (Travel and Tourism
Industry )ﬁﬂqo_vfﬁ“él%l

A

g
A

Hfeded ht URHETST (Definition of Personality)

Sfica B THEH W Ueel wferg oSl Al |

PERSONALITY [t i s st

e i, Y o9 fetd-Slord 91
T A T 2, Y w9 T R § | o Sedt

S S ol €, W9 TR Y GEi-agEh
firerd 21 o g S o gEeier 3 Redery

9 S 1 Tedl Bl 2| SN 39& WY &9

T IR ST U @A THE B ¢ | T

TWEH, Toh T 2 S 8 T Fehrad &idl © | SHeh Qed SISl §HY e foehd =8l | =R

A B M-l W U9 el 1 Thet R Hieeel H SRR R 7 5 3o A e

21 51 Thed & o 9 &% 910 W TSI A A3 ¢ | Tped | o wlt Tl sl 39 B e

TE o9 I | 379 WY, 37 SFl H Tk 1 €2 Weh © S ST-3TeAT ki i |
AfeFa ot Hehed = 1T % hE oIS HAISehi ( Psychologists ) o foTT agd feereren

foor W 21 39 TS § §H T O SR 9 7N, Sfesh 39 o919 o 99 f fe
Hferd ST THISTeR 3RS ( Social Attractiveness) frar 21



feded (Personality ) 316 ol STE wifed ¥ ‘€T (Persona) § 31E ®, f5&em
s Bl € “qEel (Mask)' | /A FHA | 59 T9 W T2 eid 9, af fFd fher
% O ol e & g i q@ie ved A

Hfericd (Personality ) T HdoTd STEH o1 H,
e 37E AN o Gl €, S 3l e
37T S B | S 3YehT SHaeR, |re
TR, TETH I HI AR, IR TS
e, 3 foeR, e TS - 3 T9
el MUl feded o9d &1 3 9e |,
A IE & S 3T G A ok qHA
U9 A ¢ 3N AT TRl SIY TS © | 3
39 fewd €, dierd ®, Fied ® SR o | e
3 B - eI IR e ¢ |

AR feam it (Oxford Dictionary)
% ek, Sfericd 3 7O 3R AT 6l TH HeA €, S Fordll S o1 @ AT 2

316 ATl 33T ¢ [ 3MReR FH-h9 & = Aforaed | 3T &2

TEsAites fsfel (Encyclopaedia Britannica) ®edl 2 fof saforicd Teh S8
% e, TEHE FH AR HG8R B & qlioh Sl el Sl & | THH YT TS, ST
T, 3R U I i Bl © 3R A T Ao W e e €, <9 30 A
T SId A € | 8 S T 31O Y o AN SR ARl & W T[S 1 adih
3T BT © 31X TS ST KT &l 79 il |

T €, T 3 THE hI YEINT T T SRl S od oAt ? Teh HEER SR geen
TGS o, 3R TE e HHA RIHId a1 o, Treie] o R R ¥ Sk T el
o | 39 Teh i STTC I8 Il WHISTR FIA (Social Skills) o | T SR
o, TEANT Al AT, A e Sl o | STafeh TH BTel B oTel o, 37hell IS
ST o | F&1 e SHoRicd o1 ek © SWCTY, S & fohell o1 SAforicd S 8, al o
T off <& ST € % 9 39H gl A R WE el §, 919 Rl € 3R |k dR

T fohaT TSt © 1 T A s8] § e, ol sAfekicdl Sl Hoold Bidl @ - 37eh 3eT
ferat T Tt 3R Haeierdl (Social Skill and Finesse) |




1.3 HAfdda o TaR& (Determinants of Personality)
T THM 1 SAfKIcd 3T Bl ¢ 1 4 30 S Gren ® foh R W sl s

+H 2?7 Al Pl SHR I 9l TP W HRUT B ¢, N 70 Afdac & i
(Determinants of Personality ) sed & | 3TeWT-37el7 HAIashi ( Psychologists )
% Tl i SEH ¥ TH Ul werdl § foh SHfdkicd bl TWIfe R del Sged § HROT B

qohd © AT T2t & <l bl 3T 3R 91, W& & foe fads 39 99 (Generic)
RN ot a1 B, S SRR Al & AR ol 3THR od ¢

3 e fraives §:-

ST 70T (Heredity )

H&h{d (Culture)

qienieh g534fH (Family Background)

Sitee o firet 99 (Experiences through Life)
THR UM & &N (The people around us)

31MST 37 H SHfekdcd o &Y Mok ohl Teh-Ueh hieh (I ¥ HHS 2 |

I.

AN 0T (Heredity)

feFhIE fea@ I (Oxford Dictionary ) o STHR, SR T[0T T Haeld ¢ -
YRR =1 AR frioarst &t Wd d gud 9 | S /qei €9 o
ST 9 319 gasi § 319 <Afdded % o 701 favred o urd § - S el
1, ¥R S IEE A IRR H G| B TY 9 IR S Bl €, S §H 31
TSt 9 I 8-

* IR &l 99e (Body Build)

* IR 3RS0 (Physical Attractiveness)

*  NRe €9 (Physical Defects )

* e 9 eI feufd (Health Conditions )

fRaR T 3 TOT T FHAT-S[en T TR UeT Bid § | IR T[0T §HR gt
e g W g




II1.

I11.

TG dIC, TR ST & Aetd I+ 94ia)ul (Environment ) 8HR Ak
<l 3T fershia el €| TR0l 1 Haeld @ - BHR SIEUE His @i, S

SIS 39T R AR | SRR TR AR F9 IO i 3R ST w0 Hiew
T 2

I 07 (Heredity ) & o1€, 319 g9 57 30Tl =R fefvent & aR & oo,
o Il BHR THiENuT o RE g

G&hfd (Culture)

Y&H (Culture ) Tdels € - fFlt Tt =1 ¥ge & fomR, dfa-Rawt iR
ST SHFER | §9 319 e (Values) 3R Fehd 3191 WEpfa ¥ Fied 2,
3R T TN SEdl 3R HARR W MHER ol ¢ | HAeR & gHR SAfKI ol
TR SRl € | 36 RO STT-3TeT HERferl B S0 gU T STeRR e e
% A I od €1 WRd § g Wispias soyfy § agd fafaemar <am =i
forerclt 2 1 8 Tl o o U forvioand Bt € S ST USHf % @l & A
% T B q QM & | 9 -

W%@nmwﬁr (Enterprising ) A STd 2
ERET & & |ed (Daring ) WM S @
S o A T (Creative) 3R Sifgs T ¥ Ad AH 54 §

gTclifch, ST A I8 el © foF fhdl Sepfa & Ot < foopel & <9
Hferica dlel B, Wifeh THT ®Y § o@ SC of frdt el o STeeR i
o U W SHAfRied 0T SR < i firerar §1

TR T3HH (Family Background)

IRER TS % Fod DI HE ¢ | URAR I AR H GHE 7, S GH & Red @
IS o <6 W 9[S Bid ¢ | SR O (Heredity ) & 1€ foREl 9= & =Afde
l FaU ST HHR o dlel TWIE SHh IRaR 1 Bl 2 | UREaR ¥ IS T
Uee] - S A w5 fren 3R gesufh, wmifin SR snffer feafd, uRew o
Sl Sl WA, ST 3 3 forediid IRaR o 9 - SHfekicd i HIHl 8 d%h
TIferd SR € | SRT WY, SMeh! THe-T9He, T Gere= ol aiiehl, SMamd

e S T TehT - I G GrE-diY 91 q0e ®9 9 98 8, S 3104 39 qRer
9 den 2|




IV. Slaqd 3JHT (Experiences in Life)

—_— -
Il-{l!
—

SffeE GSR (Julius Caesar) 1 T
IR o T — “IWT ol ST et
21 98 %A I8 gHEH | faepa Wi
2 foF 3wa U Hecyul Sfeed e
21 AF <ifSe, e SAfecd o e
T T 2| feh TR IR-9R U 3Wd
B, Sl MUl TAE 1 Teld B
IS T ®, Al FE 0 AT H §ed
kel &1 IS0 & AR R - e F2
TEHT § MUk WY A STeRT- 3T A
19 w®, 5% 3o O SyR Ry, «ifer 3= auw =&t foru | a1 31| |ifae, 3R
el hIE A A NI IUR AW, A 1 T 3T W ST R | 2
IEE Tl | A, TAR Sad ¥ SR-9R 8 diel HhRIcAS A1 THRICHS STd
SR Sfekicd & $© 1O 1 9gel I &Tel od ¢ |

&

—

V. AR JTHUTE & @RT (The People Around Us)

TF TR FelEd § — “HIH i Ued SHh W WA Al § B ¢ | T,
3O RSieTt § % 0E & |l ¥ Hel-Sie WEd © - S99 ger, e, geurd,
Thel & e, <, RedeRr, Geshdl, sid iR =l a o arsel off | R
I AR SR I TR S B €, 59 3 3R fud € SR I e =
€1 % 91 B 30 HER W Seard W X od § diieh {5 g TS e ®,
I T TR | 3TV ok dR W IR e fREl 9§ HhIdEh HH Hl
2, Ol oH A STHTH IR TG WA I SR | AR, TAR STHAH % A
IR g TUR e 1 Sfed R R 7 R w9 o 3R 2 T&d €

RIS IE € {3 TURT Sferied SR 01 SR Aaraor S &1 9fond g, < g
MR < € IR THI-HHF R seard ff T 2|

1.4 Sl fas (Personality Development)

SR A o it W g8 ==l T WA Tl i o o € - 6 Afrded S
¥ € T Bl ® A TH THA o WY foreha R Sat 82 39 91§ y @ S
(Psychologists) 1 AFAT € fF & =g e g Safedea & @ e i 2|
AfF aed "Rl (External Environment) ﬁfﬁﬁﬁ@?ﬁﬂ’ﬁﬁﬁlﬁﬁﬁ%ﬁﬁ




el SeFYR 3T Herdcd H Wefeh Seeid 3R foehre il o1 SISl il 81 39
e, SAfericd @ (Personality Development ) Teh fFRaR 3R sgeimam wfshan 2,

S g WE & Hieer (Skills) W IR wfi-lt [ sed sie o g €1

T HAFATG R YR ATTIHATS & AR HAfekied b forshfad &1 € Sfered
fershTar il Wfsh= 1 ot SMUR 21 el & w9 | =g iR off S 0 € T €, Hih
& &5 § 9eard 9gd a9 W 3 @ T | 376 had {9 &1 1 W & =9 S THAE
IMYR 7T 7, Sfeeh aaordl g8 AT & T A & 1Y % Te & hivra (Skills) i
TELA B B | 37 ST-3TelT hivTell o g H, Sfericd 1 WHISE SMHH0T (Social
Attractiveness ) &9 3/@H T Sl 2 |

TAIT 78 T ¢ {3 U UHeeR Al 319 97 ¢ U9 i 31Ul bl Teae] SH
% AR T Al oI W 10 | S SHHT Ak = bt [oehfd 3R
& o IThel BN, Sfoh 39 TRl R Wfeasicrs ded ot fiei |

T oI 9 3AM (Tourism Industry) ¥ R ot SoIQT o] 8t €, STl 3=
IS 3MFHT (Social Attractiveness) STell faiehid saferdca fordl it 311 wivTel
T 3iferes STE T ST § | ST RYT fUsel oY o SehTE § qHeE ST g ¢ |

319 HaTel 9% © o 59 U1 A i fenfid &Y, ST 9ed 3R 91 S9 (Tourism
and Travel Industry) @ oI Ta8 SUgad 81?2 §AR Afddd & -9 %t’j\@ %
5= 20 &R Frare =it aife &0 vied a4 Us 9%l iR a1 Toh ?

Y Halel & Sard o ¥ Yed gH U W e foh e @i § i bl Sie
el S (People to People Industry) %, Sidl e Yerdl (Service Provider )
e IAE (Tourism Product) T = few=an ‘6\lc|l %I SRR %Fﬁ'{tﬁ - @tﬁ'ﬂ
AT 8leet (Five Star Hotel ) &1 TR, S =3 7Ol oTell &, R | Sgad-
T FSTTae, STaRASIT TR 1 37=a1 G, He =R 31, 79 R 8l S 8, S
981 1A i el <INl H U9 Hal Wi (Professional Serving Attitude ), 3=
AR-ad% (Manners ), &R ®I9Te (Communication Skills) 3R TE=sdl &l TH
(Hygiene Sense) ! Hl &1

TAAY, JoT TT F §H e bl & 1o Tk (Tourist) Hl Ihps Wl IUAS A
% foTT geied 3em & wHafEl ° $o foni sfade ot 6 B st ¢:-

< HH % T FHRIHAS R0 (Positive Attitude to Work )

4

L)

% QUSSId Td Haid SHfedcd (Well-groomed Personality )




1.5

% TEiSe Td Aadides Be™=R (Social and Telephonic Etiquettes)

% UeR YNIRER 90 (Professional Body Language)

I, SR 94 T T Tl U] fR ot =fem & afeded & qA i 91 W § 1 3%
ferepfird il Sl © iifeh TRie e o foIe Sugert 3R Werarsied Sxferied qaR fema
T Heh |

3 3 T T § B9 39 &9 o AR W g o) wWe fR wded sam % R
T i hd faeriia foran S|

HehTcHeh hId greehluT (Positive Work Attitude)

gfeshor (Attitude ) STerehdisi 3R HHaRl (Psychologists ) o foT gasm &
WWWW%IWW(Personality)ﬁwﬁﬁa@%ﬁw%
TAfTT I8 THSAT STEd § R gftcshivr 7 €, I fedeT 1 e i e € 3R
FrEiee (Workplace ) R HhRIcHS ReshivT T S & |

st e (Oxford Dictionary ) o STER, gfteehivn fordt =ifs, o& =1 ge
% Ufd TR feeR O o1 godich (RIS a1 TehRIcH® ) €|

WA T H, T8 THR A gite @ o o1 o, sresl i uRfeufemt ot fohe e
TEd £

T 1T oA R off fowm & of ST Wehd € - 39 O P W, IHRITH AN THRIHS
W, G W A FAER | [ W Y gR-91 S od ©, 96l BN Sed o7 Sl ¢ |
e AR SHG8R ol Sl 7, SRR SHAN 9= (Psyche ) I &0 &9 Sl 2 31K
I o & AR e ol IR Hr € 1 A, SfeshivT Seeie 9 e A
1 ot ST Tehd 2|

1.5.1 HhRTHE GIEhITT shi IR (Power Of Positive Attitude)

IMerepdistt 5 fag fFn 8 6 < =fea fopedt ot =afea, srem = o & HehRIcHe et
W S Hgd Hl €, 98 T B g | iUk G @l B, ol st S € 3R
St | stferen wwhel gl 7|

3MRERT o TEArd el fafer™ /g (William James) &1 98 % 9t 39 925 6l
IR AT BT ® - “FRITER FESR IR of S €, Snemare S sk

TTaE IFaRiet & T e B off Ig I T o 3T AUSHIR U | 859 ANTe S
% gfteeno (Attitude) o1 il €, Safeh sl 15% ANEM fas@-3 (Technical




Know-how ) &l &ldl 2 | T, FehRIcHeh Seehll BHR <Afsricd bl 3R 3ehtieh s
& 1 ST 3T UER ST Sta | BHR TN sl S $3[aT B |

YhRIcTh Mehiv i iferd =l = feigelt ¥ SR Toee foman T ehell €:-

1.

2.

3.

ThRIHSE eIV THR ITTE hl ST ¢ |
FehRIcH GRehIvT EHRI Goreiierar (Creativity ) =1 ST 8 |
FehRIcHeh SCshiv 3res! TRl ol <7 ol 2 |

1.5.2 WhRTHeh A greahiuT (Positive Work Attitude)

3 I T UHE fh WehRIH® giehivr (Positive
Attitude) TRt f =af & =feda & fog @ !TL ’

Hecaqul U1 § <ifeh e T, faeives s (IR
% faemer™ B, S 81 91 9HST), THI GRS
@ M Tl Bidil USTHT §H s SAR-<IQd &l
T AT TS 8 | ol B ThRIHS Te g o ©
@ I THERIAS | T T TR € fop B9 3 uRfeafot
H HPRIHF qleh T G9Te | 3HF fIC 5 HIET
HeT T Fehdl -

1.

i,/,
T+ gfteeriuT @t frafaa st e
o &9 9 2@ foF sk WA i, WewitEl 3l &9 o Ufd eI B Al
THRIAS | I THRIHS € Al SHh HRUT Tist AR 37 T HH I BIRTT H |
T T A A o o1g hefi-sheft 7o gfeeehivT ol ThRIcHe W HhRIcH
+ S TSl B |
T AR Forsft Sfrem o ger semd

S d Wefierdid 99 R | R 9 URER i 3 HEd 9 AR % I
WAfHehar & | BRI Riarsti ol Sifed § F @d 3R 31thd o1 a9 BR a9 7 o

ST | =€ He A9k GRIHITT Rl higd 3R FehRIcHeS 1T |
HhRTHE T8l UT &1 <

UM 31O drehdl 3R Therdiall T & <, 9ol & 83 i o1 Red | qherdn 7
foret &1 Bl




10.

3TTIT HATE ST &

gare &2 fvd & 519 21 519 Hale Tohdl ¢ al Toldmedl 3R TehrRicdehdl 9edl
€ TURIT T Sier T 3R Sefqder g1 gFl ol ¢ | fafe 3ms g R 3R
g 3 oot |

ATV TSATH ol ATET FATE

URarde fAfvea § iR STerR ot sl gAIdigol o € S S A1 Seshdl ol
STl I1 T i WHEA SCoil | ISATd Sl THRIHE® €Y H <@ Tl a1 34

Gre 3R 3 987 & a6 ®9 § o |

e @t faT ffera ot

3T HTH ol 3] TRE THE 3R T g+ W U hivel Wi | el B 319 370+
% o <ef B, T st U 9 W o ® 1 e st diew, saen st
SMAfIvaret 3R R a1 |

i T W

TE el I | AT Bl @ WAehe T % WY FE T & STl 2 3R A
3 T B | 3EY o o Y U fomm sraed, AU whre-3em I SRt
(< <hl IS ST 7" |

TR 91T faehfad o

BT FHTHLAA 1 I HH T € | SR 1 AT ik hT -T8] sfoeh qRfeefd
% Booh U1 I o AT © | STHREHT o 349 Tl RS ©l. SMETeTeR o el
o - ‘B S Hl Hll B T 7, TR ok W e T T B SR B
T HIA 1 AT g1

AT T &1 W

T 3Med, Il 3R WhRIcHS gficehon We-we w2 2 | Fafta =amm
3R 3t HiT MU ot IR HBRIHRAT eTd & | ST 3Med A9 HiH 3R
SfeshIoT ST T TRRIcHS & <ol ¢ |

HHET o 3TEYU UgHTaT 37UATE (Dress for Success)

3MIhT Tl 3R AfdeT 9% gRehiv 1 uid B | o8 feried fapra s
T Hecdqul e §, 519 &1 ot forar 9 we |




SRIFT TH WHIHT 8 HFRIcHS gREHIT F1T @ | AIE Hl & AR BAR
feie 1 30 e fasfia Xl B o a8 wies e o 3R foe e fag

el

1.6 WWE&@W (Creating First Impression and Grooming)

MU SRR T WS Ferad G B - el
ura 21 3ifer™ wre giar 2! (First impression
is the last impression!) ST 394 Y@=l
2 % 7% B9 # oA ¥, Te B A €, T
T Hecaqul #f € 3R i =l 39 STErERo
W I ThaT €7 BH T WAl o ST WieH
T T T |

STFADIE TTeEehITN o STTER W (Impression )
fopelt <A =1 og & IR | o 9% o, e
0 I €, S o S W A Sgd Y SRR
& YR W oS Sl 81 3qeh o1ef TuE € fF
ST &4 fordl 9 ugell R firerd €, f S aR |
e TSR eI g ot 7 Tk FROT o o
gl

Tecll BT 98¢ 3eH Bl 8, Wi Jg ¥RV W THA qeh S Wl 8| ge foed
Thel I TSI TAEs T %3 (Amy Cuddy) % T 199 & STUR, A
& fFd ¥ Yeell 9R e & 9 & el | o1u fovadsiEar (Trustworthiness )
3 aerfagar™ (Confidence ) Wl <Hed &< €, dl 38U oid T8I doh & et figd

T b € | 1A T o Wi ¢ % T8 B A GfEHa A U MR W

81, afcer ST T (Attire) 3R GsH-GaH & &R (Level of Grooming) 9

siferer it ot 21

TAAY, TEel BT ol SFHERY T4 o [0 feded & 37 21 Tgefshi - qemek @ik

gaes R o9y ®T W HH HRAT T8 2

1.6.1 98 (Attire / Clothing)

a9 o 1Y ¢ THR UET | S §H fhdrei Sl S weR § 3ifehd €, 99 & @ g5
TAR HUS W Afehd & | SART T8N BHR Sa- o Ufd gfeshivr i guiidr © Tafee 78
3ereTeh € foh g9 U o 98+, S g9R 9R H WehRIcHs eyl < |




FHEEIE T BH W UM I G g Ui SH-hre &l A Aty | S §H

SH-HIE T U I © o BH I ol SH HE-GTH 3R a0l o 6T T
F ¢

e 3Em | 78 3R ff Hewyrl § it TARI YAl | shadl AN SR o
Tuiin §, ofceh St o B IR Far it [oreRn i o Gt Rar €1 FE RO @
for TR FHEM $= UERT % U= 991 (Formal Clothes) 9&d € difeh
TR =l YT 1 fverg S ST U1 39 A H e R W S YRR %

e SEIfeTd -
*  foo9 WwiHeH (Business Formals) - W WHaR ¥ TFaR d%

»  fom g (Business Casuals) - W: IFhaR i

1.6.2 GHSSIT/HGT (Grooming)

TEel BTY Sl deck T H THI HecaqUl Uee] § YfHT | SRS TeEehivl & STER
YR (Grooming ) 1 31 & - HIH-HeRT IR Hafterd | 3o gaR IRR 3R
STl St TIESAl A SHR WUl TU-T HI S @A SN § | 39k 3iaiid s, I,
od, o), MU S WeE SUHN (Accessories) H1 SR R Hafera T off
ST B |

ofer Strae o forioem it R e W=adl e €, i I8 shael gHN
Sfa € 6, Sfew TR 3R TR & WSy W off 3R TTet @1 AR e gufesd |
g, @ TN O TEN Hug Wl ISl YT Tel ST Hehd | I, SAIGT HehsTq AT TR
YT YRR BT Rl fomre Fehd

ZafeTy, IR Sfad § SUgH Jerar iR 3fra JfHT <A et gHR deel o1 <l
ST 3R TR 49

FEHEIA R ST 3R ISR o uH & forg SR IR i ¥ I *% Do’s and

Don'ts &l &AM W@ &4 21 = U T amr= yfi fow smet uerer sfa @

S I H Teg H:-

1. & (Hair):- B930 a1 WH-GeR 3R Feilh ¥ TR 8F =T Mol o,
g THHA 1 A7 SRS RO § w9 | GEu &% fIU B a1 3@ 3R
frrfa w9 o fom e 3fua o s €, aif T & e | e | )

2. I (Shoes):- 09N wifere fhu gu iR sret feofa o




4.

ARG (Nails):- T, % 3R Tl T AR oy gU €1 afeensti i 9ga
S ARG AT TSRS T H T A

HIHATEFT (Cosmetics):- HhHT Toehl 3R Wehfaeh &I, difh Tem gam 3R
3RS T et |

Business
Formals

W/@Fﬁ? (Perfume/Cologne ):- Sgd gcehl AT R Al forespet A F
Fuet o fhdl e o Tl (S U i 7)) 7 @)

Wed & o (Facial Hair):- 9%-9eg % & a1 T-48 §gd 81 3R
Teiter | 2o &8
22 (Tattoos ):- T9a € dl T4l 32 gehert 1@ | g of 22 e =& <1 =i

Baa/fafRiT(Piercings ):- Je¥ 3R IR o fafin 9 w& | Afgensii & fou
Tieh e | hadl Ush $ARTT T €, Safeh eul o oY $3RNT i SrAfd
T 2

S — Uk (Backpack ):- 3H-T1E $e3e] A1 AU=ier wrieee W dehie
o S 9 59




10. U™/ (Purse/Handbag ):- S, THR 3R TR deav 1 fasy 2

T & | A B T S W HA W AR

SR SR YT &% 7 Teqell W A <7 W ST e T Tk GRS AR U9
Vo B T Fohdl € | ST TRl BT9 O YR & Afad el Sl © 3R S0 Sl Ieheae
I 2 S €

1.7 HorHd |HETSh TR (Basic Social Etiquettes)

Hfericel bl MR & H FHISTeh RTeMR (Social Etiquettes) ot &<t it B
SFIHIE IR o TTAR, TR 1 sref & Tot =1 frdl 99er o9 ® vefer
IS 3T=RUT & FEH | W visal § RIemR & Aded ¢ TFF, 379 agr 3T
ST STERV] 1 UG - A8 59 SRR W o, sl & e g o1 aRer 71

TH SRS W &9 o G &t W e -
1. SR R (Work / Office Etiquette)
2.  Am RT=ER (Telephone Etiquette)

1.7.1 HTERIA/REATAT =R (Work / Office Etiquette)

3T o THT | BF 394 R 9 31U 99 HrEieyd (3Ahg) o fodid § | i
AR SR e o A FER e i Hed Ul fEed a9 M 7, S gHR e bl
FIferd hd € | SHfT T8 a9 81 T € foh &9 319 s $iR Heehiat o
R S-URER § 9§t ifereh TS 3T 98k & ¥ & |

A g’ (Myrna Hoover ) 8RT faifad Using Proper Etiquette ® &idIT T $&
v frgia Frefefad €, 57 soemes g9 srieed R s RiemErR welkia o) ged
.

1. TEI P U B THT R FEAGT GG 3R S35kt § IHA BT Hferied <l
HEqUl 0T | T8 S € o 309 TERT o WA by A €| W &, Hhrd

T R G HAT o 3E9TE 2|

2. fom, gEe ok fire W gEdl & WY oW & FgeR H S 3 S g
e 2|




3. o o SR (3ATRY Gifiiesr ) THel:- Sier s aRfEfa st wH=mE

1 YfHenIst bl THE | SAFYE® G i IS O 3T FE FEAAT IR W
Tehd ¢ | PR R AN fFY TE Bl €, 39 W & <

4, HGEE % IR 3 © EH qH:-
* g 8 &g o el W Tord, sifow ot gasn St @ g 2

* S o SO GG - TR ol 8 A 99, SRR 3= 9 < aifes o
foredt =1 |id @ 9 g |

* g I Ygol AT T w9 9t STk SR RIS HIH F R |

* g B IS - S 39 WS o el i Witd § HeEE hid ©,
Al 3R 3 AEh o G Sedl 7

5. WehRIcHh SRCehIUT SIAIE:- T bl SToY ol ORE bR il el Sh=)
TRl @ Tohd € 3R He & o Jooram 59 = 2 |

6. YA feEmd:- HEtYd R B O 8 9ed W 319 eHd o, I8 e el |
STEEHTT i ol | off 3Mueh! er=ien 31X WeAnh Wl =t | IRad= &l 3aH
Y Y eart U & ®9 § 99 S99 2

7. ONEHE W 99 GET - Rl disiee o SrEismH | e °F et 9 Arl
99 | THY AT IS UTSST S © SR 9ed H g W FEE W el
2l

8. TS % IMYUR W WeHd 7 Hi:- ot § frdh o Refd =1 ug @ @i o ™
3T IR = o |

e MY aHF RTER (Business Etiquette) 1 9eld &d 8, df - had
3T Hfedcd TRk ST 8, dfcsh 3T hrEEed W Uh HehRIcHS Sfg 9§ Tenfid

FA €| T TIHM Fehd AT YRR TheTdl o foTT STeid Savas ¢ |

1.7.2 mmm (Business Telephone Etiquette)

T IS foh 3Teh STe hl Teh f Sl & =1 <hell BT | =R o 9t |regy
o AR S off T ST Fre €1 T EH § fF o & R | SR =maies
Fd TR & HreaE 9 E B 7, it U7 @Rd Y9 WY ¢ | e Wi

e (Tourism Industry) H &, qfcieRatsti 3R e o 3ieT GaTe o fou
SN o TaY i WA B B




Rt o ) oY =9 99 W Rk 6 © 76 39 FHER SAlEE e @ 3T il

2d 2| B 3R qurEl SolidF IeeR § 7 shad U9eR Uiqs3l Sgdl 8, dfceh Ueeh o
fergamr o e B 2 | e A et Bl W S W T WIS S A AT HI AR
H 9 T8 € IR Hied @ | 38 SR STehel hufE ©ee AT WSk (SOP)
Tt € FTEw e il & TR qeT weesh W fasie e fen s €:-

ThieT AT ST < (Answering the Call)
hiceT AT (Making the Call)

9T AT (Taking a Message)

YT BT (Leaving a Message)

hieT 38T (Answering the Telephone)

1
2
3.
4

1.

*

*

*

*

*

it S-dF o1 ¥ vt 32|

qEH & WY <A1 < dlfeh MUkl AaTe GRIHSS o |
AT |, TSN 9 3R g A e

TrA-dd, g a1 Wied g A |7 HR

UM W, HESTR 3R &3 e el ol

it ST (Making Telephone Calls)

*

*

*

9T BT (Leaving a Message)

*

3MTeHT SIER  Sheael IMTeh! dieeh Shal/GT8T &l Sfd W Tiar ¢ |
HIRTET B F e T T = o9 WH I o U gfaersis e |

T SR SO SO ST U XA € | T MUl STcAevardl 3R RIS
TIiar

I et X T el W AR 3T 7 81 Al TSR et HL, T B
3¢ el A o [T 7 He |

R foreRer < aifer af ST S § W W
T |

WW,W@TWWWWWQWI

A 39 HE I/ =41 =ed &l He¥ 7 B, afcsh GfaursHs
T Y I: hict hR |




4,  HIYT AT (Taking a Message)

*

*

*

BUIM U, oW qRkehl, Sheied 3R Sl WY W |

Tt feror e © fod $iR wfass o forg e |
forreh forg | @ SHeRt A @Ik et 3 dTel 1 QU A o U 3G9
forg (Tt aat |fed) |

hicT i Tl 3R =T st |

Hic N TR Fal, g AR THFITH A1 R 3R IS & el ok &
o foren ST Hehal B

HISH/eRT T ATH 3R hicl <l 3299 o |

e G IIATETIF Bl dl hielk & =R Hl HaL I HiGE qaL 9 o |
TRET B TSI 1 Tl A A W a9 BIE |

e el F9R o TEl IR USieR aites § G9Iell ST df T A
T & eIl €, e (productivity) gl @ 3R Wew Fdfte et
21 SH% WY € HAed | 3NTh THRIHS B o-d & AR Weh a
TeSHA & o= Wﬁ‘@lﬁ'{tﬁ? (professional worth) S&dl 2 |

1.8 HehNTHS IRk ST (Positive Body Language)
T Uee ol IR A 3R SHS T o e R © | U8 HR YRR % 3
Tfafaferdl S sitd, R, &1, B, SS9 1 <0, =ed o <N e @ rerEd B, R
IR TS el S 2 | 3@ Gestural Communication 3 Kinesics ’ﬂ%ﬁ%l Ug
TR T ol T ARl B e € | Iedl o B SO Arash b fyur Wehd € ifeh
TAR YRR & TfafaflREt 3= Tehe e et B

THIfTT ST & foF B9 98 ST fof TehRIceh SRR o0 & YeRRid sl STe difss gt
A BT TrEt 3R MRS o7 | 39k 1Y g6 YRR o frefafad deosti W

AT dMfd:-
1. AT-HUHh

39 g THY Teoll 9K fierdl © O 999 Ugel 98 3@l ohl ek <@dl 2 | 375

3@l 1 Hudh WA ard Sl TSl IR T THSARN 1 9 Al ¢ | T
T R BT o 1 9 s TR A1 | e e 9 3 8k st @6
Tehdl &1




39+ (Posture)
TE G T AT 1T & 3R I8 STcAfar gaRi e Tl 7 | ek

TU Shell aelt OgT 8 et 3R sk @ 8 | 98 9iF o T off SRR STerdl
€ 3R BH 3R 31k TdH X Tkl 2

R ot Raafa

iR =t feafa 9 off 9gd $© = BT € | SeHivarsl 3R g e R ol dien
Tl €| 56 B G A G el | Bl €, ol Soshi-| R geh Suer
e 2

FL2

TRIRE 9o A 1 Ao i ety U S # | g w1 gl Wit
3R 1T el 31IH S R e €1 el B YRR % fRAR o 9 W
openness fomran %I %T?ﬁEB\T HIg HET EHTH?ﬁT U AhRIcHeh HIAT STl % 3ﬁ'{
T IS AT 3AehTH THSAT ST Hehel 7|

w

R TR AW ¥ G99 R BF & HRO T TG I HiST Bl T 1 THG A
T B R R afafet 5g S €1 R i A TR IS T
T Hehd B | B TS <A o1 TS X © A1 SRS OId 7, Il IR WA 61 T°
T TAR] HehRIcH 13l ol fe@r 2 |

ZTelt & 9T

» gl o fPU U 39R Wgd HEH Ed 2

*  EUEl W 3R ol 9 H SR B syt o St 2

*  ZYE Hi W SR BT eTel A STk AT ST Fehel & |

*  Ze R FHA T WM 3R afdhel B et difth e THAT S
@ ol farareEt

@ &t TfafafeEt AR Seel ®l Gid Fehe I § | Bicl Sl TEET A1 WSl
mewﬁrﬁf@qﬁwaﬂwm%wﬂﬁwww
T H © 1 q, Tl g (ST siEl 9 UgY) ardfae gEn R §,

STk Shael Bid1 deh TIHd HEhM TR TGS A St € |




I B9 37 Tl TEdsl W A T O BH FehRIcHe IR 9T WeRia & Hehd

& | FHRIETH TR T THN AR 1 HReaE 9t ¢ | add | 98 gAR
e o Wit FehRIcHeh GREehivT 3R Feid= sl g3l ¢ |

1.9 HIIT (Summary)

e e T el ¢k PR v €, o s R giesni,
RIER 3R RIS IRE a1 SI9 Ol 1 319 feried § IS il @ ifeh
e e | 7 SerEAt Wi Y Wk | g TN Uk Anlt 9 S, 1 3R 3k
UM 7, S U ULERT AT a1 B R 3R e IR W Rl 1 He e
|

T THE U e Tk ¥ I & T 3R STk FEfr s ufeen sl =S T
21 I ot e T § foF YO o HieAH ¥ g9 S1UH SAfekied i STURT T9ST o STER
frepfid o Fehd B | THh [0 BH HhRIcHs GRIHIT ST 81T, 3194 Ted 3R
HST—GSST ol 1 T&T BN 3R SHEEel Td Seithie s9aeR & Rremr 9 gl |

TG% 1Y 8, W TR 9o Hie ¥ gHR Afde ofd iR s e
A 21 29 aff T 9 B9 e Sun § YR A 99 © 3R 39 & § Wherdl
3R 7 et B R B

[qHTT U9 (Review Questions)
FgfaeheTdit U9 (Multiple Choice Questions)

Q1.

Soft Skills ST &I I29F T &2
(A) THAH T ST (B) =afe iR =agR GuRAT
(C) wes Tel i SHFR o1 (D) hadl ekl UM H HEG BT

Q2. U ST H W HivTel Tt Heaqut &2

(A) 78 Hae faeelt Tt @ TueH | Teg & @
(B) ¥ Shadl dsh-iehl sl qeh Wit 2

(C) % A i YRIeR 3R WIS T § T s ¢
(D) I8 et fafad wden & & o 2




Q3.

Q4.

Qs.

Qé.

Q7.

Q8.

frrafafad & | Si-a1 AR Yoo (Grooming ) T fEar et €2

(A) T IS G&I

(B) THI W T

(C) a1 3R g | Tl

(D) 3fud IR T=ad

IIRITER TS AT 31X Tohe ST | ST TaT € 2

(A) Wifas =R (B) Ao

(C) eafferma (D) reife

3ttt T Hueh feReant Hahd & 2

(A) 3TF&ST 3R g (B) ScHiawar™ 3R &=
(C) T 3R o (D) TIRAR 3R IR

HIEETE U ST W Gl shiF-9T o 98t £2

(A) <19 &l 9dl ol TSR3ES

(B) i ol ToTd Hifeid el

(C) df| =l Toen gfaa T&

(D) o9 ¥ W Y R w2

frrafefiaa & & S-|T TRt GRHITT ST ISTETT 8 2

(A) forepmEa & (B) e I Al AT
(C) TEI =l UL AT (D) 9 ¥ o=

TR RTETER 1 g&T S2va o/ 22

(A) e ol Todt T HEAl

(B) STHepR fearn

(C) =rER 3R we gae
(D) hadl Nu=ieh a1d e




Q9. fax =it farfer & eoemt gerra ferdent wdter 22

(A) TR & (B) T sik gem =
(C) T =l (D) SAcHREE

Q10. WY & Tifafafer | safer T SIF-TT 0T Tord T BT 8 2
(A) Teh-lehl G&Idl (B) 3NcAfSYE™ A1 Hage
(C) AMER (D) STz

3Al-

1. (B) =fadcd 3R SFER GURAT, 2. (C) I8 e ol USIeR 3R WIS &9 o Herd
A 7, 3. (B) WA W U=, 4. (B) HEAH, 5. (B) 3McAfewar™ R &M, 6. (C)
ST ® EHI GG T, 7. (B) SEE 1 FH AT, 8. (C) ReER @ik v g4,
9. (B) firan 3iR Hed= =, 10. (B) SMcAITATE o1 SeRIge

Y IANT T
(Short Answer Type Questions)

Q1. W WA (Soft Skills)3M dAEwIat YA (Hard Skills)H 3T e
hifSTT |

I - TR hivTel/ere fehed (Hard Skills )deshiehl shiviel BId & T Ufieror 3k e 9
U T B, S8 el Tee I oia | O hieiel (Soft Skills oA & ifered,

ORIk HaER 9 S Bl 8, 9 ATHfvard, YRl d iR RemR | v
ST H qehell BT HH H H A e 7, e 9 s wiew gdfte

3R SE Fae § HeE ol

Q2 TUIeT SEM (Tourism Industry) ® Afedea fae®@  (Personality
Development) il IfHaRT AHSZT

IA:-GASH IUN § Hew Wal shael SN deh Hiikd T8l §, dfoeh SHaeR 3R Ao

T 9t Ui & | =fedca ferpr( Personality Development )® Saferd STicAfergams,
3Mepier 3R WEAM ol B 1 I8 THCehl W ITeS1 WHG STefdl € IR Wal i e
EEGIR




Q3. HaET (Grooming) ¥ SfeRT & SAfe (Personality ) U oI THTE USaT & ?

I~ W (Grooming )& 31 & Wh-geR IR Hafeerd &1 ¥ G ol Waqd 1| Tl
IS, Tl IR TelheR ®Y HGTTT i 9gid &1 Jd4e S H 9gell o919
Heeaqul Bt € iR WA (Grooming )TH WeHRIHS S & |

Q4. 3ifftFE RTEMER (Office Etiquette )T Tdh IATEUT ST 3T IHHT HEd
HHSATSU

TAC:- T R GEET SThd RIeER (Office Etiquette )shT 3Te8T 30T € | € STSMTEH
3R Rrerd e 2 | 369 Teaiti 3R aisSi W ar=s1 u9d uedl @ 3R Saeas
Rl THRIcHS &l ¢ |

Q5. IHIRes 9T (Body Language)H 3Ta¥eIl (Posture ) Sl Hgd SdTgU |

;- XA (Posture )T 937 IR T B 1 Tkl AR & SMeAIETT IR AT i
T9ifen 2 | T 3R eferd A HehRIcHehal 3R il &bl Weleh 2 |

Q6. THRIHSE v (Positive Attitude ) ¥ THes 3TN (Tourism Industry) | &0
T B © 2

3T - GhRIcH Sieshivl (Positive Attitude ) =S w1 Sfo= aRfeafedi o ot seeR <&
1 &I T B | TE TSR H AR I dgck THFH AR 37 T A | Heg
H 2

Q7. 2T TR (Telephone Etiquette) § & WaH I Uk o fafaw)

ST - et IS FHT T 3R RIS 197 h1 J0T il STl © 1 39 URIeR Bfe A et
€ 3R Farg e o ¢

Q8. HEH Tl TR H Hew R 87

ST - Ueh Tl HEhT AT 3R {I9ard a1 91 St @ | 98 Sale ol 98 3R FehRIcHeh
T B 3 I O T TR Y9 Siedt 2

Q9. '@gﬂﬁ‘ﬂﬁlﬁfﬁﬁ (Mouth Movements) ¥ HaR T &7 TS USaT & ?
IAC- @ F el A i Sreast i Yehe Al € | GEh e SR SeAfavar

Gohd <t ©, STafh B8 AT A1 &fd HiemT a9re 3R SresTdl fewm 21




Q10. ST (Boss ¥ HATE Fid THT hIT-T T I Taq ik a9k & ?

IAG-91F (Boss )Y Hale od U9 M, W IR 3R 999 W SHEHN o o

Heaqu! e hieTel €1 399 SRI9 9991 © 3R % g ®9 U 37 ol 2

el 3909 U9 (Long Answer Type Questions)
Q1. ST faehrT H TehRTcHeh GREehlUT ol SRIT JftehT B ? T hifTT|

STY: - AT [THTH T SR TR SRV T | T &8 IRl st deck &1 J TaR
FH 3R T AR W e IR0 < € | T S § ¥ 3R i weeayul e
© itk F8f vided ¢ @, S GEHiaE 3R ¢ uRfeft 9 Sl § | Ae wHe
THRIAS T T& df Wesh ¥ TG < ST, AT e 3R e H sy B
BTt

YR Sfecahivl 8 ScAfavard <dr €, S &9 o uRkfeafadl o of wid e
e fofg & €1 Seew & fau, I fedt gdes @i gmn § gHen s Wi}
YR iVl TG alell FHAN Sqded THTHM WISAT 3R Weeh i T H
1 X HITT T | T 0T 3H YRR T H oI o1 § | T9% T, GehRIcH
A ek S ASTEd A ¢ | S B WeAN S e W@ §, @ SRl o foaRt @6
T X B AR 9l ol Hestdl ¥ THRd € | T8l RO 8 foF Gehricsh gfteshio
T el SR {1 WTeH €, Sfesh R T SEM W Wherdl i et o 71

TH YR, FhRICHF SREehU &H ThRIcThdl T SehY TGS ST 2 3R <Afdded
I AR T TATSRA S 2 |

Q2. FHREYIT W RMEER 3T Haw™ T (Grooming )& HEd THST|

I~ T TN Wesh © Hel ST g3 &7 §, STl Ueelt B9 9gd 7 & ¢ | 39 BRI
Frite R RIRER R 3R Ae-Hsel 1cid $maves ¢ | Rierr 9 aed © fag
TS T FENT, HESTHS HaeR 3R ORI ot AISIsT 1 &A1 T | 30T o o,
ffr BT G % WY TG AT R 3 GEeel i Sdgde g dar 6l
OIS <Rl STl B |

dicd-yared o Fa (Grooming )&l dqd & T 3R YR femT | 9w 3R
TellheR S, THS S, afeerd st 3R kT, YE&hd Hehald Ush TehRIcHS S
TR X € | SO WEeh Bl ol @ foF mHEN UsieR 3R ReR B sHeh St

YR (Grooming )hadl STEdl ¥ deh HHT 76l & | TTH IRR ! Tosd], Geaared
feed 2R efavarg o o o1 off it @1 At FHEN sRa-oRa o o 9




TS SHeh w1 W 0 TS 3R WSk i srgferen et | gaien, e S | Fere

(Grooming )3IR RTER Sl ST 7 shael SR Theldl o {0 3w ¢ ik
e G &l U3l Wl S W o S 2

frrseptld:, TR 3R §aw (Grooming )ShEiEed W FhRIcHe aIdTeRyl §91d & 31X
WEh o T H T 3R TE 9 4 7

Q3. WHRTHS I AT (Positive Body Language ) &l W faR & 912U

IO~ IR T FER AR 1 g9 B @1 IRl ol fIrn S wehdn €, dfehd IR
F T IR BTN AR el fIaR Wehe X <d B | 30 HRUT GhRIcHs IR
T SHATerded [ehd o1 a9 81 999 Y8, @i &l 9us (eye contact)
ATcAfeRaTd 3 TAMER! 3T 81 e 8 |HH ofed &l 3@l | o@ehl o1d % ¢,
Al 3W M 3R AT TEgH Bl 2 | T UER, 31w (Posture )W STeHYET
SIeTshell 2 | 3 B %Yl 3T el YRR TehRIcHehdl S 8, Stafeh Wiell iR Tferd qg1
TUTERITE STl © | 818 3R IR o Tiafafert o 9gd o9 %8 odl © | gl 81 A
T9lid € Safeh aie Ste oA STEEAN Sl WIeAl Wehe il €1 6 ke, Wi ol wlehd
TeRTE AT SCATIYATT 1 Hehd el § | b o TehRIcHeh IRIReh SO o1 38 feaa
21 T= 3R ATl deh Uge aTell qEeh ardfaeh Gl 3R T e gidl € | wHen
ST B 3 Tecd AR o Sl ¢ i Mesh GEh & 1ol Aol 1 gHI 1S 3@
gl
RIS 7 & foF WehricHer IR o1 gAR S w1 sehien, qeraeel SR favaeie
T € 3R T &5 W Wherdl s SHe il e T w9 l oot B

Q4. UHET IENT § AR TaahrE o STayIehar i ¢ ? R ¥ awee|

I - T TR ol S 3N ST (People-Based Industry )” el Sl @, srifsh J&f
Afafe Fien Harg Weeht W il € | 30 PRI Hfedcd [ SHehl Tohetdl i J& ¥

2 | I hadl dRd ®Y T8l dfce AR foRR, SIaeR, Hare Sielt 3R Imdfes e
& T w9 ¢

Ife Rl HHER 1 AfTed SRS IR ScAfRard € o 98 ekl P Tl Hegd
Al © 3R Tl 1 TR Sl BT 2 | 981 TRRIcHe I1 3TEd-o0%d SHfkicd G ol

B o THEAH TEA €1 W e § 9R-9R 9goid Weeh, fafay SRt ok
ey aRftefeEl e ot 71 U faAw w99, sieiEeE SR HehRicHeh
gfteentor et &1 5 7




Hfericdl fepe ¥ ey sgar ¢, fed wHar el & Fuesl ® id 3R
TS & W Tl R Il © | TE O WEehi o fI9ard bl Tetgd i € | WY &, sAferied
ferehre Smadh, STEIEH SR THT Fee &l ff ggg o1 2|

forsshicr:, weiest 3 o wferdca foshr shaet SfaTd Aherdl &l Sfess R ST 6l
TR SR WSSt T T 33 I W B 1 T BRU ¢ 7 Te 3 & B ey el
foerer T <t €1

Q5. R W HUN I (Communication Skills) I HeEd THSTSTI
SAG-Tied I ¥ TR SiNE Ted e i f 21 W Sun @ e Hee W

UIRT B, e o8 Tieeh] § Well ara=id &, A W SR e & o1 S o
ATCTHe ST | Tt TR o fae T T sredl Te St @ | HOR hieel hael Wel Ieal oh
WA ek Wit TE B | 3EH IR 9T, AT b SAR-=ed, A i &7Har iR &
ff Iferet €1 SEEYU & fofu, Ife geies frdl IHeen ¥ I © ol HHAN i shad
STaTe A1 g e 7, e SH oA W G IR ety e o sy @1 5o
ek hl WX e € foF bl Taen el € § | 39k STelel, TR Hive dvadh
I o AT ST 81 5T Wewdl Th-g@ 9 T R g 9 o A #Rd ®
TAAEE A 1 Bl & SR 1 FHITerar et € | THeH e | Sgurs Weeh | Sraid
ff BIe B, TEAY M R TS 3 FiEHiereh Gageierdr sgd Tro- W@l ¢ |

TH YR, TR STl T2ie 2T 1 SR 2 | € - hacl Weeh bl T Hidl § afeeh

e # B B ff THRIE a1 © 3R HHAR Hl i q%ed 9 IR o
ST e




2.1

AT &l UR=EI-11

Introduction to Tourism-I1

U= (Introduction)

ST o 9T W e g ol Hed Wl iR dst ¥ W orell & a9 T €1 U8 A
et 1 I srefeTae | SE ANEH <l €, Sfosh faew ¥ 81 arell ge1( Currency ),
U g el (S T, eied, afe) % i iR 7 e o wee womett w6 o
SETe ol B | SEY S % g &l o ferehr e 7|

feagarete, g iR wia 9 fasfd 2ol = vofe o srsi-Trlt wHrE ik 3ot
AT 3R e feofd b Asga foFan B 1 sfihel & @R, W fawa i @
10% 3 | AMEM < & 31 & 26 H § U o4 &l TSR ol 2| 399 I8 o<
& b Wi 1 T I ST 3 9SS B |

i W 7 et faeei g e €, afees e fash SR 1 wdferd e # iR 7
“for et aTett Sew” off et ST € A U T ST ST ugwer S el

TRA | A <Al o= ) W ©, oren aref ® “sifafyr e o "\ E =i 27
TR AT [ ¥ AAI-HehR 3 AT € | 9 hlE WA =R 37l € o 3T fou
faem Tard i S €, Si9 3T WA, WH-HeRT AR @R 3 WM o SawH |

YR 3T oot fesht wedes wRa @) fafaear sk Seafa 1 oo ogd Icded @d B |
9 Tital ot We, IRURes @I, A== 3R T8l o hell sl o T8e Hid § | 9Rd
1 IR Temeh SR BEafTey faesh wHeni # g srwfia w7
R qded o1 Taes gian ® foh gefeent o WE S @ik glaemd 2 3 fog
TN et IR ol greet o st giaend gl 1 9Ra & Sifafi-Hehr 3R Seepfd
T TEHR T T 399 B o dlled ¢ |

e & W, Tie ¥ IRd H foee qur e €1 % wied e [ 9t o |
ord B 3R e o oo o foviw w9 @ T2l die wd @l

TS Aeheiiehl HIeTH ¥ ikl o forg gl iR s WXl B M €1 w9 o ey,

A 1 fohems, iR 3Tes MESH | Wh-TWEE, Bleed IR T2 Tl ol s o off
R g B




2.2

qees HTed AR U dlehl § YR | G ol 9Qal o ol iRl % Wl 8 | Uh
ek i AT RSTaT IRMHSEE B, ST SN a1 & Seck 8Nl | 39 foTu. 3reeit

Tghi, MISH 3R B 1 B TH ¢ |

m@waﬁ?%@i’z}rﬁw—ww%aﬁ (multi-cuisine ) fierd & aifer esht
3R fereelt ST Tefeshl ol TS T A T ST Tk | X SR 31a Wikt i Asrrsi
R SE A o o B | WIS, e, 3R e Gauisi s ST e € ¢ & Sl
¢, Fred qord & e B

T a9l 7 g 3R dae TS § e Seond foRd B 1 319 9 SR ot SIedal oh
U g U WA ot STavEehal §, ST UHer i kel S T |

TT A T I T UM H T Dl FHSAN, A % il H TE= BT
IR WHR T YR B ST & S T & [ o Aeg i B

e T 2?2 (What is Tourism ?)

e T U Mifafr e S S %
fou it STt @ — T€ 24 HS W 3tfeeh —“

AfFT 1 T8 ¥ FH T F e B,
3R TT 329 FHE (3 FHHAT) T2

Bldll UN.W.T.O. (United Nations

World Tourism Organization — | &
e e foreel e Ha ) AR |
F IR, T F 9T wn H ater P
ST Wkl 8:- e T¥ed (Domestic
Tourism ):- T8 hIE SHfk 3104 & <N & 3ieT I il ¢, ?ﬁ‘&jﬁ bl{cl'«lbldd hal
S 2|

ITET: - TS 3R AR ST =p3iieh § el €, 3R 98 «lig Usield fosma fog =
STl €, o 78 SR T e |

I UHeT (International Tourism):-

STe IS Al U T IR <9 T AT HAT ©, A W IFRIeT T Hel el ¢ |
709 < TR B B

FEATSS T (Outbound Tourism):- 56 I Hfkd 304 29 H €T @:ﬁ
29 H A T ¢




2.3

ITETUT:- 519 SR o (TaTe Tied o 3299 § S &1 a6 & ¢ |
TAATSS Uded (Inbound Tourism ):- el <91 # R-Faf¥=i (non-residents )

o1 foref3mEl §R1 39 < & AN L
3CTEYUT:- STTAT o AN T SIThT Shi AT AT, BRI oh flT gais—< qie ¢ |

T8 e S AN 30 e 29 9 we” R 3 29 W AnT e 7, S S
qHesh(International Tourist) gl STl 2 |

e =t ? (Why Tourism ?)

froet $ ot § T ¥ AR 9fE gE € 3R ' #E e W fIad gan ? 1 W
ST G & Wag oSt W wgd N & ° ¥ U o T 2| Sy v, fae
T ST B3 € IR 38H & Uil g ¢ Tqed (SReAvH) Ted = ®© €1 TE $Ro #
fop e oIt WS 3R SMffeh TXEh! 1 U Heeaqul WEH S T B

3T THe ol HRITR Ia-1 9¢ T ¢ 3 I8 oo, @ qeiei 3R SRi & Fafd fSa
o1 3G9 S ST B A €1 WA SIaSid SR ol Uk wel RE o1 g ¢ 3R
%% forerrasiier <91t o foTT emHe-T 1 qeex Jid ot 81 39 ot o =gd & o Sfeave
o ot wferemet 3R feferemn o s@ @1

3NN 3R ferfd <9 | wied & thalld © o 37 &5 <Y fo i (shgae ),
it MR efieptd Ve ol off sfer IR ASHIR o &9 H HEe 37 B

TH TE ‘T i Sl 22 39 HaTdl ol Sa1d YA S 91 o IS0l ¥ §H e
o 37 YAl o SR THH Heh @ |

e o |HT UNTT (General Impacts of Tourism)
3 3R ASTR 9 Generating Income and Employment ):-
TR § e Tk UHT &5 &9 T 7, S AN i e 3 USTIR o § Heg il B
THH T HH H AR AR % ST bl dedt a9 | GeEdl fHed! 2 | 9ded IRd

! el S (GDP) T T 6.23% ol AMEM ol & 3N 04T 8.78% <l ol
UTMR el B | Sl 2 S T 39 & | i o © B |

Taeyir T1 AT &1 |d(Source of Foreign Exchange Earnings):-

e ¥ R @l st U9 (faesh qgr) #t arsl e e ©, oed 2w v fereeh
-3 Hford el €1 WIel 2008 § e ¥ YR <l N 100 3R IR e




\/
0’0

7
0‘0

I HAE g oA, S 2018 T 275.5 3R SleR e Uga- &l S off, Fd 9.4% i
e 9 R W

gAET 37T UATEROT T HIJUT (Preservation of National Heritage and
Environment):-

wieq W wE Ui SRl gm0 €, R forra T wifta o e e R
S — dHEd, $¥ HHR, STSI-TART F TEE S| 3FR T faumt F e |
oo &, @ I SR BRI § gl Bl | SH STeEl, YA | s SIHeRl o Weh{deh
aT off R T | Hee ferd 7

EIERIE) T T fa™@(Developing Infrastructure ):-

e W TS, T, el o HeMi 3R A & FeqT S gfEe e w1 e
B 21 A S R wieshi o fog & e, oo T A o o S e §1 sH
TR AR F 5gd F|

yiifer o7iv Remar &t i@t (Promoting Peace and Stability ):-

& 3R el (2009) & @R, WA YRa w9 foerrasiiel 2o o wifq sk feera
A H HEg X Fehell € — 19 foh ASIR 21, 319 &1, THER0T shl =i 3R 37er-

T GBIl <l THS 1 Hiehl o1 | Wifeh T8 oI T4 2 o 300e, MR 3R
oot = S S R 0 o gersmen S




2.4 TS & UHTET & UK (Typology of Tourism Impacts)
T o qUrE] 6 q= Ao (categories ) o Sier S Hehdl B:-
1. 3T (Economic)
2.  99ieRuig (Environmental )
3. WIS 3R §isptae (Social and Cultural)
4.  9ard (Services)
5.  &/eH (Taxes)

6.  HHEH ol TSIRAT (Community Attitude)

qde & fdrg 9 #E TE o 3R Ff-olt SRe (complex ) UNE B Hehd 7 | TURAT
&4 B o T A, Wi W TS @ S8R 31 T 3ad T fireteRk Fet 1 S, afe
THH L Tk W IR Fefferd forerra &1 ek |

TS AT M ¥ T U1 &N 99 Gehal €, SR8l HHS™ sl el 6T 3R
Rt ST o IS T R A A T A | S AT I H R G H AR
Bl € 3R B e o T I GAl Sl B, o hE I Ted ¥ & Geaeng ST el
T 3R ufesy o g 9 Hehe Tl 3T

1. Economic Impact (el TTT)

% THeT U USHIR & Hish §¢d & — SIS A § T WHIHES R o | 399
AN W SHE 3N Sfed &R Sgc) 8l ®, WG Tl | S8l shedl Uk &l
TN R FrfRar gt 2

% e o ded W oy, T 3 ShRRgeR W EH 9adl ¢ | UM, 9, oS,
aifd, el Sidt gfaend gerdl € — < T <nl iR wHeant, <At % forg
PSS Bl € |

% Teh, TR, TEde fred sk vt giaud sga) B 1 s S, WA

giee 3o, T 3, T ¢ 3R TR oo T Sl el B

& TIRR T W WS %W % TR arel 3R dise (HEH) B €, e stie-

G § RIS 9 Fehedl 8 | Fl-aedl 9162 ¥ AR g IS € |




I T A €, ST AT H |ypact oF TOUISM INDUSTRY ON ECONOMY
Frod 3R e ol T o 5 Hehdl i

21 \
i ¥ ST T 1 STANT -
F ST S T o T e
B |

JI I A S R

THN hl SHGFR G9e

oI 3o 9T U Hehll 2 |

Environmental Impact (TITGRUT THTE)

T, e, 3R, TeTS 31X YT WIhlcsh STTE qeieehi sl Tehftid ohidl € |

TG T S THT A [SId Hegd R €, 9 T S!Sl g9 IR W W
H Heg #d B

T THAT 1 SYART TR H Rfads ¥ wHE & fou R < wehar 7
e ¥ firelt smHe W A RGN IR Ve sRigdt bl ot Garer iR gurT

S Hehel 7 |

W, A SR Yo W Y BRed, HEdd e ¥ SWE o Yekdl et
T, R T A 3R wies SH Sl wEe Bl |

g ol Ueh ‘T 3N AT Sl © it 39 thed! il Tient T2 gl —
TOH BIed, TR, oM 3R <9 T it e €1

Social and Cultural Impact (FTHTS 3R WikHTTw THT)

W % I W ITH TE T, TR MR SHa-siell 1 TS W q9Td gl
& — TE TS FhRIHs W B Fehell & 3N TehrIcHeh 97|

AN IR Bl GI A & AT 3T T FIER G Hehdl © A 310 -

o hY A A
Rdlsl 9ls Hend %|




THY AT Sl SQTa THel Tohdl §, iich hii-shil SAferdcd <a 9 Hehell 2 |

Aferer Gl | Seara 31 Wehdl & — SiY o wiliieh FHMGT hl Sl (3=31) o

T Sl R e # e (R) |

TR 3R TR Yt Sea il €, Wit W @ IRy 3R gEleAnd o 7%
TRt B |

URUReE ieR iR Teanfd e & Sifed € Tehd & o1 73 off 8 Hehd B

Wiehfcieh 3TM9el, SN, I ThRIcHS Tl  GHe e Toh Gohel ©, oifeh
-l S ey U SeEl 9 o S |

WA A Rl T ES S, STET-3TeT Sl o' iR g o wwe
1 HiehT feldr 21

T W ol SHMTh T € 3R ORI & T9IRT ®l ohg T @ 2

ol WikHfaeh B4 ol TR A S foran T Heran ®, e 3@ iR el
TSiF o T Hieh fierd €1

e W AHRTR Tqfte off e € iR« =€ et o SRN fierd B

TICifeh e W o & WY T off Bl €, ofth 3R Teel W ASHT1 St =t
Al SAE FEe 33T ST b © |

Services (HdTW)

Wi ¥ ¢ gfaand s 7R &g (recreation facilities) S €, S Ugd
g Tl 9|
el F TR F Tl W g, TR 3R st il [oredr el Bl €

ek Tg W YT, IR IR Aigehd Tard o SR Sdl €, e were @i
=l ff wrErET BT ¢

e -l IRURes Hard gerg ST Hehdl & o1 hel 3 TR o gedt 2

g, farTell, Som SIS =il sl hHl 81 Tehdl ©, W disTH | Se qdeeh S
B R




Positive Impacts (HehRTcHeh U ):-
HARSH i g et €|

M 3R FRRE & T 1 TR R 2|
HRR 3R Yferd TRET < TUTET S8R Bl ¢ |

7/
0’0

A/
0’0

\/
0‘0

Taxes (F/SHT)

>

L (4

L/
0’0 D)

4

L 4

)

gl i B 3R TERe § T d¢ ¥ WER &l SUel Yoo do ferdr 2 |
TIeal H 3e | WS <o off Jgdr €, S weR A qsA i e 2|

AR THREER IR AT Fe % U o sear 2, R a9 v
Giqet oo o ®9 H 37 Gehdl 2 |

Positive Impacts (FhRTHE THT): -

\/
0‘0

\/
0’0

TS 3R TR TRER ol 59T Tod ST fhera
&R I ST Bl WIS ST 9§ 3MHEST Biell 2 |

Community Attitude (FHIR R TSIIAT)

ST qdeen el STTe H o fewd €, o T @l ol 31O SERd 3R EEreEy
W T TEHH BB |

W W T Arl s gfaend iR fased fed ®, e Siae sfres
e el €

AR -l e § qE U 8 Tehal € — S qded wHeden oIk R
% 9 foarg |

ST O et e S TR W R B gehd 3R Seedt O SHdT Heqy
T Fehd ¢ |

3R WEHT I ™ o fou soreT femmen 3 e = bl TReRmd S W,
@ 9% ‘TSt FEH” T Sl 2|

TR AN R ST R o of A T AN G i STe- A 3R oed
Hegd X Fohdl ¢ |




% TH S B MR TRRE W TeaH H JhdH TgA Hehd © 3R SITE

WRId GeH H Tehdl & |
Positive Impacts (WhRTcHk TH):-
< WHE™ U T i Yo e 2
< T GO A SERE F AR e 9EeE @ €
< AN T g iR faehed firerd B
WHeq & UHE(Impacts of Tourism)
anféier YT (Economic Benefits)

< i W T A ol ISR et €, @Y 9k W w89 ° SR W '
Y e darsi o |
o z's'm%\m, TLRE, uRaed, ewiiey 3R MEe Aisl i =Ref IEMT il el
|
& T W <w i foeeh g firerd @ SR T sreferawen § = G St #
% WIFEE sreferaeen i fafaydr o € (A U g sen W feikar 1 ) |
< oA fo O el 3R @Y U gUR Bial €, e I & @ $3rd 7

< il T W T T M HH 901 ol IR 51 9 et & eid §, wifrd
A TS i % foru anffer feufa GuRA 1 Yl weH oF Wehd €|

% UEeA 9§ o i 3MHE o gl 7
[QHTSTeh AT (Social Benefits)
< ged W anfes fafaear sedt €, Y Sge & e & TuTen B UR i § |

o e o ATE TE WA SR HH AT e e SR SR
efeeni ST o I Sl B

< et T o e SR Herdr Wi & Wiy 9er S wehdl €

¢ Tfed W T At § e Y e e @ IR STer-otenT yesufiEt o ot
% o GHE 3R Hag el B




2.5

Hitehiaeh @ (Cultural Benefits)

4

s e W MY SShid o Uid STEehdl 9@t @ |

7Y WIS 3 W Ve SuRdl, [idifcres Tl iR foRrEd &5 & Wemr o
e fierd €1

S BTl F AN TR % oIger S Fd 7, R off Wikl T4 &
WA BT HEHH 3R BN — g1 o foIg weRede Bl 2 3 36 WERT 3k
TR R O Sifad 8 Tend &1

u@ﬁm TIATEOT “rI(Physical Environmental Benefits)

S T o foIU Uik 3R Wishfoeh WA &% 9 S ©, FTEY gaierun s SRau
B |

< R WEEE W gUR Bl 2
S yHfd MR wHed ¥ @nl § wEiaRur & Ui Seehdl SR A dedt 7 |

e g & Hid (Sources of Tourism Information)

e IR A TN W S AN ok I e, TE 3R T SR 9gd Heeaqul Bl
21 TH JFHR & SMER W T IAN ol SRR ARt =edt 2 | 78 SHwR 20
FIs (itineraries) SﬁTg_\T YorsT S H 1 3T ¢ IR e 3IE, WEhi e
TE Tk W 999 & AT ff 63 B €1 SRST ¥ [S W I STEHT-3TT Bt
¥ SRR & 91 § SR o IR FHE-TET W IS HAl A ik 3% aal
T for el oo glaend, wfafefemt @ik srersor dise €1 amn SR e e § e
ST g ekt ¥ |idl S B 1 A $9 g 9id 9aie T €, e Sfenem @i

ST it 2 |
ST 9§ IS @iM(Industry People)

& W IR, W eleleR 3R TG qde Gre 3o+ dod it i frge
Fd 7, S ¢aa TSl 3R I Sl § frerd € iR 7€ SfemmE ek U
I STFHR <

s Y Uod vt i ®9 9 9 T & ER e #Rd #

L)

L)

@,
0’0

L)

4

L)

)

FE T BHeR U SReATH @R Wede @i i & oL gae 3mifid &id 2 |
I I H B §, 59 ¢ YR & 9 €

/
0’0




TSR & A T SRR o & fou sl AfER SR gt sl

Al B |
F2 IR IS & AN T & U ueeHa R, B i 3R arge fafse e €
qfer o 3H S8 ol 98k diieh ¥ A T |

SN FEH, WEeh! 3R S A W S A OGS A A d o
SRR forerdt 21

Tsaﬁ'-‘?'l'{‘, ‘Tﬁlﬁlﬁ 37T Hifeam (Brochures, Journals and Media

T qeded | 3R W) HeArd daet TSiel ol Meeee, dw, difed sk
T ST A I S < 2

T <8 3R oot dish Sl SAaEte e Sfenv 3R X Wigaed @i T8
ST <ot 2 |

TR 75, 9 @R S oSl & wHE 4 SReAvE 9 e S 3
| 7

fervar TR ff Sl € iR ST SRR 2ed TR T2l 81 g THMR T 3R
afertell H daet ¥ T e B 2 |

At W ot AT W ST FHEET IR SR @ S €, ST geaee S
A 2

TR 3R T-TeEe T § ot ST o IR o Sgd STt gl 2 |
Y99 (Publications )

e, TR 3R 3 U 9ol fShate U8 THEH | HeE il © {9 i | SR
-G & T € 3R 3% FY TF A A SISl ST Gehel 7

TR o S 7, TS A w9 99 e | Heg et €1

ST o WM MES o, I T 3R 3 fohelell ol SEIHTel ohid © S deg

¢ad TS, Sad ¢ die MES 3R A3MEH (daet THHTH Aae) |
39 A SR R S 3o eq 9 ff f Sl 2|

3 Tl § dn feE, @ W S-S % e, e S g S§
SR ot |




2.6

< g W JouEed ff 37 v W SR <t €1

oo fAeR, 99 AT N, SER0, SieAl 3R Wil SHew, R S @
A &l 3R o TR - = 2d g1

3 &id (Other Sources)

% dad R AEH ¥ O
O Hel 3R weeiEt
o Tgd ST et B |

* PO EEE HHAN
M=l UgE W W
AT SR S T,
S 3T I W R B

P G, S0 ol e & e g
Hﬁ&%ﬁ?ﬁﬁﬁaﬁwﬁwaﬁﬂiwdqﬂuquwlcqlsﬁiawﬁﬁ@'lﬁwq@ﬁ
ST Hehell 21

Tfeq H8T (Tourism Organisations)
o geerd S e @ 3R AR sed g¢ 9 3u | 1o it @R e
e €, Wi HieH FEdnd |
T TS e T WSt % AR § ST T
e HAt T (Ministry of Tourism)

e HaArerd o9 | gded o T 3R YER-TER o fore Sifeal s 3 sk o
3 el & SE € | T8 Ao hg TR, T TR, hg T wewil @R forsft
&5 o S SIS Sl HH A 2|

T AT 1 Aqcd THe ToT WA (T TR R © | HATO o IR T
e (Te) Bid €, S e STRa (DG ) e o1 i i HWierd ¢ |

feRIera 1 M HATerd i et 3R FRIRE B AN AT el § | THed Fewmer
% I H 20 FHrAerd 3R T | 14 Fricd § | THF 3TeTel Ueh T T TEfea

SEIETE St WIS U TR (IISM) / T fier Tied wisiee (GWSP)
2l




ot wfer™ sA-3111 &5 § 9Rd o e il TER Hd ©, Seih YRd % &5
HAT ThEeh] SR o1 SR A & PR o T Hd § 1 37 [ISM/
GWSP ® THIET 3R 37w iR ¥ I& o T U €, S STg-hedik =1 | <
IR

YdeT HATeTT St fiTeRt 3T & (Role and Functions of the Ministry of

Tourism)

e T o9 W e o foreh o fT YR W (nodal agency ) % &9 H H
FHA B | T8 T THRT 3R ohg WG Feel o FAEl &l TH=aT il 7, o7 e
I TGN < §, TER-FHR hl AT Bl & AR ARG T SR Sueis Sl

2|

HIATTT &% T T T TR 8-
1. e 9 SR wd e, S -
< oo 9 S it

* Ve A

< ool wema

% AMd 99ryA fae™g

O 3R fauur (|rehfer)
2. faw = e &
3. ISHE S

4. 37 HATOTE, A, TSu/ehe A YRSl o WY g9
5. w3 9EE g9

% TTEd & A

% fon-fdw

6.  SMERYA T R WA Icart i feehr
¢ TETARY IR HAT




13.

14.

15.

16.

g 99re faed
T T T

GRI&T0T 3R T IF HEAT
TER-TER 3R Ahfe

et =

I TR AT

T AT

e, fagersor, FREr SR geuie
TS Wedn 3R feoresfht W
ST TS F T

fimefer Tt

GERICI SRR

A SR TS 9 ST HE
ENIRIECACIR]

Hehdl Geiferd s
J[STHTS el <l ATeT

T ¥ T HE B I

AT 9 T I B T SR R

STDC (State Tourism Development Corporation—Us G faenr )

TR H 9T 2 T H Tk U T T o gl €, 9 e T | q¥ed o fam
F et & < 2 |

STDC &h TasT:-
BRTfTdl (3fafy Tan) & ° ey 3= 3R 3ol ¥el WSl S|




STDC T Ta9r:-

T 3R TF & 9T 3= TorEdl B PHed g [ e aifer wefesht 1 e
feremd et weh |

STDC o 3e9A:-

1. WA o foeR ol e e o fore faft ufErselt, setst iR nfafafert o 3w
AT, TAT R A T | ST ZRE arei st e o wnfered B

2. TS % ISR AR TR IR FAT g ST, AT AR FA |
3, e ol EiRd S o foru A= WehR & TR SS9 3R S

4. 2RE I, BT, a1 SEE (Faet & ), T(IRE) IR SRR s, R
X o1, FoRIU OX &FT, Felrl 3 ST @ |

STDC &t e @l STl o | it~

1. gdeA o o eI KA

2. A I AT o T3 et § e
3. foe oy o |t et

4. AR & 3aER U1 e

5. ST H @ AR <

6.  WEIHI S A T A S

7. QR SR SRR Sedd JHfEd ATl

8. TIFR &l IR T TAIH FI BaHT HT|

UNWTO (United Nations World Tourism Organization- g g fargar
WHed 98 T)

UNWTO T g o1 Teh Tl 2 St FTeR, Repras iR woft o fore ety we =1 sgren

T % I R R T T & H Had 9 Siqwiy e €, S wHed @i o

ferenre, Tmmash ferepr @R wieRoi feeren o1 ey A €1 T8 W g R | o

T T AR SR T B A H AvER SR WA o € |

UNWTO 2Global Code of Ethics for Tourism (9¥ed & foiu af¥aer Afcerar dfgar)




I A F AU OeafRd =ar ® difer qdeT | GHSl 3R steferaeen &l siftes o e

Heh 3R 9% THRIcHe T9Te ¥ i | I8 THe &l TIs g 3R Had foed H Hee & U
Hegq & ®9 H Seral odl ¢, S HIHT T @ Millennium Development Goals (MDGs )

% 3ET |
UNWTO T ®R & 100 H 31 <91 | qepeiich! Herarl uRkarsielt & \iRe g & Uk
fIepraeiie oM 99 & fIU w1 81 T8 WS THe ¥ TS PR Thsl Il €,

iererelt 3iR feemre =ifeal amar 2, Ran 9 wiRieqor =i sera ear © 3R i i § werea
I B |

UNWTO I TS&Iar § I &:-

156 T, 6 & 3 400 W Mok Fearm qee (S ot &, St deom, wes e
3R TAF wieT ) | s qEe dfge, F 1 2

UNWTO T Se9:-

e Bl T WE U Fedl o {6 qg e foww, siqwsiT www, iy, g ek
AR 9 o Taadist o i T & 9gne. — fomr fordt sufa, &, oo = o &
YT o | T3 faeie w9 ¥ faemrasiier 291 o W &9 | Werddr i W e ol B

-
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2.7 €Y (Summary)
e g7 Tl €, S oS 9HE o fT o S @ — A 24 He 9 SR 3R 1 9

T A AR e 3239w el Bl | s 9 <9 § 92 omaR sg1 @ 3R gad
FE e &l fafgeaand o ®, e 9 g & 99 o § wed i &5 W W uw
a9 7o 2 | TR &R stiifiies 29 o wefed o thea o sreferaEen SR ISR & e
&3 <19 o femion, $fY oiR Selierrgfriehe o o ag=mn 81 39 A S[2 W, SR,
ufehtd, Hifgan, WeheH, $exne 3R Wk geAl thy ot — I Tt T AR
eyl Fid € | % T TS < & wie tae™ (MOT ), Ts9 Toien fashra form
(STDC )3iR Hoea T fawa wied §M8T (UNWTO) 36 Ot § ded Wies &5 &l
Tl o 3R TIT YT H 3y ftreh e ®© 7

THT U9 Review Questions
Fgfashedd U9 Multiple Choice Questions
1. 9Ra A ‘rfafsr 3o wra o o otef §2
(A) o R @ (B) sifafy ol swrar wwen
(C) sifdfy =l e & (D) aifafer =t FraRoT A THE
2. uded @t T fawt arer SEnT o= et ST €2
(A) =i T8 I 9gd AR Fal &
(B) oiifer T8 IS TGHUT T&f BIen
(C) ifer sud frmt i) sMawaehdr Bt &
(D) i T Haet E0T &6 H BT ¢
3. Trafafad § @ SF-91 wied S8 areT X W S &l € 2

(A) STDC (B) MOT
(C) UNWTO (D) ITDC
4. UHeT @t rafy ferda=t |t S 22
(A) 1779 =n (B) 1 a% ¥ 3tk

(C) 24 H2 ¥ 31k 3R 1 ¢ § A (D) ks g=Eid




N

10.

i | R &t ot snifefes wmeT faerar &2

(A) ok g sam (B) %ad F &

(C) Frior, Hftr 3R ReHaR S8 &2 &t (D) haet aRae &=

e & 9T ol HI-ET Y& A1 firerar €2

(A) SmEen 3fs (B) g

(C) folt w51 3t (D) 3ered

e & B U et Rerfer St &2

(A) W T TH Al ISR (B) & TU U ¥ Tk Al I ISR
(C) ¢ ASFIR &I firere (D) hae Hfearslt ol ISR firer 2
ORE H UFeT Sl IgTaT 3 & 40 hiH-|T TRT & Tr €2

(A) Gd waq gha: (B) sifafyr <ar wa:

(C) & SaF 5 fmam (D) Teh 9Rd 9SS WA

fereelt wiee wRa o forg =S ol T ST TEE A © 2

(A) oS TR Sig=9iel (B) Wiehfaer e

(C) el el iR gearored (D) ad Hid R Heerwie
STDC hT SEIT T & ?

(A) e ol el (B) facsit ® fawr &

(C) TS H Ted ol T g (D) ft great = o s

Al -

(B) ifafer =l swrer 99, 2. (B) s 39H g WgWYT el i, 3. (C) UNWTO, 4.
(C) 24 =% ¥ siftrer 3R 1 9 ¥ A, 5. (C) fFmfor, F iR EIR < &L &l =, 6.
(C) fersh HgT1 3 M, 7. (B) B W U U Uk <Af ol ISR, 8. (B) fefy & e, 9.
(C) ohell, HEH(G 3R &R, 10. (C) TST H e o forhrd el

e o= w1 (Fill in The Blanks)

1.

Ife fredt & o qeen o1 e e &, af aaf o < &l

% FAH Td B




10.

3L -

faeell 9 wRa § 31H ol wodesk Su

Tl Ve R €

ot off <91 TPRIEE ST A FA H _ Us Hecaqul e e 7
WA TRl W AE-TEE, LT AR e w1 st W B % I9d
Vg T 2

TRA ! HiGhicren fofererar 3 Wl feesh wiewmi & foq wr ser T HIRT
CECIRA

e o AETH W AN Dl Th-GR ! TP Rl GHIH SR TS I AR
fireran 21

Wi o TeN | ofg ¥ 39 &9 % eied, T IR uRaed dasti e E[
S

qeieeh STHeRRI W i o fol0 Tad 3ifes e #iegdi ) ad 7

SIS TR 9 gHe i gar o o foru S Geomd o w1 2

e IS 91 wTen o oY QR 3R srehdeh BT ®, A @ei e T SEa¥ Bt
2l

1. AR, 2. foresh, 3. woied, 4. wiesh, 5. MUV, 6. W, 7. 379, 8. T, 9. UNWTO,
10. afaer Bfa

3fer oY ITHT U9 (Very Short Answer Questions)

1.

wefeq wl far Fmeiaren SE i el Sl © 2

IR~ Fifeh TOH Y3 A1 UG Y B, fRR o T s o < 2

2.

Jl:-

3.

3IdL:-

4.

TR | 3ifefy <a wa- 1 e | o wee ® 2

TE T & o IRd § HEHMI Bl W o HH {0 ST ©, S wded sentia
B R

foeer 9 o ot Tt T < Rl HEAA: T AT B B 2

oY el A W ot ¢ ok T steferawen #i oo fer

fordl Tie Tt Sl Fherdl R o1 9X it ol 22




- e, TesdT, GRAT 3R SRl s GIH )|

5. UNWTO & q&H €39 1 8 2
IR~ fovd TR R FRER, Fad iR Adeifies T § oy wHied i §grer |
6.  THA WA (Ministry of Tourism) &1 H&H 3 o1 Bl @ 2

I~ e T o fou =ifd s9m, TeR e 3R UsT 9 el &5 % yaEi sl g e
C2GIR

7. Al & AU faveia SRl o H%eT Fid 9 Bid € 2

SN o N A A N
ST gekAe, llgs g, H¥c %;Lﬂ"ll NG 3ﬁ? HIhR| ddHse |

8. 9Rd U Hikpfaer qde fohd Wb ATHYUT 1 hg S @ 2

ST~ fofaryr Seapf, TWRmd, et @Ik Soda, faesh wefeeni 1 meftiq &d 2|

9. XM AN & WA ¥ fRY YR ISR foretar €2

ITR:- B, dle Ual, ey, SiSHer 3R MEe Far S nfafafesi o qesy 9

10.  Eee YA B Y WS BT € ?

- T8 THIH A H PN, Bl gk, T AR A0 Aot S | Heg Il B
T AU U (Short Answer Questions)

1. Uie @ dfvdes T O GHTieR 3T 3nfeies Jhrar = € ?

SW:- T A I F W oull W Ted oY &5 H ¥ uw 21 e fadsh gw eila
FH, TR < 3R g 2 & faspra o weayet gftrent e 21 foepfa 29 <
feaearele, sifgan ok Wi 3 wHieA & Aream W 1o Trifsrr @ik enfie feafa =
A foRaT B 1 Sfiehel & @R, W fawd it @ 10% ™ ® e <ar @ iR
T T T T U Al bl ISR ol € | 3T I8 T Bl @ fob qde ot dfvaes wwma
g 581 3R e9eeh ? |

2. TydeAwIE?
- e Weh UG T § S GHA o U o Sl 8 — U 24 T 9 31 wifer

1 99 9 FH FH 6 B 2 3R TTH Iewd FEE (U HuE) T Bl uw Ay,
TARSH, SAUR A1 Nfier Ie9A1 W ol Sl & | SSE0N o fofy, Ife g <At fooetl |




3.

JRT Share] dISTHE S Sl € 3R $9 el o1 a9 ©ie 31 8, o ¢ Teh e
Tffafer e |

TAARE T 3 MITHART Thed H T i’ & 2 IITe0T Wied Wee Hfu|

STR:-

4.

I -

gTE1SS 94927 (Inbound Tourism )98 BIdl € STd hig faesl Amfier frdt 231 it a0

AT € | ISTER0T:- SAM o TN 3R RIS TA 31 €, A1 I BT o [T 3TaSS
e B |

3MEeASE gded (Outbound Tourism )T BIdl € S hig oHfd 3199 <¥ § «&
fordt 3171 31 I AT HIAT 2 | ISR0T:- A BRI o el qdeq & 3299 ¥ S
M 2, dl 98 SIS S YHed Hgala |

wieT ST STEvIe 8 2 30 YN & S0l § W ST

Tefer ST o Ta St W Fed Nfd &S ¥ W UE 99 T €1 T8 7 had ¢ At
3R e & EER <ol B, sfoeh SRAIT AR o1 ot 7T BT o+ el €| uRd
S faepraeiial <9t & foTU o8 SmHe-t 1 W Hid ¢ | W & tharg | fmion, i
3R Tofiehd S 31T e o off forehra gam 2

5. Uded for uehR Taemrayiier S9it # vrifer 31 frorar =t serer v 22

3l:-

Honey 3R Gilpin (2009) & @R, T 9Ra S foerasiiar 2w o wifq @ik
feeRdr oM o Heg IR Tehal € — S fF R <A, 3T S I, YATSRYT Rl =
3 TAT-3TAT GEHIHT hl THS 1 Hiehl S| WiiehT 39h foru Sl ® o sy,
YR 3R Fromi sl S S qe) ol o gersen S|

6. Ted W fae aret anféies wmeTi A feigett o wwemzv)

3L -

J J L/ L/
0‘0 0‘0 000 0‘0

L/
0‘0

e | T A Bl T 3R Wie ®Y § YSTR fHerd 2

gied, YLRe, URaed, B&fed ik Mee Hareli i *Re] SN bl wera firerar 21
foreelt qo1 it smHe et €, S <9 i steferawen i wat fier 71

e T steferawen | fafawrar o €, o shae tw sam | i 778 wd
I IR Tehi ¥ GUR B 2, s | & 1 faw B 7




< I THRAT FH da7 orell el 7, Wit Tl o fY T Sie R &1 WA a9l

gl
% W ¥ TR S W sHe o B B
7. UHE GEAT % B T § 3 SR T T €2
- T SR AT AN | w1 A dred A o AT oS, FE SR SR SRR S8

& Bl 8| Tg STFeN A1 FEhH 3R X Uhs 91 § Heg Fdl 8| 399 Weahi
H TE T IS S H A B 1 T8 MR % |l H X SRS, TR,
2 Gial W TS H STHER THI-F0T TR o 3R e S =ity dlfh 3% &
STTE o st 3N SATHUUl 1 Wl Ia Bl e |

8. Ued WAt i ftreRt 3T STk T i o § 2

3T~ T T < H W & fodhe & fou uq@ ween (Aied USH) % w9 o @
AT &1 T8 TsT WHRT 3R hg I o0 & W TH-ag il 7, e Fresn ol
FET T 2, TER-FER hl A el 2 SR AR A TEne Sersd S 2 |
T T St | e Hifem 1 i, Sietst s e, e S Wiedee, T
3T 3R ARG & 1 fIehrE, T 971 T, TR 3R fuur o s, s
IR Gedich AT, AT TgANT ST, 3R a9 a1 YR~ FE1 &l GHT
AT I B |

9. STDC (State Tourism Development Corporation) %WWW%?
3IW:- STDC & =T 39 ©:-

$ e fae & forr A s ok Tl I R @R S gt
I, S R areAt g

» AT AT 3R AR Tk Gl g ST 3R T
% T HI 9@l 31 o U FER Al S 3R o= |
% = 9, B, a1 SEEM, SH(EE) SR FheREr 9F M, fRIY W e,

T 3 TR e AT |
10. UNWTO T & 30 THF 29T of ST H hi-hl IITTHer &2
3¢~ UNWTO (TTe T fovd wofest e U At |ie- 7, et 3299 qedeq




ol anfeier fqenmm, siasda wog, viifd, T SR AFEMRERRT o W o oy, fom
et SfG, 1, o = o % YSWd ol 9 e o © | U [Ny w9 ¥ e <ui

I HEdl HAT | SHH TSEA | 156 ©F, 6 &% 3 400 W 31Uk Heanh gee
It €1 39 gEed 2igs, T H 7

el 3909 U9 (Long Answer Questions)

1.

UNWTO & 3R T o fehaw T B € ? Uieh ot Wiaret feraur Sifsmm)

IW:- UNWTO (United Nations World Tourism Organization)- &I Usg faga

2.

A TS H IR & IER, THeT Sl A AW H Sier ST Hepel g:-

e Udeq (Domestic Tourism):- & i A U & < & 37ET AT HIAl
2, i 30 SR T el S 2

3QTERL:- Ueh MR AN S =i B Tl €, 3R 98 «iig Userd foey 37
Sl €, o 78 SR T e |

SIS e (International Tourism ):-STd g Sfed Teh <91 ¥ THR <1 & AT
AN B, o 3H RISST qHe el Sl © | 399 € YhR Bid B:-

MeAEE T Outbound Tourism ):-STe i AR 3194 0 T e T <
I el B

ISR~ STd TR o Far gded & 3evd © S Sl F51 4 2

TS E Y¥eA(Inbound Tourism ):-fedl <91 ® R-Fenfd=i (non-residents) =1
oMt s/ 39 <91 & A FAT|

ISTE:- ST o AN gRT SRR i A LT, BT o fU gais=e wed |
THed & HP WHT T9Tal i faeR | S0
IAC:- qeie & 9 g9d

% 3 3 YSTIR 1 G - THed ¥ 9Rd § <&l arli &l o fierar 2 1 98 GDP
T ST 6.23% I ANEH a1 ¢ 3R 8.78% Nl ISHIR ol & | WIHH
TrHT & o IE Sfe TR gURA | Heg HRdl g

S foReh g1 A e - weed W 9Ra W el o frerd €, R <91 o AR
Ggferd &1 € [99 2008 H ST 100 3RT TfeR &l FHE g8 o, S 2018 I




275.5 3R IR % U T STHH 1|

RIEY 3R GHEROT I TREVT- AT, Fd WHR, SAS-TART St Wi

STTET Rl qie o RO SR foham T 2 | 56 WY &, gAia]uy 3R a9 Siai
o SETEl Sl T8l o el gl

I < @ - Wi @ wed, U, foel, sherer SiE giaenstt @
foreaR B €| 9% 7 o Yeies, dfve T e & fog off e et
2|

iifer 3R feerel 1 @Tal- Honey 3R Gilpin % @R, T2 ISR, 31T 3R

Hieepicieh THE o WeAd W YR w19 o9 | ity 3R feerdl o § | ereliteh, S
foTe sroRry, yerIR @I e S Rl R A S 2

3. UdeT A BN AT YT ATH T & ?

- T W <1 1 R T &5 W o el € — Nifieh, WrisTeh, Hikhfen 3R wieRof |
Hr 7 Tl o Ry fgaR wHEmE T -

1. 3mfsiek @Y (Economic Benefits)

e F A B W iR Wiel 9 Y AR e 2
TIed, YRR, Tefved, uRae S| 3 il agren fietar 21
291 ! feoreel Hgr o SHes Bl €

29 I (S gled S, T ) Sl 7 |

=T foere (T, fosiell, o) o gor B 2

2. ARSI @19 (Social Benefits)

\/
0‘0

\/
0’0
7

0’0

/
0’0

A S SHesten 31X Ste TR dgdl Bl 2

AR R Hikhfas Glaemd wer-ig st=ar 1 of e 8
Hrdsifieh Torel w1 Wicd 3R SUAIfEr sed €|

TErE W e e SR S T ey et 2 |




4.

Hitahidar @9 (Cultural Benefits)

S T G SR WoEl % Ui el Sedl |

< e 3R qRIicash SUe 1 ST Bl §

< BRI SR dhehard R @ Sifad 8 Hemdl €1

S WiEHdE IMEH-YSH W HEHM 3R HSIEH ST bl o Bl |
YATERU™ @1 (Environmental Benefits)

< Uk 3R TR & Wi R S ¥

% R WEEE H gUR B ¢

o%

% OTERuT ST o Ufd Sl H SINReehdl Sedl ¢ |
el GEAT % W Hid T E 3R T ke TAnr ° Y ek B 2

- g 3R A U § A, Hleh AR T SRR S8 A9 Bl & ifeh g

I S 3R 2 Fohol IR AT ST B | 38 ST <t faf=T St o Wi foam e
2

TS EId 39 TR 8-

1.

TSN W I A R IR, eleder, MR THed e e wfifim & e
 Joc TSiel i ¢ SREATH 3T GohsT ol SR od ¢ | 39k fo WfER, aeheii,
TSRYE X 3R Tge fafsiew smefs &t S €

FIYR, ufrenrd 3 Hifeam:- war weikE mesgs, T, diteal st faalka st
2 | SR gt 3 THRRTS T8 @l o o SIS’ YeM 7d & | ddl T

T T AT HIHshH YA SRR ol 3To3T AIeIH € |

URIYT:- Tead, Hd, MEeqad, 3o (6 g9 3R disn Mg S forars amn &
AT S | TR Bidl B 316 A SR 3Aeie e S9 Timatic 9 9t
forerdt 21

3T - dac] Bal, AR Hel, $Hol, JaHEe 3R Sede Sy fefed mream W =8
ST TR 3R TReAdl ¥ g B |

3 Gl I el W THe SUN i TSR 9gal Wad € urd © 3R eRedvE % ar

T e ¥ SR W id @ |




5.

STDC 11 82 3 3299 3R T i Sgral e | T 1 yftreht 22

IW:- STDC AIState Tourism Development Corporation(Isd e g™ fm)

I & T B TST H Th W e giar €, 9 T | w¥eq & faemg =t
e < STt @1 SHeR g i Tod 0 9 S werdl o SR 3T Helftid g
ferend fererfira T Blar B

STDC I fae o8 & for giftneferdt (afafer en) o & o Ueh 3ol el werdl s+ |

STDC &1 M & — U7 3R aeX o Wieehi ol fovaad™ gfaumd <o & fau 5=
A STl W Qe TR e

THS 39 9 TR B:-

1.

2.

wie foehr o fo € Ao 8k TiffaferEt IE A SR S Seiferd |

TS o AR 3R e 2R G gl 1 el |

3. YOR 9 R Y H WV ST |

4. BT, SEENE, FHRA i M 3R Ih Ha6= 6L |
e @l SgTaT o § STDC @t SIfHehT:-

1. oA o ot Y[esd |

2. TSA %l fet ® weien w1 e |

3. WMl SR T, S e o & Jand 2

4. I

MR & 3TEE 3= T 3R TSI H 37 ST |

5.

6.

el o foTu A SR SIRTHeTEe A g e
TWHR H 3R F qehi sl AFa HAT|

T WE STDC T5F H W ol Wiifed, W 3R T9g 97 | Hewaqu! it fm
2l




3.1

Wi Faq™ — 11
Tourism Business — 11

U= (Introduction)

q2fe Sl AU Ueh AR fefd 219 aTel &5 2 | 3M9eh! 39 3TN 31X THH! Iaeral
Wi W Tee o el o uRfEa e T € IR o1 ek 319 W Yok € foh qded
TN H Tk 37l UgaH 2, e fafine sravgesdnd g €1

Teh e B o ®9 H, e 39 HeT HaHE i RE 991 =ed §, o shelel qde
o T, e, FERI 3T Vehfel ol ST 9iied el € | 92fe SaT iR SHH ouR oA
H B — S RS9 Tole, W A 3R o1 WhiieRi ot Tfafafeml — wmaR
95 @ 2 3R fafaer & @) €1 3err & oY, WReg e = Bl T # ofehw
I Yard, S Yge Thadl $ad Teile o WAy 9 € Suersy off, 31 A6 T $eE &
e W T R Hehel € | Teh qeieeh ol 376 el ol Tsie o1 W e R R T
i BT el & — 96 5 Tded W ST <edl & o1 ST S8 Jedl 8, IHeh! ST
fafr= deaEel § W o Tehal ¢, ST o9 ®9 W qHcehi 3R ABET S Sl
T HA L

- \
make My trip a'tr a com
.com J LI
creating happy travellers

Your India Travel Specialist

SIS 2acT QaT USTAT3 / STToTET 2aeT TGl @t darqize 3R &
BT~ DFHAERT 3R FIAT SAAET e &1 daarse:
iR off, 3ot Telel 3R W SR &l Jffrepr e s &t ofg o et off 3t &
eyt €, e wee ot frdl off e o e, wied wEm ¥ wefta @ SR
Tffafert T e B € ok T wetE 3 e veEe ek TR s
Bl B |

TE THE SMUH! T ATHE ¥ TS FF A STAN i S arell Igraett o
uRferd @ | ot TeiE | i 9 9 9 S are fifafE w o <=t st
I 39 3= T Teh 3R ST Tefer =aae ol fFE S Hegd X Heh | 78




3.2

ThTE Te] 3R RIS I o s & Hecaqul 3 3R SMavasheisii sl THgH o off
HTH AEE |

ﬂ,o’v&oéiﬂ& J_’/‘l ) zma&'vé‘-

ARE % Tded Tl H FER Yo R A d9EEe W 3T FT d9EEe, A @R R §F T F I YE FT §
e 3 Tead SfEaT Fr deEEe FHieT: T S Y 9T

JTSAT 31 3TTAe yrearaett (Travel and Hospitality Terminology)

MO U vr/TreeTEel SR G B, S R ferie Ut = SE % @i STHaR W
YA Y B | U 91 e ol T SR & SR Th-gm ¥ HaE A Heg
Fd | T8 WE, T e | I T G- ST H SH drell gt €,
S Hag A 3R SAE9Th 1 o GHEH § T Bl § | I e AR T ER
(acronym) Bid € o1 Tshet I B B, SNl TR he I &, TIead TF T 63 A1
T UhST T B o I IHANT FoRT S £ |

e HaaE H AN fhU S Tl Ireal B g ol © 3R el Swd A1 g
o aTfes & 9 g3 €, feh geRt WA et qeded deeh nfafafrdt o wue w9 9@

B €| 39 THE H, MU T WA Iaferi ¥ uRfId R 5T el 7, S S
qeder SaEE H THE 3R Tied U o el a9 § Heg |

3.2.1 Teeh | Hafad Irearael (Tourist-Related Terminology)

% T (Guest) — I8 Al ST oIl TSie AT BIEel §R1 of T Tl Weraii ol ara
T oY 33 B

% W (Customer) — 98 e = it Wit & T A =l € | 30
% foTg, RIS Ot 1O SHHERE o foT AT Hanal 1 T I B

% PAX (959) — I | 3HAR W ‘No. of PAX' o &9 H ST gl 2, e
THE T A1 I aTel AET S8 Il =l g

% FIT (W fefasaiel daer) — Uehet At a1 Siftrehad < <t o forw =T feman

ST aTell 9162 |




< GIT (Y9 TFod ®) — e AT o fIw 3w fhan S aretn vrsg |

3.2.2 M & UohIT i Ugd & 1%111 MEHE] (Terminology for Identification
of Room Types)

% fTeT ®H(Single Room ) — U Aok o oI Weh fareay aTell e |

% gad ®H(Double Room )— B S & U aa1 9 ol HET| 3HY
(king ) 9ISl o1 F&69 (queen ) HESTSE I fdehed &l Tehdll 2|

» foad 99 ¥9 / feaq FH(Twin Room) — R T 2 @M & | 1 Iawe
T 2, R AR W U <96 9 & IS S STT-3Te e 9 B ¢

% e ®H(Cabana Room ) — f@rﬁngaé?wf&aam|

% @E ®9(Lanai Room )— el &a1 a1l i (A=) arem s, e €fim
TMET A1 MEA = 2l 2|

% TN ®H(Efficiency Room) — THISER GiRd Teh BIcl ol HA|

% Ueers¥(Penthouse) — Bl o ®d A HUU HiNT W fEad M 1 9L,
TG o T Gl TR & =< 2iel 2 |




22 (Suite) — H W 7 & HIR] 1 W2, o sgeq 3R e oo s

Bl B | 3MHAR W TR AH SHeh! Tl ¥ [l BT €, Si9 WERme gee,
e gee 3|

WW(JUHIOY Su1te)—‘qga¢mr—ﬁqqqq—mrwqmﬂm%’ Ww
A T | 3 e w S F

3.2.3 FW o QT HIST AT i UgA & AU Iregraedt (Terminology for

identifying dining plan with room)

\/
0.0

qﬁﬁaaﬁw (EP - European Plan) — had SR ol T |

Fife=ed AT (CP - Continental Plan) — &R o hUAT + hife-ed
ARdAT |

3R ASET (AP - American Plan) — SaR okl orU™T + A9 §HT ol A
(TS, SI9ET T AT 3 T H ASH) |

Al e AT (MAP - Modified American Plan) — & &l
R + g off < WIS |

ST AT (BP - Bermuda Plan) — %R &1 AT + SMReR A

ST AT (JP - Jungle Plan) — R &l R0 (3MHAR T AP ISHT T
MRA) + ST HERI(IRT § X R gRT ST HBRT o FT BT ) |

T o FehR THIh] ol T 3 ITeh! T8 T MR Bidl & | WS Ao ¥ e
e | 3 & WY fye arelt gfaenelt 9 €1 -t v ifafy haa s 99
FAT edl €, T g Ao e T g, O o fafd e Arear = A9
YT FHER o T1 G 8 | IS A eled T8 grod wt @ 5 fafy o 3w
FR @2

ISR o 10, STd hIE Soct TSie fohrdll Bled § MAP Al o dgd 2 &A1 & forg ue
R T9 9% a1 §, 91 Bled WIh I TH ST @ % T Ml o1 arern €, S 2
& T SR widfes € aR e @)

3.2.4 &S BﬁTQTE'I?Wﬁ (Some More Terminology)

3R 19 ( American Breakfast) — S9H hif-e-iee A9d o IA-TI Yok
BU oo S 1S 3R EiFer =it ettt et §

/

L (4

*




3.3

%  ifeded Aal (Continental Breakfast) — TUH @IS Uohl g3 qIs el

T | 39 59, R TR @ e Wiy, Siell, S, TeRae iR qHerE & @Y

T T HIw! S ST @ |
% EMT (3t |47 3) — gae i ggall = |
% ®Rew (FOREX) — feesh ol (Foreign Exchange) |

% T WAl (Guest Folio) — 31 &l SR / ATk T fdeRor 919 574
fafyr, aeis amfe |

% IBT — SeISE I o / g |

% OBT - 373eaRe W faumr/ g2fesh |
% dee 3 (Sold Out) — 59 ged § & ff O U=y =& o, af 34

“Tieg 33’ el Sl 2

< W (Transfer) — A ol galE 33 1 (99 I H BIeel b o1 B
Y o IR

% VIP = — 9gd Hecyui 3ifafy (Very Important Guest) |

% aR (Vouchers) — dI3=R s fafad s1eran g g&aras eidl 2, 59 giea,
Jacl TSIl 1 gHed WMo g SN fohar ST B 1 % Afary o Muia gard
(SR — S, IS, IREe 31 3T Geemd) Wi i ol AR e il
€ 3R W & Ha WS % A T i qfte =1 MRS i e L B

% dieh-39 T (Walk-in Guest) — W& 3ifafer, St fomm Td 3TRET0 & Y ged
3T HAY [T 2 |

a1 TSIEl H sl T aTeit TiafataEt (Activities carried out in a

travel agency)

T TS T o H Uk Hecaqul fieR M €1 gTeifes SEa iR deheie
URade % WY o TS 1 e Se T8l €, R ot g Wi iR 1T T verish
ST gled, HR Tdl, TRARY M & & Tk Hecaqui Hel o+ g8 |

2o Tl o fafay el fafir= frmit gro fope S €, T T Wi firete) gt

AT SIS 1 Q0 B € | STt TSidl g1 i S arett fafie= wifafafiat frefafad
B-




éaﬁ TSl Tt o foY SRR w1 Erd ==
B 21 TE ST Toeq & 9 Hafdd 8l

TeRdl € Tk Weh ST A qT Teh A
TS o THI-9IRof & aR | 81 Tehal & &
qifeh 3¢ QiaeTseh 3o e aeh |

I WEH B A W H S HET A [—_——
TR, S SR uRE e F AR | N
" gema <d € — 9% ol Mesh & oo, 9
a1t 3R TRE Sl oA § W gul

9 3% SR, YUhee A1 WM & ¥ G Ieg HRd § dih o 10 T8
T T R ek | I TEhi IR W S W el SRR A1 ek w6
3T MAHRaTd Si9 Soaal ®H o Sold f&a- &1 31fe § ot 7eg id €| 98 ¢ad
TSie % T I TaY Ul Tee] @ e el SR Weeh i fuia o o
Hee Al €, T Head™ 3R 319 S e B B

feahfeT (Ticketing):- wfen o weidh =i yq@ nfafafed o @ ww 21
T TIRETEA 3R Yo S FeR i R Infe B € | daet To Ref iR
ST S e I gaTE e UM il & 3R e &l faf— TRaEA &N
& ST ool Yarsi 3R Rl S SR edl © 1 SeR- Se Sl dl-ehiee
TRART 7 Hiad R e o € ofth 3o oisH, JRsH @R e wee
il glaen Wit & 2t Yo Rae ff e 3R RIS <A aE & forg
TS T T & | ST o oAU, 2RI <t 21 < a1l Wesh - 3 (A
% fU ke o1 U1 1 SIUY FR Fehdll © | S0 TSie Wesh hl T8 e Ve
FH & fu s o e Saet WEieRl & WY e hm |

ggﬁéﬁr (Tour Packages):- 29 TSie, = 3R 3R el & &9 @lﬂ
1 1 ol € | Rl T <X 3iReR o X UohsT ¢ae Usie W wRiaT ST Hehell
21 FH-F 3T Toie U FEeAEss [ Ut o feamed &7 o Aeg R €,
frae e 1 TR U iR g, S T, gled, S, 97 3R TR 9,
STRIHITA 3MfS T & 58 | el ST & — @Teiifer STt shimd 2% 3iRe g
few U tehsT W 31k B Wehdl € | 3TSTehel X Uehst shael Y SMERA el 2,
o Uohet off ST TSie o WeAW W U B & 3R IE ot Teie @i e

il € o 98 Weeh ol fafi 9 SIR S gfaensii o s SiR qHEy |




3.4

4.  TEATASIERAUT (Documentations):- ¥R IR RIS THI FehR i A3it

% U 3a9aes I TS dad Usie gR1 Uy U S ¢ | 239 {9 gr
Gl ST aTed i1 S | qredre, disi, Tarees Al 95 S I 2 |

=9 fIo W el ET § R 9 == @ o R

5. faosft gt fafmr (Foreign Exchange):- wdeenl 1 fRdl sff w1 &t =mn

FH o 1T 3T < I GgT H SEATTHRAT Bt € | F 29 Tsiel & a9 Rerd
oo 31 Srean W onEdy B ¢, REd o e qer @ ¥ar f wer o) Hehd §
d e 1 TavTehal 3R GIeT & AR daa = 3R ohe qoa 0 & |

6. T (Insurance):- $9 ¢ad TS Al 6o a2 (TR =0

fostt) % @rer freTeRe Tqul ST S o S9eTs Rt €1 39 e W s
THE o <=l ol ST

7. TUR.ARHENE Hifew, gdfea, wiwhEwm U wemUitseE (MI.C.E. —

Meetings, Incentives, Conferences and Expositions):- @@1@@?
29 TS o U@ Tl W 9 U €, i 9 Sl & oY U e I
TId Bl 21 29T TSie Bt 3R 3T Wl YSIisl o WY =g Hid © 3R
FIARE TRET 3R e & fou o<t w9y iR e s &= & o
MavTe Gfaersll 3R Yareli i e H3d § | U 1 Tfdfary 7 et ¢ &
9 TSie I WeuH i ol Al o fw $6ed X SR IRl % WER &
oI vesitrEl (Toaifee) =l =S S92

7 Toft ffafRrt & sretmen, dat TS wR 32, MESH i Hawe iR Tt i 3
SMavTRaTs H Ofd H o TETHar a1 8| I Usie 1 & HE U Giaer e
(facilitator )& &9 ¥ BT 2, <l I H=d &ar 2 % e iR ifafyr famn frsh
TRIM o IS 0 3 o T |

ITAT ok T SEATaSaRTuT

T fIel ST 3R ghrEal B ] 3R IR a1 % 91 | Ugr B 1 39 gHase
IR MR R IR wHeant T ot uRfd €1 et WA =1 ae A &% fore-

< =e] Tdeeh (Domestic Tourist):- S& fRE <91 1 AR 19 & 201 &

ferdl TefesT T I AR HAT €, A SH TRl THeh el S § SR W W
A el Sl 8 | 3R~ TS T hlE URAR et = Frwe st =mn wn
& — 9 e e T




4

L)

% T Udeah (International Tourist):- 59 8! 29 &1 AR I
T T I I ) GHAT IR ek RGN S <91 ! AN Al 8, Al 98 SRis
T FHEdl & 3R TW IR Ted el Sl & 1siaisry wedes & Sftmi
H i B 2:-

% SAETSS Udeeh (Inbound Tourist):- S& frdt 291 # 3/ <3 9 vdew
I €, A O $H W & U gESE Tk weed €1 g vl W, S s
ferd <91 T A A B, A IR TGS Gk el Sl 2 | T TR ST
+ff et T €|

% SEEAUL- T ¥ Tk FHE WRA I IS0 HAT & — o URd & U 3Ese
e B 1 39 iRar | <9 W sl e wred Bt

% IMBEASE Tk (Outbound Tourist):- 5§ fredl 291 o1 "miiier forsit
faeelt oo = I HA1 B, T8 IH W A IM3SASS YA Hegadl 81 3H
MBS T off el ST 2

ISEAT: - IS IRATT SR Pl B Sl € — 9 R & T 3ease Toes
2l

Teh qesh fordt off Tided TR ST <18 Wehdl @, Sifeh Teh G U3iak & &9 § I8 ST
v ¢ % Tt bl o FEml 3R v[l ol ae T el © SR U TaeT &

foTC P Mavae STAAS ® AT BNt ¢ |




3.4.1

TS o SEATIHAE 3T e o STTHR =1 81 Tehell €, wifehd $© T&aas HWH
IR e Bid B 1 T AT T, SIS S SR SIS wHeahi o o smavae g
gl

JATA (ZeTRMA TR U THIRIUS ) 14 TR = fHef TIM (Travel

Information Manual) STH% Teh TR daR fRa §, S Geicehi ol fordt ot Tide
R S & oY 3Ma9Teh &Sl ot SRl el 21

YTHUTE, SIS 31T 317 UfHe (Passports, VISA and other permits)

St wRieeh Qe T e H A 99 @ €, Sk UG 319 ¥ g S I B
IMEYTF B | THUE Teh AU &S Bl €, ST TR 310+ AMiehi sl <l
FHA ¢, S TE FHIT il ¢ foh o oAferd S9 <91 o (At 81 8 U9 9 U
e S SR gt fafer e €1 i off Amies a9t Se 291 | SEL A0 T Hehdl
®, 59 STk 919 HI IEUICE | IO o audl 39 999 o S€4 Bl 8, 59 qdesh
39 <Y 999 WIe @ el 2

TATe qrqia qRate
PASSPORT PASSPORT PASSPORT

RS I0RST IR, TMURTET
REPUBLIC OF INDIA REPUBLIC OF INDIA REPUBLIC OF INDIA

Ordinary Official Diplomatic

74! YR, FoREl TER <1 H Wow A o fTT 39 <1 1 S i e gt €1 e
9% IFTAM B €, ST RSl <97 g0 Uk A W 1 & B YAw A % forg & Sl
2|

qeeehl g Had 31k |l ST arel oSt 8id 8-
% UdeF disn (Tourist VISA)
%+ aqIyeh i< (Business VISA)




qRa B T foesht iR e e il T ey &6 # A & e Wi # sravashd
o e 7 — w9 fR

% Yfgefa &9 WEE (Restricted Area Permit)

o TG & e (Protected Area Permit)

T & Wit FRRE & Y YR & $ 9§ Fo¥ A % U e e €, S
vfersiferd =1 SR & % &9 | A R T R dae iR/ SRl T
e ® fF 9 gifvea = fF e wHes Tl & UM W@ & o W 99 a9
vicrafera/ e & e B iR T SrAd Tl % Sfelel 31 TFEl | T S
3R T ot gifaa = o o 9w sty go 2F o o1g 98l 7 S|

K/

% TR @ET WHE (Inner Line Permit) :- I8 Ush IR &GS §, S AN
TRTERT i IRA & G fafdme ufefem eEi, g% T4 9 qarR a5 | waw
I & oy 3avTe 2|

<A Rl ot It o Y s mecgel B §, SUfeTe BHen TIM Asr &t i
FHT T 3R T B W 3T < o AT A1 Feiferd WTerehor ¥ Gueh 1 <feu |
Ig 29 Usie = gfaen e i e et @ fF 9 uw gifea = R wiew &
I G ST 3N 99 TS B — Al YU hl he THEASN H GrHAT HEAl
TS Tehll €, ST:-

**  TReq (Detention )

s+ 29 f@rem (Deportation )

S WY F, IHH 9T 3R U ST FaiE B TRl B

3.4.2 Tafercar rravaeRa@ (Medical Requirements)

fafehean s1ara Reefasit frel sl =En ASHIST Sl 791 ©9 o g9ifad & Tehdl 2

T T H BRAT 9T S T8 Tecl Higarel R A1 U 9PRY 79 91 o FHI
< for Fafthean st feafert foRdt <t = =isTT 6l O e 9o Tehed €|

BTciiieh Ueh ¢ael Usie a1 Yk B o AId ©H I8 -6l STqH o' Wehd foh faeer amm

% SR hiF-hiF G TS GHEE 31 Fehell €, fhT off T 29 o o0 o ¥ w8

e Fafthean sTavaehRarell s QU 1 Afard i 2|




S gefeek frlt 291 & dis & fTU sTreed o7d B, I8 STHAR R 39 o9 & o1 Sravaeh

SYehTeRYUT 3T TR 0T U5 ol STl HeTH ol Tt @ | 3 ffehean smagenand g
Y W FS GWRA H GREN & AU Seni ¥ Wit et © | T B URHI W
ferfercan feriorst g0 ST fehan T Tamees w91 99, (Health Certificate )diSi 3t
o HHY STH T Bl 2

SETEIUT: - 3THIhT 3R TR0 STReT & $o < o Ta9 A & T e & o dia
SR (Yellow Fever el Siehiehul 3if+ard Bid @ Hiifer I8 Teh ©ideh «§HR) 81 39
SRIHTOT S el 10 o1 o foTT B 2

3.4.3 AT 4T (Travel Insurance)

3.5

S R 39 ST €, SIHT o 3o @ bl fREt ot el Se o sifed | «=
2Iar 21 A0 o= (Travel Insurance) Q?av"ﬁ\'{:lTTﬂ'qT%, SRS ﬁ?ﬁﬁqfﬁ:ﬁ
T 1 A0 o SR B Al ffe SiRasi o foeg TRen W i B

79 i o e feafsi o forg geen & s 2:-
o fafercsr =1 (Medical Expenses)

% Ie0 E 81 &I fefd (Trip Cancellation)

% gdel (Accident)

% IO Al Yerdl % 3Mfier feenferugs @t feufd (Financial Default of Travel
Suppliers )

% MM B W AN (Loss of Baggage)
< IAET o SR B Aol Rt o 3 i

T YR, IAET 991 I8 GHAEd war ¢ 3 R off et seA & Aot | wHed i
F s Tl et Teh | Sael Tsie R sl i i 8 e wer id ® 3R
S S huferE gR R S e B €|

HRI9T (Summary)

39 SIS T 3MTehl Sl TG o Herer 987 W URfId e T 7 | qde Hadd 9
Geferd T Y 9 Y Yeardelt S ST R ot Safad & e smavaes €, S
T & § M HAT ARl €| 39 2 B STAN FREr ff wesk o fu gand e d

Tr foFe S 21 29t USie A safere yfteislt w =t @ T 7, S




E@%WW Multiple Choice Questions

Q1. UET ST W FIT 168 hl RIT 379 22

Q2.

Q3

Q4

Qs.

** LAl AT el
o feFfem ﬁa]ﬁ'
¢ foeslt 791 9a1 (FOREX )

I SEES YSH

e IR SH YeM Al

79 == ¥ e a8 2 3 U qeded UveR & ®9 H, 31 ot God | @ S
arell freriEt 3R wiafeferat o well-wifa aRfsa i)
[HTT U9 Review Questions

(A) T kel A

(C) o kst am

T e w0 H R AT 22

(A) TH 9 5

(C) = e s

. Ue oA feRas gIaI UeT ot &2
(A) @Y g SEE
(C) =H ® BH W

. U 3ael USIE T Y& e T € 2

(A) wied =&

(C) 3SM 3

EP =T § T 9T Bl 2 ?

(A) Had B

(C) 7 3R Tft o

(B)
(D)

(B)
(D)

(B)
(D)

(B)
(D)

(B)
(D)

faestt siaisds wies

T YA e

3 Rt e

e foear el

fafercar smarg Reafa
IYU

) ~
SR AQIA eh< Al 3ﬁ'{ Slendl en<-l

A ST

AT 3R ALl
HE ff Tl




Q6. TeT ITNT | PAX ohT IT 379 £ 2

(A) =80 (B) A
(C) =ni (D) USHeRRol
Q7. <o TSI TRT UG hl S aTedt |ar =Tat 8:-
(A) 9w (B) HRed
(C) e frmior (D) feafem
Q8. T THA ©H W ST AT 82
(A) 3 faer (B) UTF vl foem
(C) B %A (D) &
Q9. WRA H T &5 &t AT & T wi-T1 Wit 3rerveres grm 2
(A) (B) ¢ fewe
(C) ¥R T WA (D) wfewar wféftrhe
Q10. TIM AFaTeT fererd Heaifera &7
(A) e Fel (B) = gEE
(C) fqam Hered (D) ISH A

3l -
1.(A) TGS 3fhell A6, 2. (B) € Rt 9, 3. (D) ISR 94, 4. (B) TSR Y&

FTAT 3R IFET FAL, 5. (A) FIad A, 6. (C) FEN, 7. (C) Fesk @i, 8. (B) Th
el iR, 9. (C) TR @4 WAL, 10. (B) a1 &GS

Y AT U (Short Answer Questions)

Q1. TH 2T TSHE §RT WS Sl S oot Hamd:-

ST:- Ush ¢oc USiEl BT <l Seh! AT <l G 3R SIRTHETT S & fIg 3Feh
Tard ver el 1 TEH g9 ®9 © I T, T SN, 9ed 3R S %
IR H TR A1, hfET Ft raeen T, W 4ohsT TIR AT, Savdeh Seas Sy
A, N IR RS 1 veE e, Rl qeT o giren e A, A S

STIEAT HAT 3 HTHIRF A3 & fIw MICE Fard <=1 wnfiyet &1 37 9t Yeansii




Q2.

Q3.

Q4.

Qs.

1 IEI T8 G e B fon wieeh @l A GRiE, qiererse iR iHee Bl |
qTHUTE, ST 3T TS WIS H URRAT sl SHSET |
IAC:- AT I o 10 areare, st 3R wefi-nedl fasiw &t o forg =mn wifte

3ME9TF Bl &1 THAE AN o UgEH 3R USHAT H YHIO7 § 3 9k foe
ST AT U9d <81 €| IS 39 S i 1Al ® el AT @l S @ e, 8 9
Faferd <9 & ArErE A1 AT AT W e R e €| 39 fIe araid, smdeH
T, Wi SR vk foRiT A1 A <Edres S A B § | 9 foei e S 9Rd
T e-oleg 1 STRES o UiHid &5 § Ya31 o fofg I Wi &t agsrehd gt 8|
TE THT W 37 SEASS Hl e 3R TTHE T h GG 3R HIA 4 2 |

JTSAT ST SRIT ® 31 I Rt uRifeerfaay § SU=ii grar &2

ST~ AT S Tk i RAN A € S A % SRE 3 e aet i
uRftefal o snfieh Temar UeH wdl €1 U8 AfShd TERSIH, EleT, AT T,
T I A 3 bR uRfeferd B gRem <t €1 AT S| & B 9wl
AT el o T2 =15 Y Hehd & 31 fohdll ST0caiRd S | 3ieier aigr | &= S
gl

et 3R Infaed ¥ Heifi @ YIIraferat ot geieg e 3R Sehr |ieTeT
faawor 2

S-S 3R enfae e A Fo fosiy Srsaraeh i WA R @ €, S
% UER, AGE H G AR gadrel w quidt €1 ST % fAu, FIT (Fully
Independent Traveler) T&da AT Tl I %, GIT (Group Inclusive Tour )
e A TohsT o fIT ST el €, 31k PAX 20T Y T <l S9iian €1 37 oI5
39 fi7er ®H, €9 ¥4, EP (European Plan), MAP (Modified American
Plan) 31X All Inclusive BIeT a3l 31T S i STaE & YR hl T Hid ¢ |
I yreeaferdl Bieel Wit 3R AT o §ie TR Sl el 3R qareerd ol & |

ST AT &t daT & iR STt @t STavaehar gt 22
IAG- SFARET I o U AT Bl qrae, dis, e YHOT 99 91 deie

Tfefthehe, I T XA, BAE A1 31 URded fohe, el g i gt iR $%
et # fordier Twee S §6 Wede IR W@l SavEe el 1 3 <ot

Sufterfs amn o erafted, TR SR A T €, IR A % SR e of TR
1 rgfaen W T €|




el 3909 U9 (Long Answer Questions)

Q1.

Q2.

T TS W Uit T 2t 2 3R gEent st sh-ahie |t Jamd UeTT et
272

ITC:- U 2991 USie o1 & hid Ffeant iR Al wieq dar weransi Sig ged,
TIRATE, TRae 3 Sie CSIReai o si= Teh Hq o hrH 3T eidl & | I8 Toie
W I A T, HIGH, GEp, g9 R ASHl & 9R § g SHER < €1 Tsie
T G ar € foF e ol A o Wi iR orafted alies W 9 9| 98
Arfes ¢ ST S SRR, gHeT Rdu i T Jfd-Rasi & ar § o 9eM
FAT T |

faeeht qor fafma < giaamd Suctsy -rar €1 39 STlel, 9% Yeshi o fomi
SR SR SS1E o TR 3Tl forshed WeT hidl € | Usie T8 Toier, gigat o s

3R HIURE AT Y AT SR TS hl 31fereh YrALrsHeh S 2 |

2ol TSI ol S shalel WAl YeT il &1 78l ¢, Sfesh I o S 3= B arel
FHEEA ol T AT AR ATATARIAT TRTHAT ST T ff A B | T8 qefeehi ol
foreame Siaar @ 3R 3Tk ST 1 AR I 8 | 9 Toie i yfiren TafTT Tga
Hecaqul € i 98 T 1 SIRTHET, SHafeed iR a-9-Had s=H § T AneH
T 2|

YrEUIE 3 AT | 9T 37 BT © 2
TAC-TENE 3R G S SIS A o o it €, wifeRe et ftreRt e
Tl ¢ | IRTUIE U SNfUeRer SETaS B, S i ol UgE SR USHal 1 JHIT <l

21 T8 e Hivea Siar @ fon oafer fonell faeim 291 o1 e © 3R Sias ™ =mn
i Il Tl © | IIUIe & foAT SRS A §9g el erdl |

T SR, e S <9 g SR ST ool i €, STel A Jaen A =l g
dist o for sifrenier <9 | wa9T |9g wel BiaT| ais fafi YR o1 81 §ehdl §, S19
i dem, foeme diem, =S e 0S| e A S TSl bl FHIf R €

STeifeh ST AT < B[t WSt SRl ¢ |

I W Tl YA 3R i S g SR eteid Hecyul € 1 3 3 gEdrest

T IS TeTd! o1 T I M6 7 Sh31 T0 Bl o 60 SIfed & Hehdll © SHO. STaRIsera




Q3.

Q4.

T A S § U8 37 SEAEST o Tel &1 W Gl Sl Sa9aeh ¢ | I8 ik
Rl I G 3R A o SR AR Tife Fe it €1

fitrer, "Saet 3R Teaw = B @ s g 22

ST - BIeel & A AT Y e, Giaen iR e & MR W fawferd g # | R
Y Ush e o foIu eien 2, S ek foreR @R aiavsres gfaend suers it €1 78
FAY RN 9 ¥ THS AR % AT ST B © 3R 3t wiwa o faeedt @
T T & Bl 2|

<ael ®H T Al o g Bie € SR 3uH T Sel g9l 9% el 8 | 98 WS, i
IRER & <1 TR & foTe e B ¢ | e, foad ' ° 9 sre-sre fae 9 g
€, S < et bl T €9 G GAET TS R € | 39 YHR ACET w G
3R e o MR W Bed § FH & 999 fFar S 2

gae Tsie 3 fqehedl o IR H Teehi ol Q0 ST ol € 3R 399k oeie, T 3R
gen & ER WE FH I H AEE BT & | el HE B IFT 7 Al AN B
JRTAEHS S © Sicsh 3k ®Y ¥ 9 TN Bl § | SHeh 3TeAdl, HH oh TR

3R gfaensti & MR R ged X At Sgad ¢
JTAT AT S SR T Bl 82

IAT:- A ST AT R AT % SR G SR 31X sehiensh qRfefeE |
feriiar Ren e Xl B | 718 faferen smarashTe, HeAT, A € 8, |WHE = a1 @t
ST et aRkfeafed s weR a1 @ | A S A hae TRe] sk SR AR
foTg it Suetey 21

A TSI I8 GAHT 9 WEehi i SUCTed Hieh g GHved Rl € foh el A
Tfera iR Ria-qaa w1 S g ¥ GRS aefie wifq frerd @ sk 9 ferd
Y T | MMk ae o a1 Sd & | SHeh 3Teilal, IABN S Taeed, ~1ieh
TETH IR T Ferrd S &5 ¥ off Heg il 2|

AT ST HT BT AT R ASH W Feequl et Frr 1 T A i gRe a6
STET ST € 3IR AT o SR 37 Fohat o smehfimen uffeaf & foet o wemar e
€ TfeTe = i foRdt off = o sifear fewa W S 2




Q5. TH.IMEHE. (MICE) &1 2 3R 2aet Toie SHH am Witrenr forard €2

JA:- THIMETE. o Tﬁ wq % — Meetings, Incentives, Conferences, and
Exhibitions | 78 HURe 3R =IE@IE A &1 Aol & €| MICE & o
SIS S AT G111, T o6 994, 2ied 3R URegd &l Yau= SIHe e 2|

SMITIHATAT R FIHhT T T Fee AT &1 STk T, Toie Ui <t

ILTH, Ma R Toel R Gt e giAfea & 2
MICE ¥asit o Hiead ¥ Ul 31q skt ol Aherargdeh ST e Tehel &

3R Uil 1 Septe JT9E We Y ekl B | 3H WY € I8 da Teid & fau
I T ST Hdl & 3R ITHH! USeR B Sl Tl 2 |




4.1

4.2

ﬂ Tfe SAg—11

Tourism Product—I1

9= (Introduction)

WA I R off SE S @ it Bl 8, S qeeeht @i et 31 o foTe et
(attract) =Xt &1 390 Wiepfeh Hexal, e 3R eftf woe, Aot 3R IeR,
e, WH-1H 3R 60 F gfaend (facilities) I et &1 A Fiemd sk Fard
(services) W@ AR T G ol Tl A H T@HT oA STl 2 | ST fopadt
STTE o qefe 3G 3% BId € df SAIGl &l del A o1 7, e 39 e &t i
(Earning ) 9edi © 3R TMT @l &l ISR (jobs) & 3TaeR fierd €1 Sa @i
gerend firetery wicent bl G Tl 8l d IR-9R 9 e T % (o8 37 B |

e IATE T ATTHIIT (Classification of Tourism Products)

qe IAIE O W TS Bl ©, S fRdl STE ol ekl o T 3MTeRtish Sl @ | S
& i 4R WeA(lake ), HR, AT fhell, el =1 F1 ER | 519 RGN e W H3
TERT-3TET (Different ) THeA 3cUTE BId 7, A SHTET &N 96l A 31 & | 39T, 3
e <A T g (List) SHET TEA eIl €1 I8 g St § foh wefeent @ -
N TEAT AT 3R P A Ueh Sl 8, o 3¢ Teh 998 (group ) § @1 T €|
Sﬂﬁ'ﬂ%ﬁﬁﬂm(information)ﬂﬁﬁﬂﬁ%@?ﬁ%ﬁ?%éﬁaﬁﬁw

SYTE Bl el |
e
L9 _
\mﬁar{m

—

fersT: - ude 341] T aiianur




4.2.1 H@ﬁ%ﬂﬁ'&'ﬂ‘m (natural tourism products)

Wihfeieh T IS 1 Adeld 34 e Tell | €, SN Wihfash araeRor ¥ 9 &
€ 3R foRdl e @ WM S 21 S R el o OeE, 9-9m (landscapes) 3R
mﬁﬁﬁmaﬁaﬁwﬁﬁaﬁwwqﬁ%mﬁﬁﬁm%

STHA 1 ¥ 3
o W‘HZ, sﬁé} W) :Iﬁ-q\f) s:lﬁ
% el 3R Sfe-sig

o

o CSIE)
o

%* a-q

o a—ﬁ:ﬁq S|
X

TRt S ST W G B HEH (climate ) 3R Wehfieh exal 1 sgd ST AR

BIl 2 | STT-3Tel Td, YEERd SUE, S, qYg a2, TeTe X SO gRI o-E T8

ferend fyerert T 1 Serer ol €1

3TTST HWIAH AT STt €2

< TURIR AR TH HEH THE Rd ®, S T, e aren iR g 8| gafe Ry
% <9 (Wi, Teoll, T, W) | Hek g d¢(Beach Resorts) 9T T & |

% uRd, e 3R Argels & qg 2 ff Wl Tt @i 3T @R Wiwd § it
I8 HEH 37T Bl B

ST HIET 3T ThieT TI:-

< P AN I HIEH AR I A o W § | Heh foIU ReaeaRete, i, STl
S o9 o X wied — WhiET (Skiing ), 89 #el (Snow Games)
gferend < S 2 |




UTehiereh YaIaT 3R g9a:-

7
0’0

Tl 3R Sia-Sig: -

\/
0’0

L)

L)

/
0’0

S T T SR H W®d §, o9 9% 3R 8T
I 3 o 39 STRI O ST 2

T o H W F9 ek 3T Taes (Hill
Stations) ST STd & dfeh <l T4 9 T8q
I T8l S |

g T, S-S, T, 3R % &M (Vineyards ), e, 3”4, T0RER, ﬁw
T A TR W A B

TR Yo, ki, TE, feuem, Tead |
S YRTEl W AN Wi Yekdr iR Al p
&l 1 O od B |

TRTSl T A Tehld 9T (Nature Walk ),
9ga (Trekking ), 9sfaa (Cycling ), B
T $REW  (Rock Climbing), i 68
A& (Canoeing ), A (Sailing ), (S
T (Skiing) 7S Fd B

WA SeT-3rer Y- 3R ST o o
e £

IS UTeh, AETSEh Gorger, I, el
M S SRl TR AN US-qelf 31K ey
& T W T B |

I fF - A W (Yellowstone
Park), 99 fewn fafeamr (San Diego
Zoo), W e wed (Kew Garden
London ), el — dieie (Kandy in Sri Lanka ), SR — SEMRRI (Bogor
Indonesia )39 3CTEIT & |




otz -

\/
0‘0

\/
0’0

\/
0‘0

Tqs d¢ (Beaches):-

/
0’0

g7 (Islands):-

\/
0‘0

X/
0’0

[ STevdid (Niagara Falls ) S§eh! T P
3731 3SR 2 |

3SRl o 3R et foirg ff sfig &l © '
gl

N 98] YRR I SRM 2 3R 31l o fo1T 57 2 |
zeal, sifegan, Al | T @ 99 Ao ¢

TG R @ T 3R SR o fore S
g

HI% 9 981 ol ©9 S 7

@M SRl due  (Swimming), @
(Surfing ), @A (Boating ), Rr&fedT
(Parasailing ), ¥q Hehr ( Sunbathing ),

Hrewde 9ar’l ( Motorboat Ride ), HHIRSH i ( Amusement Parks ), &l
(Casinos ), TMH= (Theatre) 3¢ &l 3 oid ¢ |

Free, R, Wik, i, e ok o @ e & & e 2

29t o reforer ek & WY oW (rare) |
Ug-Uid,  ug-uell MR Sremr STl
(Tribes ) Bl 21

HEReh, Wiehfceh 31X Hihiaer qde o fog
3 wgd WS B




%  HUeET (Caribbean), ¥ (Hawaii), #ieield (Maldives), HRWE

( Mauritius ), 37€AM 31X FRER &9998 (Andaman & Nicobar Islands)
31fe wieg g9 TdeT e gl

4.2.2 "Ea T4t wes 3dTE (man-made tourism products)

[

e ffa geded e 9 3@

g £ R o= 3 T,
AR AT HIH™I (business )
% 3239 9 90 B B | I IS
Wi ¥4 W el U <, Sfeh |
e JEE ER S S 8 |

(A) H&Rfd (Culture)

/

% QR B & TIA AR

&
& Ul TR 3R TR
& e Hed & I
$ TR SR el e
S i 3R el e
% YifHer T
qihforeh Wi a8 B, 5/a @ fohat

T H 3FE (Unique ) TROISH,
Hell, SRR 3R Sta Yefl & §R

T S 3 ST S o 6

foru fofr= s R Sd )

% vrifaeyes (Pre- &
historical ) SicauI
¥ wegHl W e, |
JFheii( Carving ), AT 8
gt =t et enfe wnfer |




€, S FAEds fhTen # Wi |

Ui RS TR 3T &R I I o Ydieh &9 S 2 | fiE &1 U
fiRifire, =i ot U2 o, URE ol el 21aX 39k IS0 2|

(B) WY (Traditions) _

RIRRIEI

Tt 3R 3Hd

Fell 3R FETed

I

iiia

QeI

T e $iR Afa-Rarst

TR - WO A1 Afq-Rarst o =S €, [iehr < |l 9 9o id 31 © @ | Afd-

RaT SoeIR %l ¥ 92 eid €, STafh Tepid 3 Sl & i B foemi =1 giowisi
1 TUE 2T B

B STIE o ANl I Siiastelt, e forvard, Wi, sl @l gerd weieeht ol
ST A T | ST TR foraTe, TRl o e <TH a1t e1se anfe |

e foRgit enffer =1 smemfeRes Hecd dell S8 &l 9 Bl € | 98 STHAR T T8
o Bl €1 eIl % e gl & o gt =T = fEEst i uR e A - Sdey,
ST O, THTeRE 3R gRE |

Hel (Fairs) 33T (festivals )-
AN % e 3 WHSTS Horsiial o
IR BId Bl ol H M HHA

Tie-fas, SRl o WewHl, 3R
TRSH | 9 o § 1 FP BA %
AR A Ff B € 1 S I
TR Tl - FE R B T T
$31 o1 Hell B, Ford $ei o aretren M,
IH0, ¥ off Wi e € R Us




R, oe WREIRE, S aiS o B Bl

3I9d Hffeh 1 Wihfsh el ehd € SI9 o € SHRA 1 e, = i &
HIEl U9 |

THAT G TEATHeRAT (Creativity) # Sfieafe € S fmehen, giiswen i)
YETiA welsl H Fod, Tk, ishehen IR dferd el IS B, < Wikt & forg 5
ST B € |

(C) UGS (Entertainment)

| ‘,\ y & l/

T (i ix \

HARSTH Tk F %J_‘-!:
| ! _|!

; y i .. : :
il | ’ |
i "I 4 re ‘1: 1'(4' J
'h Er 1 v
Th SO §
v | ) (B
\\' " )

Ap

HARSH e Toied AR o 91 RN BT €| 9 W SIE <Rt Sl FARSH
2 & foIU € 99 Tl ® S B Rfeud, (Y 3 SURer | 3eR0l & e
fe=it aoe (MR, BhmeRi, i@, RIMR) <9 oiF o |

T Thed ot Sgd O €1 AN T <@ A G o [l AT B g

i, Peaiel go ®Y, HHe a9 W(F1 race), TdaREo, AT, That
SR SI9 Wefaw(adventurous ) T THE 3THY 7 |

T Sta off ST A T 1 M B | AN 9R, A1E T, RO SR i
TR ¥ &1 I oF1 T80T Y & | el W & 99K IR Wie %e o T 9
A 2|

A5 ot Tl & IFYd w1 a9 FE @1 W E S & TWEE @ @

TG THE A B | I Al R R % e B R Held 8- IRAE
Fife-eat( continental ), =SS, gfet@d, AE(Thai), AfRTH a7fe |




(D) UMUR (Business)

o%

% g=e (Conventions )
% & (Conferences)

AU -
% S AN HE Y TE SR ©

I e Ted dedd o
%l / A AN

% ORI gaeH fafi sHaiier SRU 9 960 id & S TR, S, SR
I A1 FHIARE HrdshHl S | A0 o o forg |

& U HE h WI-TY A Wl W A 3R O-AE & fow o que
Freprerd 1

< ARer wHeskh, THed UM & fU Hewqui € it o gled, URded, e
T 3R HARSH ST L % |

% O AR % GRAR o 3 WY AT R © SR SIS 3% e e
Tfefafeai( sightseeing tours ), WITH IR FEA 1 ST T € qlfeh 3
I &S & |

4.2.3 FESiidr gded 3d1e (Symbiotic Tourism Product)

Tesirel qd I T S\Idl Al ngm“doh ——
(Combination) ¥ &al 81 W ﬁ
Wik FE1EH Yo U €, S/afh Ara i
Bl & @ (Infrastructure) 3 |
gfeemd (Facilities ) TSR 3% Teh YeX
3R g vefed sae o wed feu ©

TE F U, T 3@, 99 9 |
SRTT (Wildlife Sanctuary ), THg! Sessssstiis = A

ek UQ e e €, S el ﬁ?ﬂﬁﬁﬁmﬂ (Human Management) El?['{:l?:ﬁﬁ?
21 S for U 3T @l SHET 9 Sl Wishfaeh ®9 W T ST @, wifeh JEi 9geh,
uRae, wifdhn, R, St it S yeier off Bid & | q SRSl Fehf & eiel €, e




4.2.5

I IAE WHld 3 TG Feie ol 207 B 2 |

4.2.4 & AT UHe 3arg (Event Based Tourism Product)
Zae UG e SIS 39 WE wHshHi, TERI a1 TARE! &l Fed € S $ o,

qdlE o1 HelH deh et | A UH A (events ) Bid 8, ST GHieeh] 3R a9l & d9-
e TR o areli ol o 3O IR @i R |

o U IMSH Ted F AT IR fRT S & 3R T8 o 9 g' | vnhe
I

% U IS gdehi i <ier o1 gfawrll (S @@ ©id @- Participants) €Fi
Y T 3T & & |

EHERLU M

% T -
31eifUes, Fedidl doe oy,
HHA T |

% Gipfaes ST~ A

% URd Hi- Wﬁﬁﬁqﬁﬂﬂ@?ﬂa qo{ma?rwqoaﬁzw(ﬁaﬂ‘qﬁg)l
T AL sl A @Y 9 S oid € 3R =@ o 1 ot of Wehd B |
HTgS- MR U 3eUTS

(Site Based Tourism
Product)

/7

% T TH W A A
(site) BIaT €, STl ¥
T W GIGd TN

(beautiful view)

fearg a1 71

% Ig S TUM SN

TE TS B Tehd! © A1 Wtk ff B Hehdl 2 |




< UE T WEE URd T e FHEdd €|
3qlglul:-
& SER g, Gﬁ%ﬁ@ﬁﬁgﬂ%ﬁﬁsﬁr(gomen hght)ﬁmé?n%l

» femTer o wiEe, SRl 9 S |
T =S fomr e €1

% ArSTHEd, S die Ud | el
eCr A e |l |

CEIGIi

% HAIHHN A PARE, STl aH
HEM@IR T 19 e & @ik
YR T S B

T WY 91 T8 € % 3 wHehiier (Miraculous) 9 2d € 3R qeieehi ol IeR

99 femm £

4.3 W%wﬁmuﬁzﬁm (Natural tourism products of India)

die % Har), 9o 9 W W&

YR WiHfaeh 99 IR 5
3Te o |




TideT (Destinations) fafaferat (Activities)

TeTaN | YR WHash g9 iR

G- T, PiShd, 9 W T YISl il AHE o,

FR, AR Hel:- TS,

TR fafeerm:- e, e |0

T AR 3 M e /

fiyfien Hgl{lb;.— Hslqm?ou,

WERE, dFEd,  ger

Tleeh:- HidHd

sfeem:- =R oS garR:-

3T, STReT, i

UM 3R FeleR €9 U9g, X Wy el @ SHgoH,

AT §9T TR A, Sia-Siqati 3iR s
¥ W9g 995 Sad (Rich
marine life with corals)
2G| Hfel HiE AfeEt 3R
IO &fad™d  (Tropical )
TeaeR a9 a9 é@ﬁm S,

TRA T S AT - SIUR, 2 I WO, M, R
AR, AR el # W, gAE <&,
Alehed 3R Eid |




4.4 WA o A AfHd q=ie 3d1e (Man-made tourism products of India)

e e u'aiz=r (Examples)
wm‘r = fvrat

Wﬁ@@w A fohell, TR 1 FeRa, e e,
Ted Sih fea, A WU, SSRe! AR, rSidT EY, vk

1{8?1?%? ot dor, TR foReT, T Wew, WAmel Wi, S
See =, IRAFR, B T8

foeett =1 T W EEEIGANE SR HNE eI ISP SR
(qd o fiF i dou Tee™), 4as 39 UTeIed, SEHSEIS
1 FUL YR, e SR devde, dud fagen f&EE

T (IR UC;) i B,
o] (ot wewT) 1 TR,
AT (e =1 T,

FEAE S TR,

ST oI SRt hl Shefehet

IR Aifeierzm,

ST WY I HUH,
TR <A1 AT,
e = snfe,
wqmaﬂ@ﬁgﬁ

Sl oA TR, ﬁl?:r AT,




T
IaaTal ht Sforat
TTeUH <l fohiTed 31 SF

4.5 WA % HEsSidr gdes AT (Symbiotic Tourism Products of India)

Sl N
Wmaﬁmﬂ@qe‘aﬁ A 3R R,
WW@H %rm

@a GIRISE]
e Rk iﬁR?n:rscHol TR, SRS - ﬂl >
. ,A.‘__‘

gﬂqﬂ%‘l?ﬂaﬁ:rﬁmq T el - "

GSRTE T H‘E»\ICHOI- e YA,
g TEead- ARTE.




331EY0T (Examples)
tl"ﬁZT-l‘ 3‘«u1a‘r &

TG hTshH eﬂﬁwgﬁ?? SIS HQ’1I :l_ffz'

4.7 HRA & HE-MMRT WHeT IS

(Site-based tourism products of
India)

A A\ AN\ "
G F el el

4.8 aﬁnﬁéﬁa& gAY W (UNESCO World Heritage Site)

1.

T g e, SR iR Wikhfceh WE AR H1 HRES g R I
T iR T TR B e H R

TATh! 5 SRR i G TR TI&TV hl Sgral <ol € e 3 Aadl (Humanity )
% foU wgd Hewyul €1

1972 H IRl Sl HEM@H (Convention ) H ‘forvd Wikhferer iR Wik eREX
! TR T T HoR G T | THHT ILI o1~

* v oXiEY I Gikptaeh 31X WIS S ¥ W uRWIft |

*  geHd OO § V¥ W e 3R TR ol g § Wi s, 5 9 &
foTe Hecayet 2|

* T URIE S GRET QX HHGA S RHER SHET

* @l 9 S AN o S F@IRT (co-operation )SEET dlieh A ERIER
afger o off e |1

* 3 q%h, IOl 7 168 T 1,199 T P @ g § Sirer 7, S
IR % 43 T o wnftrer €

HRIER TR 3T A A ¢, o &1 98 Ted € SiR 5% 59 ol Wit o o 2




5. Hitpias AR Wikl eREY SieF @1 |ed i 3R IR (inspiration) W
FRT T |

6. Torve eRie Tel g o @il © S[S B §, = o fRdl o <91 H &)

7. ¥ eRET T Tl o Y g el Bid € 3R 9l @ |-« 3% <EH
I R
4.9 VNG H Il fava eliet et (UNESCO World Heritage Sites in India)
319 Tk, YR § A 43 fava R Tt Ao €, (5 91 gl o afer wn @

% Ui @RI natural heritage ):- IUH TS UM, dFsie JWIARTT 3R
SRR STd(biosphere reserve ) M 2|
*

¢ HiEpfaew eREX(cultural heritage ):- TUH TR, [RIdlfcash e, foehan
3R gt e #1
UTeh{deh aie? (Natural Heritage)

wm v dwonad fw
014
i He HERIS, T,




Hiteptaeh eRIET (Cultural Heritage)

n A\

hThdlT TGYaR (JHHT)







1999, 2005,
2008




1984

A o ——4——L~__.=__,__ L ol U N AR A

p—_—




YA o ST 9 fohred

RgTT (HERTE — 11

fepett SR aftrer g — 1

feretr)

HESHT — 3EIH TS99 i | 3199
T Jomett

Tatsra Teret (Mixed Site — 1)




4.10 |WRI9T (Summary)
TF T T TR Hl FE WE & T A ol ¢1 T I ITH THEART *

MR TR AT~ el § & I B | 399 Tie Tt &l el e deh 379+ SIS
TEAH W ST B € | T Iae foRdt off T Wed 9t wifiEd( Specialty )
I €1 3% GRIATT 3R TR Y@ g STedl el © ifeh e S T | R % Il
forva eRIeR Tt T Heyul Wi iR Wl e 8, 57 39 @e Hecdl %
HROT TG A G0 &2 2

'HTﬁ'&lTH'QT-r Review Questions

Agfaaheda U9 (Multiple Choice Questions)

Q1. TEHiTs weT I frad 9 8 €72
(A) Hadl TUET 9918 =i 9 (B) Wiehfeh ardmeRor 9
(C) had ARRI ¥ (D) had T Al §

Q2. Teh TeT WK ‘YR meniia” weies s Serar ST wiEdl ¢ 1 5§ Hre feu T
H F HIA-9F STE urerfierar & =nfee?

(A) f=aHA (B) #ll
(C) rEEHAA (D) SHHerR
Q3. ua faftfa whew S & = yifter 22
(A) Tdd e (B) T e
(C) TR 3R fet (D) ¥
Q4. WESidr weied IdTe | ST Y& &I Bt &2
(A) hae "Hg T gare (B) <hddl Wishfaeh Tl

(C) W 3R A Weie o1 s (D) <had © A




Q5. TAT MRA UHeT SIS T ISTEIUT AT 2 2

(A) =M Uk (B) WURTe™
(C) foa wvm (D) YA Helwd
Q6. TS W Tore e IA%ehl favar eriex Teret # ynfwer femarm wram e ?
(A) 1985 (B) 1987
(C) 1983 (D) 1989
Q7. TTH | HT-9T ST T WA 2 ?
(A) R (B) RIS
(C) sfeaM (D) oo

Q8. TN ST 377 Ueh ¢aeT TSE & 3T MU Ueeh WA seqa’ & WHT &=
ATEAT €, T B U % UaeTiaeh {Shelt SRl WHUT ot ShEAT dTedT 81 31T fhe

TTET Tt AT hl TATE T ?
(A) SEEHR (B) =l
(C) e (D) siEAA

Q9. TTH H HIN-TT TeT %kt fergar eieT Wikepfaeh SO & 31T 22
(A) I fermeme Jeee T (B) a1 <&t T A
(C) STSiaT (D) TMYE TSIa TR

Q10. Teh TRAR gt o UHT T AT =TEdT 2, STel o SiTer G &l 3T of Hah,
TS S Gk 3R AT & sHhI-Thear R § ¥ T | f & 9 se-ar1
fereheT SRt ST o STTEN W& 272

(A) dSHEA (B) 5 wide T 3aH
(C) Tan ¥qg e (D) raH I@a

3aL-

1. (B)Wepfaeh qde 3a@E, 2. (D)W, 3. (C)T@HM, 4. (C)TESdl THeq I, 5.
(D)®Ee Rd gdeq 3d1E, 6. (C)1983, 7. (C)IEAM, 8. (A)SIHe™R, 9. (C)3Tsiar




TR, 10. (B)SH Side I 3.
Y AT I (Short Answer Questions)

Q1. TTehiceh THET SIS T B & ? ek D SaTeuT aIfaT|

I - Whfereh TS IS ol Aol 31 T Toal | §, S Wihfceh ararerel § 9 eid €
3R fordl STTE bl W 94 €1 39 T A BT, AR, g, 9 9, IRA, €9 8l
¥ ST Bl B | AN el YT IR0l Sl S o, drell gal § EiE o iR SR
3 didi oAl S & fIT S €1 3<% AU, Raer & 9 1ere, S e g9
T A FHIHR o GaRd = |

Q2. W faftia ueies Sarel | ST 7 SHerd & ? SereuT uied SuaeT|

IO~ Hd fHftfa e sare faem T o aeqd #, S ot A heE, fasm o fafes
TPl o SR o ST o fIT S § 1 3eeR0T o fol, R 3R, gfdat, @,
e, SeR 3R Tl | IeE & fou, firmm & e, feoet o1 o foven =1 Tetee
1 T HeAT | A 39 S8 WS S, YeeRd = o' iR faftr aiuRisi
3R Af-Rarsii &1 9w < B |

Q3. WEsidr ger Sare frd wed ¢ ? Teh Seredur dfe|

I~ Festidl e IS d B €, Sl W 3R A ee fietet wHesi o fou T
= Ak 3 YAUTSHe S B | S AT S A1 Gsid IR0, S8l el 3%
el < Wehfcreh € ifeheT Teeh, R, mee ok v < gfaend a7 | el €1
3ETEX0T o foIU, hISIR =9 e H AT ol S 3K ST TRl 31 Teh Fesidl

ERRER]

Q5. WIZZ-MRT T AT hl AT FIgoar & 2 IITET0T T IaTEq |

T - HIE-3MeRA T Iee g W S8 91 UiEe el 8, STel ¥ <8+ W 3 g9
e B 1 8 Tt Wil off B Tehal ® A1 SHM A 39 YeX S 81| 59 ASTHE e 6
< G¥ AN HATHER! HT YA, STl di 95 ferd § | T SRl W | @ A9k
T, Pl RdwaM IR sfgd 3Wd o S 8 | 3 qdeehl i A1 Sl AR a9 € |

Q6. TS T sl AR | o Weed ¢ ? Shis ol T et faiaa |

IA:- IRA o e g U el %l 38 HiH, 9§ g YgTel, Wihideh Yeidl 3R
qEfeh Tt o HRUT S U € | T8l T Thigh, ik, BTefehm, Shith enfe =1 o1

o € | TH-HYER o T[T, ITRREE I A-idret 3R ot WeeT 1 Jed O wrg




Q7.

wddig Tl B 1 Tel W arel g6, GeX TR iR Wid ardieRel e e 9 R
g od B
TRA o T T Tt ot Wiad & 2 ?2 ST §

IO~ XA % EY T TS 3T Wehfareh Hekdl, W UHg el 3R HYg TG Siad &

Q8.

FRU UG T | STEHH-FRER 3R ATET G Tg | THiesh Tpal ST, Tk,
SfET IR E19 H 1 e o €1 3 S H oy U=, yarer Rt ok 2=
At o <@ i e €

TR o FAwn! ferger eRied Toret i Heaqul & 2 hig ol |ithideh 3 & UTehideh
eIl o A faraT|

I~ TRA & TG fI9e eRIET TIel SR Wik 3R Wik e sl Tiieh 3@ ¢ |

J T T hael YR Seeh G HFEdT 3T UM § | Hikepish eRIel | detHed
3R grstar g INfire € Tafeh Wrepfoeh eRER | ISR T S 1R Yeta T
I IS &1 37 R 9 g ol Serar fierd € 3R 98 g 319 forad o1 3Telt
Uit ek YT I SR < €|

&e 3909 U9 (Long Answer Type Questions)

Q1.

VRA & UTHideh THET IS ol HEed 3N UhR foar ¥ o]

ITR:- YR H Wl Tefe 3ag wHed S o Heeaqul 6 § | Wiepfareh e 3ol | o

T 3N €, SN el ST o Tiehfereh Gexan 3R fereisarati o shror icehi =l atehftid
3 B | TTH TG 2, TddIT T, g9, S, gsia, g, et oiR e wmite
gl

YRA % TG q T & o1 L al e, e, I MR HeRE & Tg ¢ gk
Tl bl 1o IR Wied B | Tel T |ith, ke, TheT et ok tRrafe St
TfeaterEi s e od © |

Tddig qefe off 95 SRR 8 1 IR 9RA o STH-hYHR, At e 3R SWEs &
3Tl SRI0T YR W g 3R el o feel WY Wi bl 3 e SR Wi
T % HROT YES 3N B 1 Tl A SR, U, whiET ok Yeuard S welis
TfafafrEt s §

§17 Tie ® 3feuH-fRER 3R A 59 T9E 19 gotd Sedfd, Tg Siee 3R
et ffeE o forg < e € |




Q2.

I o A e IR | TSR & Jdiel 3elleh 37 §, S8l $¢ BRI, oieh

T 3R ST qefeeht i ST SN o € | H RE TRA % Wik e I <
ol ST hl AT T % W-TY T A ol AR o o § SR &

[ hd o o o \ \ .
AHIISIen-Hlken(deh [denld ﬁ' UK enkd %l

ORT & A TAfta, Testiat, gae i i wrer-oneia e Sargt uv
famr & Are fafau)

I - A & Ued & W "ie fifta, wesiial, gae smenfia i werer- senfiia udew

SAUTEl T IEA ST AR 2|

T fAfta gdeT 3aare 9 €, 1= 39 3 319 hell, Shid I YRS o for faehfia
forn 21 T Wi TR S dSTHed, W[l HieT, Sl TR il T 3R
HURTe SiY feoel 1 U SR 31 ® | S8 3o, o Uik 3 "ol off 3§
Soit H a1 €1 TSR T, GIoThe Bell 3R TR 3c9d Yl i WO SR HEhfd
T Sred g

FEsTal F2fe Iee iFE Fee 3R iehfaes TEeET o e gid €, S U8 SaH
3R TS S | T e T 39, S 3R Yo $Heh Sl ¢ | F8l 1rd
+ T G i @t € wfeh g e Wkt & 7

gae MY Tofe Iel | o 3T o1d §, S forddl eR, Tt o1 Hishicsh HEsh
% ®9 H 2id €| S TEHSEE H Y IcHd, B o9 39, NEITA, TRE! T
HRlcad 3 | A ST 3R T & fietey wefed o aerar <d 2

TAA-SMNRA Ted IARN H 9 SFE Ml &, el ¥ Yo 39 <@ ol fierd 7, s
ST o1 =gl g3, SIEer & Ydiel Sl 3R e &t awiel =iet | 3 qedeen
I g 3T < 7 3R AR &1 41 T | 39 FohR o Weft 3G R o e
Y5 I & |

Q3. Tt fava eIt Tt f HEd 3R 36 Sevdt o foR ¥ 9Hest|

ST - TAGh! v eRieT Tt g Hadl sl Qikhiieh 3R Wik forrad & vl € | 9

[ 1 Sifereh, SR SR Wihfosh Gee (FAwehl) = gfET R o T Tl o e,
TR 3R TRET0T RT FETaT o o AT ‘Foreay eReR T’ i g I E 11972 H FAGh
el | FE TR IRd g3 o1 ifeh Hikepfreh 3R Wiehfereh ©RIEA ol WA @

ST ek | 39 T 1 g& 3E99 I8 o 3 X 7 310 eyl eRER st TR
IR 3¢ g0 AHad ) e 9 Sy




R T T ¢ o BRiEY TUe a7aid 3R 9d| ol Sired arell el 2id &1 3 AR
<

3fereTd, ST, arqeRell TR Wil o STTHIT SSTER0T § | g R & Wl Rl o T A
fads T 2R IR < €, afes T et @ e SR AR w9 9 off TerE
I 7 | I 1 I8 o 32 © FF Wt WeH <91 e Seid difeh eRielt it Rt
At TE & Tl W TR S Heh |

3Tt fova eRIeR Tl ol e | 168 2 & 1,199 Tt vt 7, R IR & 44
T €| 3 WA THeh o AU S 1 ohg B B 3R Teiehi i G et T
S <Rl SR WS A € | 39 oRe fova eRiex Toall 1 WRemT ks fordt 291
e T2 afees 9 e S s |en e 7

Q4. WA W Jwh! fava eRiet et o Yeh 31T W SeTeult sl dui s |
IOC-9RA § 3 qh Pl 44 v eRiex Tl gAehl 5N Al e €, R g o

el o dter N R, Wi e iR W et Wi et e d
UfereTiae TR, Ridifeaeh Tore, el @R gfd wftet §, </l wrebfaes eRiet |
T T, TISI9 SERT 3R TREIEERR {oid o 7 |

IRA & PO UHG WFHas R el d I ffmesm JvHa ued (Rame wew),
Yara TS 3 (U S ), Sl 9dl I S (IS ), HSIR R A
FYINTT (31 ke &1 3 T g e o 3igd Sl € 3 o S &
&0 o foTT STH S 2

Giepfaeh eRIel | doTed, Hae R T, Te[IEl, STSidl-TaART ! THE, HeTaeiyRA,
I B 1 3 T IR e, Tl IR areehen s 9ol i <9 € |

T R Tl Sl TR Tl 9gd STl @ difeh I arell Wit o sroeh gefa @ik
R 9 [ Weh | 3Heh Y SRR AR A AFRepT ST ohl fieieht T e =i |
T Tl o hRUT AR v HHs T Wit iR Ak fafaemar 1 Aol &g
o g3 € 3R I8 e UM Rl off Tl WS oL B

Q5. RS T E? URA | THH T HEA €7
IO~ 3RS I AT B, 98 Ui, Uwiiie iR wrekfaes ferrad S g9 eAR gdst o

firelt € oIk R o0 wfgsy &t 9l & 3d €)1 e § e B @ g e
(Tangible Heritage):- (319 ffcl, Wedt, Hfer, g, Fesehem, /A Te) 3R

3 foREd (Intangible Heritage ):- (S dfd-Rarsi, &k wvem, T, T, e,




ER) | T8 AR e, Wowsl 3R Sad & ader ! e ¢ 3R aard ¢ & gar

qdst 4 ®d ¥, F e o IR F A A

foRTIa €1 YR & A TR, ARy, T, I 39, SR, Wi 3R To1 g )
o qeeehi w1 3R hed € | 8RS BAR e 11d it w1 @ Hifer T8 BE weE iR
G 1 ST § | T TR GEHi Bl Sedl & 31 gH gaRl STl 9 Siiedl 81 9Rd
o Tl = S ST bl fovd eRiex T =it R €, S TR, STSial-TeRT i
T, St e 31fe | A ST fak sfoeTa o fow eyt i €, few wien % R
Al A T AR off <ot €1 2Rt =l Tem B e € aifer e aredt it of
T <@ Tk 3N BUR UHG Thierd § S @ Woh | TEIT 3RS R Wi a1 8, R’

TRferd T Sgd I6d 2|
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AT U9 UA— 1
(ShET 10%iT)
e &l U= — 11
(faw=r =g - 406)

Max. Time:- 2 Hours Max. Marks:- 50

General Instructions:-

1.

2.

Please read the instructions carefully.

This Question Paper consists of 21 questions in two sections:- Section A &
Section B.

Section A has Objective type questions whereas Section B contains Subjective
type questions.

Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 +
10 =) 15 questions in the allotted (maximum ) time of 2 hours.

All questions of a particular section must be attempted in the correct order.

SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):-

I. This section has 05 questions.

II. Marks allotted are mentioned against each question/part.
III. There is no negative marking.

IV. Do as per the instructions given.

SECTION B — SUBJECTIVE TYPE QUESTIONS (26 MARKS):-

I. This section has 16 questions.
II. A candidate has to do 10 questions.

III. Do as per the instructions given.

IV. marks allotted are mentioned against each question/part.




[T e -

1.

2.

3.

F1 FEE T eAEYdE U |
39 U9 O § © Wei H 21 U B:- €S A 3K €S B

TT A H TS YR & YA B 6 ©E B H GRS FHR & T €|

feu g (5 + 16 =) 21 Yol § ¥, Tsh SHICER &l 2 HS & 3Mafed (3ifHerdq) g9
T (5 +10 =) 15 U &% IR A T

fordht fasiw W & |t weAl @l W wE H g A S =R
WE A - TS Uk & U (24 3ih):-

L.

II.

I1I.
IV.

LEES

L.

II.

I1I.

IV.

T @S H 05 U9 ¢
JMEfed 3h Ueh W9/9NT o W Sfoaiiad 2 |

A ¢ * N
le AchiRIcHS Jon Aol %I

feu Tu e % STHR |

B - AU UehX ok U9 (26 37eh):-

T G | 16 W B

gregedf ol 10 Ue A B

few o e & AR W

Tk W9/9T o WA SAdfed 3ie sifehd € |

SECTION A:- OBJECTIVE TYPE QUESTIONS

WE A:- THTS THR & U9

Q1

Answer any 4 out of the given 6 questions on Employability Skills

(1 x 4 = 4 marks)

TSR HIYTA W T T 6 Ui A A fohdi 4 F s AT (1 x 4 = 4 31F)

Emotional Intelligence is the ability to identify and manage the emotions
of people you interact with. True/False




ii.

1ii.

iv.

vi.

Q 2.

WTETcHe SfGHTT o8 &l €, f5Teeh §RT 319 S i el AT ol qg=r 3R Weiferd
Y Ghd & 9 319 Hueh § 3d ® | §el / o 1

M in SMART goals stands for

a) Multiple b) Measurable

c) Maximum d) Minimum

SMART o&dt § M hr 31ef 2:-

a) 3FE b)

c) s d) HAHHH

Monitor is an output device. True / False 1

Hif+1eX Tk 3eeye fEard 81 ¥dl / e
1

What is the full form of CPU? 1
a) Central Processing Unit b) Central Print Unit
¢) Control Process Utility d) Core Program Unit

CPU T QT <1 RIT 2 ?

a) e W Ife b) Hea file I

c) dheldl TR IR d) ®R A I

Who is called an entrepreneur ? 1
It fore ST ST 221

How many Sustainable Development Goals (SDGs) are there in total ?

et ferae | faera =187 (SDGs) €2 1

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)
feu T 6 Uyl ® A fH=l 5 ugHl & SR S (1 x5 =5 3H)

i. What does maintain eye contact during communication usually show ?




ii.

iii.

a) Confidence b) Disinterest

c) Anger d) Fear

FOR & SR 35 Uk ST TEAT SMHAR U ST Q9TTaT 8 2

a)  3fcAfavard b) 3

c) I d) W 1

Which of the following best shows respect for others’ time in the
workplace ?

a) Arriving late for meetings b) Finishing tasks on schedule
¢) Ignoring deadlines d) Taking long breaks

SIS UYL o WHS Sl THT I I Tl TS TRl ShIT-HT & ?

a) ol B WX W UEE b) R WET W R HIAT

c) UHF W H IS HAT d) o S o 1

During a job interview, which action shows poor professional
grooming ?

a) Wearing neat and formal attire
b) Having polished shoes
¢) Arriving with unkempt hair

d) Maintaining clean nail

AR & TR % SR SHIF-9T & @S Y9re |IST TS &t ST & 2
TR AR YA U9TaT |IST-EssTT (Poor Professional Grooming)
ht TITAT 22

a) WIE-geR 3R SAEie Fue qe
b)  HifereT foRU BT SO Te
c) TR Tu o & Wy v

d) W%.ATEH @A 1




iv.

vi.

Q 3.

ii.

is a settled way of thinking or feeling or evaluation

(positive/negative) about some person, object or issue. 1
a) Behavior b)  Attitude
¢) Personality d) Communication

TRt safer, o 9T Gg o UTd Hiee A1 Hedd i ol Ueh el
TR & (FeRRTeh /R Jodich) | 1
a) TIGER b) g (Attitude )
c) AR d) Gyuo

Supportive family interactions can help develop confidence and
social skills in a child. (True/False)

HETIF UTRATRE TaeR W oa § MfIyard 3 [T hivTeT faentad
Hehd &1 (T&/TTeTd) 1

In an office, it is not necessary to mention your name and department
when answering a telephone call.(True/False)

IR | SR it ISTT T 3T AT 3T TIUmT samT Siayaes Tat
Erar | (WET/Ted) 1

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)
U T 6 U9l A | fmel 5 U9l o ST GfeTT (1 x 5 = 5 37eh)

Riya lives in Delhi and is visiting Kerala for her holidays. For Kerala,
Riya is a tourist.

frar faeett o Tedt € o gfgat & et ga S @ 21 et & fow R ww
ek T 1

Tourism helps a country earn foreign

which improves the

balance of payment.

FHAM B Heg AT ¢ Fad Qe wgem

B U el 2| 1




iii.

iv.

vi.

The full form of UNWTO is

UNWTO I T | 2| 1

Which of the following best describes STDC ?

a) A global tourism organization b) A private travel agency
c) A state-level tourism corporation d) A hotel chain
FrefafEd § ¥ SIF-91 f9eeT STDC & Tat Fuie ohidl &2 1

a) U dfYae geded €8T
b) U fslt dae weid

c) Tk T W 9¥ed

d) TUF e gaen

Which of the following is NOT a function of the Ministry of Tourism
(MOT)?

a) Policy formulation
b) Hotel classification
¢) Conducting elections

d) Promotion of tourism abroad

frafafaa & | S=-91 Tdes Jarera (MOT) T e Tef 82 1
a)  Hifaar s

b)  Bled iAo

c) A Al

d) focwi ® wieq @ =R

Which of the following can be considered a negative environmental
impact of tourism ?

a) Seasonal water scarcity in popular hill stations




b) Increased awareness about wildlife conservation

c) Plantation drives by tourist groups

d) Promotion of eco-friendly transport

WieT i Teh THRTEF TITAUNT U1 HIT-6T & e & 2 1
a)  TAHET ISl Tl W HGH ST HH

b)  IHSiE ST o Ui STeehdl el

c) T gRI FARMUT R

d)  YHERU-3FI%Hd IREE H TER

Q 4. Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

iii.

feu T 6 Ul W fH=El 5 UgHl & SR AT (1 x 5 = 5 37h)
1. Give the full form of TIM.

TIM <hl QU &9 Fd1ST 1 1

1i. A hotel room that has an additional small room attached, often used
as a living area or office space, is known as a __

T et o AT Fad Ues BieT aifafiad et et 2T 2, T 7R So®
el IT HIATES o6 T § ST o SIraT 8, 39 wETSTET Rl 1

Which meal plan includes the room tariff with breakfast and one
major meal (either lunch or dinner)?

a) European Plan (EP)
b) Continental Plan (CP)

c) Modified American Plan (MAP)

d) American Plan (AP)




iv.

HI-H Wl T S o FRr, 9l IR Teh T Aot (S9eL 1 A o1
ISt ) TN el 8 2

a) A @@= (EP)

b) wifed=d == (CP)

c) HifewEe e WM (MAP)

d) oReT @ (AP) 1

In the abbreviation MICE, the letter E stands for:-
a) Exhibitions

b) Epoch

c) Era

d) Entertainment

Wferer ®T MICE § E T a1ef §:-
a) USHRleeE b) THish
c) T d) UeTHe 1

Which document is issued by a country to allow a foreign visitor to
enter, stay or leave its territory ?

a) Passport b) VISA
¢) Ticket d) Identity Card

THIF-TT AT ferddt T91 gRT forsft Tniges ot SHeh & o Ua9T A, S 41
STE ST i ATATT 3 % Tore S femanm irar 272

a) AR b) dsn

c) fehe d) I 1




vi.

Qs.

ii.

iii.

Which of the following is NOT a type of passport issued in India ?

a) Ordinary Passport b)  Official/Diplomatic Passport
c¢) Emergency Certificate d) Employment Passport
frrafaRaa & @ wiF-91 9RT § SR UrAue S Tehr 7 82

a) HHEE qEae b) SRR/ qEde

c) IR WO I d) IR gEEE

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)
fau T 6 U9t A A TRl 5 UvAl o ST AT (1 x 5 = 5 37H)

Dudhsagar, Colva and Palolem are famous tourist spots in

state of India.

Which of the following is not a desert region of India ?

a) Thar b) Kutch

c) Ladakh d) Sundarbans

frrfefiaa & & A R w1 Tewerea @ T2 872 1
a) 99R b)) =

c) W™ d) gevad

Which of the following activities is least appropriate in the desert
tourism circuit of Rajasthan ? 1
a) Hot Air Ballooning b) Camel Safari

¢) Scuba Diving d) Jeep Safari

TSR % AT el & & 3 F -t wfeferfyr Tad o0 Suge 872
a) B¢ TR S b) ST HEN

c)  Ehel SrEfET d) S qER




iv.

vi.

Where am I, if I am in the world’s largest camel fair ?

Fed g T T S AT T E at T hEl 82 1
The Capital of India, Delhi has three UNESCO world heritage sites.
True/False

AR T T foelt # o gent v et worer & w&t/arera 1

Which of the following is not a symbiotic tourism product ?

a) Taj Mahal b) Jim Corbet National Park

¢) Sundarbans Biosphere reserve  d)  Bharatpur bird sanctuary
frrefafead § | SH9-97 T e Tied Sarg 7el 82 1
a) deHed b) W Hide T 3T

¢) Head TR Rd d) IRAR UeT INEARTH




SECTION B:- SUBJECTIVE TYPE QUESTIONS

EE B:- HAfekUeh UHR & U9

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3 = 6

marks ) Answer each question in 20 — 30 words.

TSR el ) foU T 5 ol § 9 ol 3 o I AMNT (2 x 3 = 6 3% )USF 997
IR 20-30 veal H 2T

Q 6.

Q7.

Q 8.

Q 9.

Q10.

Q11.

How can a person identify their own weakness ?
Tk AT 37U HHST H U hd T qohal & 2 2

Enlist the four steps of time management.

[HY Uae o IR <07 fAafge| 2

What do you understand by internet scams ?

3T TeHe AT | o7 99ed &7 2
What are the various functions of an entrepreneur ?
T SErt 3 Tl st we €2 2

Mention any two advantages of using renewable energy sources over
fossil fuels.

STaTeR ST ol TSI TAeIUT SHoll Widl o SUIRT o af ore fafaw)
2

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4
= 8 marks)

faw T 6 Ug H | foReEl 4 U9l % ST 20 — 30 e H AT (2 x 4 = 8 37h)

Explain with two examples how body language can affect a tourist’s

first impression during interaction at a hotel.

IITEX0T Wied FareT foh IiRes WTHT Ui W eled § Uge S0 ol iy T
T A &2 2




Q12.

Q13.

Q14.

Q15.

Q16.

Q17.

Q18.

Q19.

How does tourism contribute to both positive and negative changes
in the natural environment of a destination ?

e Tt TiaeT o UTehfaes Uaia]ur § WehiTeTeh 3 AehRTe: Sl Uk o
FaeTal B FE FE ST & ? 2
Why are travel guides and brochures considered useful sources for
tourists ?

TefeT MeT 3R SR wieent % e Suantt s ot ar o E2 2
How does UNWTO promote sustainable tourism growth ?
UNWTO. T gde gfg ol il seraT & 22 2
How does a travel agent act as an information provider ?
T ST TSl YT WaTdT & €O § il i {ar 82 2

How does the weather and climate of a destination impact the tourist
activity that can be conducted at the destination ?

fereit Tiqear =Rt HIAH 3R TeTd Ty SE T WY ot W19 STt Udeeh Tfaierat sl
o TTferT i &2 2

Answer any 3 out of the given 5 questions in 50— 80 words each (4 x 3 =
12 marks )

feu 7 5 ysAl § 9 foRl 3 A o ST 50-80 Al H ST (4 x 3 = 12 37F)

Highlight the importance of personality development in the tourism
industry.

e ST W SAferIcd [oIehie o Heed ohl {ifehd ShiloTT | 4
What is event-based tourism products ? Explain with examples.
STAIST-3TMEMRA Ui IS T B ¢ 7 IqTe0T |ied oS 4

What is travel insurance and why is it important?

T ST T B 3R IE F Hewaqut €2 4




Q20. Discuss how natural resources of a destination shape the tourism
industry of that destination.

Q21.

TRt TideT o UTRTaes GETEN 39 AT o UHe SENT S hY SR I §, 39
T == 4

What do you understand by heritage? Give a brief overview of
UNESCO World Heritage Sites in India.

SR | 3T =T WU & 2 VR W Joen! Tavar efies el ot dfere faamor
it 4




AT U9 UA—2
(ShET 10%iT)
e &l UREa—I1
(faw=r g - 406)

Max. Time:- 2 Hours Max. Marks:- 50

General Instructions:-

1.

2.

Please read the instructions carefully.

This Question Paper consists of 21 questions in two sections:- Section A &
Section B.

Section A has Objective type questions whereas Section B contains Subjective
type questions.

Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 +
10 =) 15 questions in the allotted (maximum ) time of 2 hours.

All questions of a particular section must be attempted in the correct order.
SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):-

I. This section has 05 questions.

II. Marks allotted are mentioned against each question/part.

ITI. There is no negative marking.

IV. Do as per the instructions given.

SECTION B — SUBJECTIVE TYPE QUESTIONS (26 MARKS):-

I. This section has 16 questions.
II. A candidate has to do 10 questions.

III. Do as per the instructions given.

IV. marks allotted are mentioned against each question/part.
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1.

2.

3.

F1 FEE T eAEYdE U |
39 U9 O § © Wei H 21 U B:- €S A 3K €S B

TT A H TS YR & YA § 6t ©E B H RS FHR & I

fer Mg (5 + 16 =) 21 Yol § ¥, Tsh SHICAR &l 2 HS & 3afed (3ifHerdd) g0
T (5 +10 =) 15 Ui &% IIW e T

forelt forew @ o Wit Tt 1 WEl B foRAn S =R

.ET A - TS URR o U9 (24 37eh):-

[ THESHO05 U e
I[. 3Tafed 3k Ueieh W9/ & S+ Sfoaiiad ¢

[II. <his THRIHS 3k Tl 2|

Iv. fu e fEet & s ER &R

7. @ B - AU Uk o U9 (26 37ch):-

. 36 TS U 16 W B

. 31l 1 10 99 & 2

. 3w o et & SrER w1

V. Wcdeh W9/91 o WH Srdfed 3ieh sifehd € |

SECTION A:- OBJECTIVE TYPE QUESTIONS

WE A:- TS UhHR o U9

Q1

Answer any 4 out of the given 6 questions on Employability Skills (1 x 4
= 4 marks)

TSI hIvTel R 8T T 6 oAl § ° ol 4 o ST T (1 x 4 = 4 3ih)

Paralanguage is mainly related to which of the following ?

(A) Written language




ii.

iii.

iv.

vi.

(B) Tone, pitch, and speed of voice

(C) Lexical meaning of words

(D) Rules of grammar

Wedrast T w0 ¥ forad Heifera €7
(A) foaRad s (B) 37amst o1 2, fo 31X wifd
(C) T3] ol Tecehrei 31ef (D) ARl & fE| 1

Rashi studies well to win the all-school level scholarship. She is
motivated by

Wﬁqj@—«rwaﬁwﬁr\—rﬂaﬁ%m I TWE U Fdl £ 198
¥ IRa 2 1

Prem is always late for school and forgets his assignments and lunch at
home because he is always rushing to reach school. He lacks the essential
skill of

ﬁnm@@%%{qﬁﬁm%‘sﬁ?aﬁmﬁﬂﬁzaﬁ?%ﬁﬂmwéww%
Fifeh o8 THIN Thel Tge o foIg STec) o &l €1 soH I AT

IS Y B T 1

Ctrl + P is used to paste text or image in a computer. True / False

Ctrl + P &1 3TN &oex | TRe a1 fo fadep (Paste) o foe o siran 21 @@t
/ T ]

means a product or service that people need.

W HAATd ¢ UET TS A1 Jar FIgent At st STragaehdr
K 1

The Sustainable Development Goals were adopted by which organization ?

(A) World Bank (B) United Nations

(C) World Tourism Organization (D) International Monetary Fund




Q2.

RS STAUHE Med ol TR TS STITIT € 2
(A) favg s (B) HJ U ¥ (United Nations)
(C) foma wHea dreA (D) SR g1 &N 1

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

fauw T 6 wvHl # | TRl 5 UvEt & ST AT (1 x 5 = 5 37h)

1.

ii.

An individual’s personality is shaped during childhood and adolescence
and does not change in adulthoo(D )True / False

I T AT 3 9997 3R fRiaeen § adT © 3R 995 a1 W el
geordT | Fet / TTerd 1

If you want to show a friendly and listening attitude, how should you
position your head? 1

(A) Keep your head level horizontally and vertically
(B) Tilt your head slightly to one side or the other
(C) Keep your head slightly upward

(D) Keep staring at the speaker

afe 39 forsrargot SR g = o1 o < €, o Siuehl 319 R Sk TE =Ry ?

(A)
(B)
(C)
(D)

iii.

310 R &St 3R Seafer w9 9 e @
9T R AieT-91 U 3R A TE 3R e
39 R e SR

T 1 TR TR TR
Which of the following is NOT correct for professional grooming ?

(A) Polished shoes (B) Heavy makeup

(C) Clean-shaven (D) Avoid backpack




for & @ - Ugter g & fere Wt wE €2 1
(A) ifersr fFT 8T S (B) I Heha1g
(C) WIF-IFRIF TE-48 (FlH Fa7) (D) Sohtsh F S

iv.

vi.

Q3.

Lack of leads to miscommunication and negativity, which
further develops into a negative attitude.

H HH TeAd FER X THRICAS 6 AR o STt 8, ST s
TAH THNIHS GShIvl B Sged STl ¢ | 1

can be defined as the ideas, customs, and social behaviour

of a particular group or society.

I fFelt fow g =1 @A & foeR, dfq-Ra @ik amfres
SRR & ®9 H RS feran S Hehar 1 .

One should always answer a professional call with a

_—

as it makes the caller or listener happy and creates a favourable

impression.
Ueh USIeR ohicl o SAEHeN o W <1 T1fRT Hifeh 399 Hid T
AT A1 G ST GRT e € 3R Teh 3T UG gedl | 1

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

feuw 7T 6 Uyl A | foRgl 5 U9l o ST ST (1 x 5 = 5 37eh)

1. Alia is a resident of Mumbai and is going to Gulmarg for a ten-day holiday.

She is a tourist.

sifern Hog &t Fart @ ok <u T ot Bfed & o e W1 W ?) 9w

e | 1

ii. NTO stands for

NTO & T &9 & 1

iii. The headquarters of UNWTO is located in

UNWTO &1 q&rer™

T feord 21 1




iv.

vi.

is the nodal agency for the formulation of national

policies and programmes for tourism in Indi(A)

TRd ° Wi o fou aie HifeE 3R wEwar o i 9
T (Ared) TS g1

STDC primarily works at which level ?

(A) National level (B) State level

(C) International level (D) District level

STDC H&4 ¥4 ¥ 3 TR W &1 il €2 1
(A) TET &R (B) TSI &R W

(C) ST & W (D) 5T TR W)

Which of the following is a negative socio-cultural impact of tourism ?
(A) Revival of traditional art

(B) Commercialization of local culture

(C) Increase in employment opportunities

(D) Growth of intercultural understanding

i 1 Teh TehRIcHS HIHISTh-Siehicieh 9T -1 2 ? 1

(A) URURER el skl GAsiiead (B) ¥ HER{d 1 SHTSHRITHRI0T
(C) AUSTIR & 3wkt & o (D) 3R-Hikplash 99 951

Q 4. Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

U T 6 uoAl W | femel 5 U9l o ST EINTT (1 x 5 = 5 37eh)
1. Give the full form of PAX.
PAX ol QU &Y 9T | 1

ii. A hotel room with a swimming pool is called a room.

feafti qat aret gled & W &H gl T 2 1




Q S.

iii.

iv.

vi.

A meal plan that includes 3 meals along with the room is called:-

U Hiel wi SEd R % W 3 i i 8, SY N her a2 1
(A) EP (B) CP

(C) AP (D) MAP

For two friends who want one room with two single beds, which type
of room would you book ?

T TRl o AU, S U R H S RIS o Aed €, 3 R YRR ol HERT g%
FA? 1

When no rooms are available in a hotel, it is called

frel gleat § SiE ff FHY TS 7 Bl Hedd 2 1

is an official document issued by the government of a

country to its citizens as proof that the person is a resident of that
country.

Teh 3NN e & S fordl 231 Sl TRPR 379 TR i
9 YHI0T o &9 ° SR il © o 98 ol 59 o9 o e ® | 1

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

faw T 6 UoAl | A foRl 5 U9l o IR T (1 x 5 = 5 27R)

i.

Which of the following is not an example of an event-based product ?

(A) Char Dham Yatra (B) Formula 1 Race
(C) Olympics (D) Dal Lake

forer & | -1 TaT STATRA IS T ISTEIIT el ¢ 2 1
(A) =R &1 A (B) WiHa 139

(C) 3ieifues (D) =@ ¥




ii.

Which of the following is not a hill station of Himachal?

(A) Manali (B) Shimla
(C) Delhi (D) Dharamshala
ot o @ -1 Ao 1 fRet R @ 82 1
(A) st (B) fmwen
(C) feeei (D) eI

iii.

Which of the following activities cannot be done in Andaman and
Nicobar ?

(A) Scuba Diving (B) Jet Ski
(C) Snorkeling (D) Camel Riding
= B o -9 Tfafafy sienm ok FeeR o & &t ST T ? 1
(A) Tl SrEfe (B) “ %
(C) HHfehfeqT (D) %< & Hald
iv.  Where is the Calico Museum of Textiles located ?
Ffeten! TfTaT AT SFTeTEed Tl feord €72 1
V. The famous Hornbill Festival is organized in which Indian state?
.
g g Heleqd IR & TR T | A feman < €1
vi.  What is the main objective of food tourism ?

(A) To promote only foreign cuisine
(B) To experience the local culinary traditions of a place

(C) To promote hotel construction

(D) To spread fast food culture




Fe IR 1 I 32T A7 ? 1
(A) ot faeel JIs & FoR

(B) fordl Tom ot T UTeh OISt ol W I

(C) @rea Fmior =t wrgran &

(D) R %S GEH I el

SECTION B:- SUBJECTIVE TYPE QUESTIONS
EE B:- HaddU{eh Tk} o T99

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3

= 6 marks) Answer each question in 20 — 30 words.

TSR HI9TeT WX FIU 0 5 Uyt § & fnsl 3 & 3o ST (2 x 3 = 6 3i®)ueis uy
T IR 20-30 Tt | AT

Q 6.

Q7.

Q 8.

Q 9.

Q 10.

Mention three steps that can be followed to manage stress.
T1a =l RIS A o fIT 319 SH ol i =ROT T Sectd ShifsTd | 2

Explain the ‘R’ in SMART goals with an example.

SMART @&di § ‘R’ bl T8I0 Wied THeEy | 2
Differentiate between Worm and Trojan Horse.
afF (Worm) 3R 215 & (Trojan Horse) H 3iaR §disy | 2

What are the three career stages of an entrepreneur ?

U ST (Entrepreneur ) & ¥ hitaX =RUT hid-shi9 § BId & ? 2

Why are solar energy and biogas considered eco-friendly sources of energy ?

R Solt 3R AT <l THfaRuT-STghet il Hid S AT S @ 2 2




Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 =

8 marks)

faw T 6 UgHl § | TRl 4 U9 & IO 20 — 30 ITsdF H AT (2 x 4 = 8 3H)

Q11.

Q12.

Q13.

Q14.

Q15.

Q16.

How can slouched shoulders put you in a state of nervousness and

discomfort ?

9% 8T %Y (Slouched Shoulder) el TeRTee R r@esial =i feafq o Fd o
Tehd 7 ? 2
What are the economic impacts of tourism on a destination ?

forell ideT (Destination ) W e & 3N THIE A1 Bid © 7 2

How does tourism positively change the perception of locals towards their
community and local resources ?

e fF TR T @M 31T SHEE SR T SEneE % ufd ewoen bl

THRIcHS € ¥ Feoidl ¢ ? 2

Differentiate between inbound and outbound tourists.
T9a15E (Inbound ) 3R 3M3EARE (Outbound ) THEhi H 3 &= 2
Differentiate between American breakfast and continental breakfast.

o

SRFT JFERE 3R FieAe SRS H i ad=T | 2

What tourism activities can a tourist do at a mountain destination ?

i Tided W Uk Tk hia-did d wed nfafafert o Wehdr €2 2

Answer any 3 out of the given 5 questions in 50— 80 words each (4 x 3 =
12 marks)

fouw e 5 WAt o & fR=t 3 w9l % ITR 50-80 weal W T (4 x 3 = 12 3iH)

Q17.

Mention any four factors or determinants that shape your personality.

gHAR] HAfedd (Personality ) Sted H e SR ¥ &1 & | UH i TN SRk o1
Frufter SRy S 31ush SHferdcd ol 3R od 7| 4




Q18. What are the various functions of the Ministry of Tourism ?

qde Haerd (Ministry of Tourism ) @ fafi=1 s == €2 4

Q19. Explain any four activities of a travel agency.

fordit Soret TSI o IS TR Tt sl THESy | 4
Q20. What travel documents are required for an international trip ?
Tsh SIS 60 & fIU fehe-feh = Searasi & Siev=ehdl eidl ¢ ? 4

Q21. What are symbiotic tourism products ? Explain with examples.

Hesiidl Wi 3@© (Symbiotic Tourism Products) 1 Bl 2 3Ie@0 |ied
HHLARU | 4




AT U9 U — 3
(SReET 104)
e ot U= — 11
(faw=a =i - 406)

Max. Time:- 2 Hours Max. Marks:- 50

General Instructions:-

1.

2.

Please read the instructions carefully.

This Question Paper consists of 21 questions in two sections:- Section A &
Section B.

Section A has Objective type questions whereas Section B contains Subjective
type questions.

Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 +
10 =) 15 questions in the allotted (maximum ) time of 2 hours.

All questions of a particular section must be attempted in the correct order.
SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):-

I. This section has 05 questions.

II. Marks allotted are mentioned against each question/part.

ITI. There is no negative marking.

IV. Do as per the instructions given.

SECTION B — SUBJECTIVE TYPE QUESTIONS (26 MARKS):-

I. This section has 16 questions.
II. A candidate has to do 10 questions.

III. Do as per the instructions given.

IV. marks allotted are mentioned against each question/part.




[T e -

1.

2.

3.

F1 FEE T eAEYdE U |
39 U9 O § © Wei H 21 U B:- €S A 3K €S B

TT A H TS YR & YA § 6t ©E B H RS FHR & I

fer Mg (5 + 16 =) 21 Yol § ¥, Tsh SHICAR &l 2 HS & 3afed (3ifHerdd) g0
T (5 +10 =) 15 Ui &% IIW e T

forelt ool we & woft wet bl Tel hH W g foRn S =few
TE A - TS Uk o I (24 3ieh):-

I 3T@ES T 05 W 2|

[I. 3aEfed 3k Yedeh W9-/91 & | 3feaiiad €1
. <hIE THRIHE 3 el T |

Iv. feu e e & R #R |

WE B - SfRUIeh Uk o A9 (26 37eh):-

. 36 TS U 16 W B

. 31l 1 10 99 & 2

. 3w o et & SrER w1

V. Wcdeh W9/91 o WH Srdfed 3ieh sifehd € |

SECTION A:- OBJECTIVE TYPE QUESTIONS
W A:- TS THR oh T

Q1

Answer any 4 out of the given 6 questions on Employability Skills
(1 x 4 = 4 marks)

TSR YT WX FIT T 6 uget § & fnst 4 & s ST (1 x 4 = 4 37F)




ii.

1ii.

iv.

Which of the following is a means of communication ?

o o § SIH-91 S9R &1 7 22
(A) Newspapers/FHER 93 (B) Letters/9d
(C) Phone Call/%iH id (D) E-mail/E-ae

Which of the following are types of motivation ?

frfafad & o ®F-9 IRO1 & TR €2
(A) Internal/3fidieh (B) Intermediate/HeHad
(C) External/sT (D) Extensive/fe&qd

In SMART goals, what does ‘S’ stand for ?

SMART <&l ® ‘S’ =1 =1 31ef 2t €72

(A) Simple/&t (B) Specific/fafire
(C) Strong/Hsied (D) Smart/HE

What keys do you use to copy something ?

et s Bl S FA & T 39 HE- it (keys) SUHNT & € 2

(A) Ctrl + X & & & fa

(B) Ctrl + C =4 o=+ & fog

(C) Ctrl + 7 fu=eh fhan &1 | & & U
(D) Ctrl + Y T & T 3= 1 a1 oA o forg

Ali has a diamond factory. He pays his employees on the 1st of every

month.

3Tl 1 ERY o1 SREMT 2| 98 B2 HElH &l 1 diE hl 3794 HHET ol 9 ol |

(A) Creates a new product U& 91 ScA€ ST 2

(B) Manages the business IIH™ &l JaE Hdl B

(C) Takes risk Sf&q 331 &



vi.

Q 2.

ii.

1ii.

iv.

Which of the following sources of energy is from a renewable source ?

frefefad 5 9 -9 351 9l a3y 9id 9 22 1
(a) Solar energy Wi (b) Wood THe!
(¢) Coals hiTel (d) Petrol U2

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)
feu T 6 Uyl ® A fH=l 5 U9l & ST AT (1 x 5 = 5 37eh)

The group of traits that makes you unique is your ......

T T 9% HYE S S9! RIS S €, 98 MY ... Bl B 1
(A) Personality SAfedcd (B) Knowledge I

(C) Habit 3med (D) Experience 319

In simple term personality means

WA Vsl § Aferded b1 31ef Bl ... 2 1
Major determinants of personality are and
e & T FeRes 3R TAEl 1

(A) Heredity and Environment 3T iR ardmeRor

(B) Education and Wealth e iR gufa

(C) Culture and Food H&Hd 3T e

(D) Height and Weight S=mS 3R s 1

Personality is natural as well as nurtured. (True/False)

e ST ff 2idr & 3 gre=-aivor O off fesfad 2l 21 (T/Terd ) 1




V.

vi.

Q 3.

ii.

iii.

iv.

What does “attire” mean ?

“Attire” 1 1 372 BIAT 7 ?
(A) The way we eat 579 T &9 @d &

(B) The way we speak {579 og g1 dleid ©

(C) The way we dress up {579 & &H % Te7d ©

(D) The way we walk 59 o€ &9 <Ioid ©

Tattoos should be covered by clothing if possible. (True/False)

o W9 B 1 32 B HUSl W T o1 W (FEl/TeAd )

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

fauw 7w 6 Uyt A A TRl 5 UvAl & ST AT (1 x 5 = 5 31H)
How much proportion does Tourism contribute to India’s GDP ?

TRA & Sterd § el forde Anmer < € 2

Which industry has surpassed the business volume of oil exports, food

products and automobiles ?

SHIF-|1 SN A dl i, WE IAR] 3R SAHEEed o S &) ol IR L forn

87

Name two Travel-Trade Journals.

T -0 S oh A Sd3U|

Where is the headquarter of UNWTO located ?

G g fawe Teded Wed (UNWTO) o TRrerd whal feerd § 2

(A) Paris
R
(B) Madrid

Hfgs

1

1




vi.

Q 4.

(C) Geneva
ERE

(D) New York
RIED

How many countries are members of UNWTO ?

UNWTO % foha <31 9 72 1
(a) 95 (b) 102
(¢c) 159 (d) 200
What is the full form of CRS?
CRS &I T 9 &1 & 2 1
(A) Central Reservation System
HE SRETT T
(B) Computer Reservation System
THTJET JARET0T JoTTedt
(C) Customer Response Service

gk Wfcifshan e

(D) Common Registration System

M= USIehI0T JOTTel

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

fgu T 6 Uyt ° 9 fmgl 5 uvAi & ST G (1 x 5 = 5 37h)

What does “PAX” mean in the travel industry ?

I I § “PAX” BT 1 21ef el § 2 1

(A) No. of passengers
AT T




ii.

iii.

(B)

(C)

(D)

No. of drivers

SR hl &I

No. of vehicles

el o =

No. of guides

Hriesierl i &

What does “Single Room” mean in the hotel industry ?

Bl S H “Single Room” &l =1 319 @2

(A)

(B)

(C)

(D)

What does “European Plan (EP)” mean in the hotel industry ?

Room with two beds for two persons
T AT & fore o foeat arem s
Room with one bed for one person

Teh Hfed o fTg Teh R aren e

Room with three beds

[a) o N

[ IRl Alcdl ephX]

Shared room with many people

e AN o T e R T hEN

gledl $EM | “European Plan (EP)” & =1 37 2

(A) Room with two beds for two persons

(B)

(C)

a1 Al o fore < foeeri aren e

Room with one bed for one person

Teh ek o foIY Teh foeaX aren A
Room with three beds

a9 foeRi aren w8



iv.

(D) Shared room with many people
e AT o T TS foRa T .

What does “FOREX” stand for ?

“FOREX” T 11 319} 22 1
(A) Foreign Exchange
feesh wer fafem=
(B) Forest Exploration
ERECRECIR]
(C) Formal Expense
i T
(D) Foreign Experience
foreet s

What is the term used when no rooms are available with a hotel ?

5o Tt gled | g o hEU IUCTsY Rl Bidl &, O SY 1 gl Sl ¢ ? 1
(A) Check-in
=3
(B) Overbooking
SHTeRefehT
(C) Sold Out
Teesnse
(D) Check-out
h-3TT3E




vi.

Q S.

What is the full form of M.I.C.E. in tourism ?

wied § M.IC.E. & I ¥9 1 87 1

(A)

(B)

(C)

(D)

Meetings, Incentives, Conferences and Expositions
Hiférw, sfeed, HIHhas 3R THaraeTd

Meals, Insurance, Cab and Events

Hiew, T9ERY, Te 3R g

Management, Information, Culture and Environment

Marketing, Innovation, Communication and Education

HIHFET, SAAYH, TR 3R TShe

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

fau T 6 U9l A A Rl 5 UvAl o ST ST (1 x 5 = 5 37H)
What is the full form of UNESCO ? 1

UNESCO T U =9 &1 2 2

(A)

(B)

(C)

(D)

United Nations Educational, Scientific and Cultural Organization
United Nations Energy and Science Coordinating Organization
AR T TAST Ug WEH ol ST siiresivm

Union of National Education, Science and Culture Office

Universal Society for Education, Culture and Outreach

et WA B T, Heek TS 3R




ii.

iv.

Name two World Heritage Sites located in Delhi.
fooet § feud < favg «RigT Teil o AF SaEy| 1
(A) India Gate and Lotus Temple

sfea e 3R died T

(B) Qutub Minar and Humayun's Tomb

Fd HAR 3R gAY 1 HeheRI

(C) Red Fort and Akshardham Temple
AR 3R 3TeR ¥ HieX

(D) Jama Masjid and Rashtrapati Bhavan

ST Aiesie 3R Uafd wee idi. Jaisalmer is a popular desert
destination. (True/False)

AN Toh TG I Tiqed 7 1 (R )
Qutub Minar is an example of which type of tourism product ?

Fd TR 8 TR 1 qeded $ag 82 1

(A) Natural Tourism Product

Tehfcieh g 3ca1g

(B) Manmade Tourism Product
e FfHa wied 3arg

(C) Event-based Tourism Product

T STERA 93 315

(D) Symbiotic Tourism Product

g Siat qied 3de

Gulmarg is a popular ski resort located in Jammu & Kashmir. (Yes/No)

T ST iR HYHR H feord Uk ol wh R €1 (Bl 1




vi. Jim Corbett National Park is an example of which type of tourism product ?

e~ TS e 9l U fFT WehR 1 T IS © 2 1
(A) Manmade Tourism Product
e HiHd 92ied 3drg
(B) Event-based Tourism Product
T SERA T I
(C) Symbiotic Tourism Product

e Sidt T 3dIg

(D) Natural Tourism Product

HTehicieh Ui 3G 1

SECTION B:- SUBJECTIVE TYPE QUESTIONS
EE B:- AUk Uk & U9

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3
= 6 marks) Answer each question in 20 — 30 words.

TSR ShI9Ter UX FaU 10 5 uget # F fRt 3 % 5o ST (2 x 3 = 6 37h)ucieh U9
T I 20-30 Irsat # ifw)

Q 6. List the various methods of communication.

TuR o fafir=T adiehi & g | 2
Q7. Define Stress Management.
TS TEE bl TR o | 2

Q8. List the various ways to protect data.

2T wl GRET o A= et ot g T | 2




Q9.

Define the meaning of a career.
BRI T 31 T ThifoTu |

Q 10. List some ways in which we can use resources sensibly.

GEEH! T TSR W ST R & $9 dlieh Jais|

2

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 =

8 marks)

faw T 6 wgT § | TRl 4 UgAT & IO 20 — 30 ITdF H AT (2 x 4 = 8 3H)
Q1.

Q12.

Q13.

Q14.

Q15.

Q16.

Define Personality Development.
Hferiedl TaehIe ohl TR SHIfSTT |
Define Tourism ? Give Examples

T Bl ISE0T Uled IR &% |

Give any two functions of MOT.

qeied Haler™ (MOT) o & & &l |

What do you understand by VISA ?

9 SIS W R € 2

What is the significance of Health Certificate for travelling abroad ?

fordT =TT < RAT TR TV U I N HEed 27

2

Name any five monuments which are important tourism products of India.

YR & Ui W TR o A T4 ST Ayl T e § |

2




Answer any 3 out of the given 5 questions in 50— 80 words each (4 x 3 =
12 marks)

feuw U 5 uyet ® | R 3 U9HT & ST 50-80 ITedf | ST (4 x 3 = 12 37H)
Q17.

Q18.

Q19.

Q20.

Q21.

What are the major determinants of personality 7 Explain any four with

examples.
HAferied % W ek (Determinants Y- ¥ B € 2 Rl ot TR ol S
Hfgd auiA i 4

What is the role of the State Tourism Development Corporation (STDC) in
promoting tourism ? Explain its vision, mission, and any four key objectives
or functions.

e 1 Sl o H e ZRH Taemde hRURTE (STDC) i = itk el 87
3O gfteshivT, fS T g 9R W 3e9d o1 A ol T SHifey | 4

What are the major activities performed in a travel agency ? Describe any

four.
T o TS H o S el wgw ifaEt Sia-s @ e €2 i =R At
T GO hIfSTT | 4

Give a brief description of Passport, VISA, Medical Requirements, and
Travel Insurance.

qrEare, e, Ffhadia savaeand 3R A S o e faawer S 4

What is the importance of UNESCO World Heritage Sites? Describe the
objectives of UNESCO’s 1972 Convention and give two examples each of

Cultural and Natural Heritage Sites in India.

Jeeh! fI9a eRiex el 1 1 Hecd 82 Tl §RI 1972 | SYUAIC T e
IEYAT I UM HISTY T IRA | &1 Hikhiceh 3N 2 Wiehfcieh RIeY Tl & 30l
?ﬁﬁml 4
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Max. Time:- 2 Hours Max. Marks:- 50

General Instructions:-

1.

2.

Please read the instructions carefully.

This Question Paper consists of 21 questions in two sections:- Section A &
Section B.

Section A has Objective type questions whereas Section B contains Subjective
typequestions.

Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 +
10 =) 15questions in the allotted (maximum ) time of 2 hours.

All questions of a particular section must be attempted in the correct order.

SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):-

I. This section has 05 questions.

II. Marks allotted are mentioned against each question/part.
III. There is no negative marking.

IV. Do as per the instructions given.

SECTION B — SUBJECTIVE TYPE QUESTIONS (26 MARKS):-

I. This section has 16 questions.
II. A candidate has to do 10 questions.

III. Do as per the instructions given.

IV. marks allotted are mentioned against each question/part.




[T e -

1.

2.

3.

F1 FEE T eAEYdE U |
39 U9 O § © Wei H 21 U B:- €S A 3K €S B

TT A H TS YR & YA § 6t ©E B H RS FHR & I

fer Mg (5 + 16 =) 21 Yol § ¥, Tsh SHICAR &l 2 HS & 3afed (3ifHerdd) g0
T (5 +10 =) 15 Ui &% IIW e T

forelt ool we & woft wet bl Tel hH W g foRn S =few
TE A - TS Uk o I (24 3ieh):-

I 3T@ES T 05 W 2|

[I. 3aEfed 3k Yedeh W9-/91 & | 3feaiiad €1
. <hIE THRIHE 3 el T |

Iv. feu e e & R #R |

WE B - SfRUIeh Uk o A9 (26 37eh):-

. 36 TS U 16 W B

. 31l 1 10 99 & 2

. 3w o et & SrER w1

V. Wcdeh W9/91 o WH Srdfed 3ieh sifehd € |

SECTION A:- OBJECTIVE TYPE QUESTIONS
W A:- TS THR oh T

Q1

Answer any 4 out of the given 6 questions on Employability Skills (1 x4 =
4 marks)

TSR Hieed R 8T T 6 91 § 9 foreel 4 o ST ST (1 x 4 = 4 37)
Your friend is nervous before a presentation. How will you motivate them ?

MR T Wifel o UEel SR g3 €1 379 3% Sk URA i ? 1




ii.

iii.

(A) Tell them to skip it
3% 39 W e & o w5

(B) Remind them of their preparation and strengths
3% IH IR IR dqrehd F A et

(C) Ignore them
IR IIE B

(D) Make fun of them

Which part of speech shows an action ?
I T IS AT Rl g 82 1
(A) Noun
=1
(B) Pronoun
o™
(C) Verb
ERI
(D) Adjective
ENEL
Which of the following is a stress management technique ?
frfafad & o ®F-91 T a9 JeET deheieh § 2 1
(A) Meditation
121K

(B) Arguing

IEG HAT




iv.

(C) Avoiding sleep
g o =
(D) Skipping meals
AT BIST

Which device is an example of input device?

e fEargd &1 ST i @1 82

(A)

(B)

(C)

(D)

Monitor
Hif X
Printer
fiiex
Keyboard
EIkC IS

Speaker
=8I CTny

Which is not a source of business finance ?

frfeiad § 9 9 @1 AR ford 1 9id 18 72

(A)

(B)

(C)

(D)

Bank loan

I

Investors

BENED

Lottery

el

Government grant

Rl 3EH



vi.

(A)

(B)

(C)

(D)

Q 2.

What does “reduce” mean in 3Rs principle ?

3R fagia & “Reduce” 1 =1 31ef 22 1
Use more

3Nk SYINT HLT

Use less and avoid waste

T SYAN AT 3R e F T
Throw away

Tk S

Burn waste

h T STAATHT
Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

feu M0 6w H 9 Rl 5 uwH o S AT (1x 5 = 5 3ieh)

A tourist is asking you questions repeatedly because they didn’t understand
your first explanation. How should you respond ?

T e TR-9R MUY Y9 IS W@ ¢ Hifth I8 MU Teell e El qHet U |
MIRT Y Tfafshar o =R ? 1

(A) Ignore them
3% ST A
(B) Politely explain again with patience
& g TR e
(C) Show irritation
ferg femmd
(D) Walk away
=Tl e




ii.

iii.

iv.

Which is not a personality trait ?

I 1 Hferied o7 7TE B2
(A) Honesty
ERIREI
(B) Punctuality
HHY Yletq
(C) Laziness
A
(D) Bicycle
RIHESH

Which of the following is a determinant of personality ?
frfafad & o ®F W e # ek 22
(A) Heredity
ERREL
(B) Weather

|

(C) Seasons

s
(D) None of these

9 O HIE T
Which skill is important for building a good first impression ?

IS BT G S o AT i W1 IS T qol 7 2

(A) Grooming

sl



vi.

(B) Arguing

TEH HE
(C) Avoiding eye contact
RERECoR R OE |
(D) Speaking rudely
3T S
Which of these is an example of body language ? 1
T8 W DI 91 IR AT 1 IS0 B 2
(A) Smiling
HER AT
(B) Speaking
ElGE|
(C) Writing
fere

(D) Reading

el

You are guiding a foreign visitor who is worried about safety in your city.
What should you do? 1

M9 T foeel g i ARieEH ¢ W R S 3Mush YT H TRET i we R §1
319l T LT =R ?

(A) Assure them with facts and safety tips
T SR TR YRl O I YA I
(B) Tell them not to visit

3% I W T




Q 3.

ii.

(C) Avoid the question
e 9 =<

(D) Joke about the safety issue

& e TR TSl e
Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

few T 6 weAr H ¥ Rl 5 UeH o SW AR (1x 5 = 5 3)

Ramesh, a travel agent, wants to know the latest entry requirements and
customs regulations for a foreign country to guide his clients. Which source
should he refer to?

I, U dad T, 394 Weehl bl AriesiH o & fou foredt faesh ew & &am
TATT AFTIHAST 3R YT Yok fFwl bl ST =Tedn € 1 S fohe Jid ol TerT o
fRe? 1

(A) Travel Information Manual (TIM )

I TR HYeTA (3METH)

(B) Tourist Brochure

qeeh GRehl
(C) Hotel Menu

Bl 7Y
(D) Passport

qrEgE

Which ministry in India is the nodal agency for developing and promoting
tourism ?

IR | T % faer 3R TER-TER % 7T yE TS i o1 e © 2 1

(A) Ministry of Culture

TEFId HATT




iii.

iv.

(B) Ministry of Tourism

e HATT

(C) Ministry of External Affairs
fercer Hamer

(D) Ministry of Home Affairs
UERSEIN R

Anita from Japan is visiting India for a cultural exchange program. For
India, this is an example of which type of tourism ?

ST &1 3T IR H Uk HiSh e SASH-UEM hiEishH o {1 31 &l & | 4R o foig
5 A9 YR & T ol ISR ¢ ? 1

(A) Domestic tourism

e T

(B) Inbound tourism

SIS S q¥ed
(C) Outbound tourism
HAPEARE qHA
(D) Regional tourism

B TEie

Where is the headquarter of the United Nations World Tourism Organization
(UNWTO ) located ?

G T g e e (JuASsIe) 1 YEAerd el feord € 2 1

(A) Paris, France
Ry, wE
(B) New York, USA




vi.

ik, Rk
(C) Madrid, Spain

Afge, oA

(D) Geneva, Switzerland

o N o A

IsiAdl, RAgaiRels

<

Which service in a community is often improved due to increased tourist
traffic ?

el F WS 9gH % HRUT R TS W i W Ul TR gUd S 87 1
(A) Fire protection
3T &
(B) Library services
FETHITT Tl
(C) Postal services
<Te e
(D) Census services
SO W

Which sector contributes about 10% of the world’s income and employs

almost one-tenth of the global workforce ?

I | & A T I T ST 10% 1 A ol € R Af¥eeh shrieel S e
THa! & ISR <l © 2 1

(A) Tourism industry

e 3T

(B) Oil industry

qe SE




Q4.

ii.

(C) Automobile industry
eHETge ST
(D) Agriculture

Fu

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

few T 6 weAr H ¥ Rl 5 UeH o SW AR (1x 5 = 5 3)

Rajiv is travelling from India to Brazil. While applying for his visa, he is
told he must show proof of Yellow Fever vaccination. What type of travel
requirement is this?

Teig IR 9 SISfiel A Y @I 2| A o fAU Sde ad 9T 38 Uil g8R
SIRTehT0T ST 0T @ bl el 71| T fohd Wb ol I Ma9Tehel & 2 1

(A) Medical requirement
[BIERSINC I CRREX

(B) Passport requirement
AU JATESThdl

(C) Ticketing requirement
feenfdT srereehdn

(D) FOREX requirement
ferestt Her smagerha

A family from Punjab visits Shimla for vacation. For Shimla, what type of
tourism does this represent ?

IS T U IRaR Bt & fore fmen sar €1 e & o e R weR % weied
T IS 2 ? 1

(A) International tourism

IR T




iii.

iv.

(B) Outbound tourism

ABARE e
(C) Domestic tourism

e i

(D) Inbound tourism

SIS S Tder

Which document is issued by a country’s government to its citizens as

proof of nationality and is required for international travel ? 1
i T TS Rl 29 o TR I ANIRGhT hl TSIl ok THUT % w9 H S
Fd ¢ SR S ARisd e & fre e 22
(A) Visa

EIS|]
(B) Passport

e
(C) Travel Insurance

Rl
(D) TIM Manual

JreMEUH HeTd
In hotel booking terminology, which meal plan includes room rent and
three meals (breakfast, lunch, and dinner ) ? 1
et ST TTsarael |, A G IS A R S R SR A S (A, SveT
%1 i 3R T W) W e 22

(A) Modified American Plan (MAP)
Hemfea smien e (THT )




vi.

(B) European Plan (EP)

SR e ()
(C) American Plan (AP)

3R T ()
(D) Continental Plan (CP)

hifreded A1 (FA) 1

Which travel agency service deals with organising meetings, incentives,
conferences, and exhibitions for companies ? 1

HIF G et TS e Sl & fu aadh, dieaed, S 3R gesitE s s
L 82

(A) FOREX service
fastt g1 g
(B) Ticketing service
(C) M.I.C.E. service
TH.IE AL, Ha
(D) Documentation service

TEATISIERTuT el

What does the abbreviation PAX stand for in tourism terminology 71

qHe vecaetl § PAX o Giaed ®9 fohdeh fou €2 1

(A) Passenger
RIEl
(B) Package

e




Qs.

ii.

(C) Payment

qrdar
(D) Permit

A

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)
fgu T 6 Uyt ° 9 fmel 5 uvAt & ST AT (1 x 5 = 5 37h)

A group of tourists visits Jim Corbett National Park, enjoys jeep safaris,
and stays in nearby resorts. Which type of tourism product is this an
example of ?

i 1 Tk T T Hide AT A Sl €, ST THRE 1 S ol € 3R I
% i o 38l 2| 78 fFH YR & THie IS i 3T @ 2 1

(A) Natural tourism product

ishfceh g IS
(B) Symbiotic tourism product
HEsitel qH 3G
(C) Event-based tourism product
HEAT-3MHRA T IdIg
(D) Site-based tourism product
TIA- 3R e IS 1
What is the full form of UNESCO ? 1
AR 1 ATH R 2
(A) United Nations Educational, Scientific and Cultural Organization
T g Sifereh, RTeR SR e W

(B) United Nations Economic, Social and Cultural Organization

G o2 ek, AT 3R Hikhfarsh e




1ii.

iv.

(C) United Nations Educational, Social and Cultural Organization

T g ST, WS 3R Hiteplceh e

(D) United Nations Economic, Scientific and Cultural Organization

-

G o2 Afeh, S+ 3R Gikapfoeh Ge

Which UNESCO World Heritage Site in Uttar Pradesh is one of the Seven
Wonders of the World ?

IR TS H RIF T FAeh! v eRER T e & Ui o § W T €2 1
(A) Red Fort
NISRETS
(B) Agra Fort
3R fehemt
(C) Taj Mahal

qeTHEd
(D) Fatehpur Sikri

TR Hihd

Beaches like Kovalam and Calangute are examples of which type of tourism
product ?

FlaeH IR HATS T TG ¢ fFE TR & T 3T & IS & 2 1

(A) Natural tourism product

Tehfdeh T IS

(B) Man-made tourism product
g g 98 35

(C) Event-based tourism product

HTAT-3MERT 9¥ed 3




vi.

(D) Symbiotic tourism product

[aWaY (o
deslldl Y4ed scdlg

Which of these is a cultural UNESCO World Heritage Site in
Maharashtra ?

T W -9 TER | fEud U Wi I fove eRieY e €2 1
(A) Kaziranga National Park
TSI A 3
(B) Ellora Caves
TERT T
(C) Western Ghats
gf¥=l =
(D) Nanda Devi National Park
EECIRCRISEIL

Ramesh is planning to visit Ahmedabad in January to see the Kite Festival
as a spectator. What type of tourism product is this?

THY STeR) | T Helcdel i €Y1k o ®Y H T o fIU eSS ST & Sl o=

T 2| 98 fhY TR 1 T 3TE 7 1

(A) Natural tourism product
ATehcich qHe IS

(B) Event-based tourism product
HEAT- SN qHe 3Q

(C) Man-made tourism product

g g 992 35

(D) Symbiotic tourism product

gesidl gded 3dKe 1




SECTION B:- SUBJECTIVE TYPE QUESTIONS
WE B:- AfeF S Th &6 UIT

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3

= 6 marks) Answer each question in 20 — 30 words.

TSR ShI9Ter UF FU 10 5 uget # F fRl 3 % S ST (2 x 3 = 6 37h)ucieh U9
T ST 20-30 I3t H AU

Q6.

Q7.

Q8.

Q9.

Q10.

What are the two main types of communication ?
TR % T G YhR i 9 72 2

Name any four stress management techniques.

AT YU i hiE IR deheich SaEy | 2

Name any four input devices of a computer.

SHOT % IS TR TS TR o A I | 2
Write few qualities of a good entrepreneur.
U 39 STE & 7 e 2

Name any two renewable sources of energy.

TAIRONT Sl ok hlE & Fid adisu | 2

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 =

8 marks)

fou T 6 uvat ® & foR=t 4 U9AT % ST 20 — 30 YIsar W ST (2 x 4 = 8 37eh)

Q11.

Q12.

Q13.

Give any two benefits of following telephone etiquettes.

AR FTMER 1 91e 34 o hiE o oy Sz | 2
Mention objectives of domestic tourism.
R T & 3L TR 2

State any four services provided by a travel agency.

TS ¢ TSI gRT < ST ATl g 9R Hard fafen | 2




Q14.

Q15.

Q16.

Name popular types of tour packages in India.

IRA § <X UhsT o SAHOT YR SR | 2
List any two documents needed for international air travel.
TR BT AT o o a9k g < SEAES Geieg hifet | 2

Mention any four examples of man-made tourism products.

e i wieT SART o T TR TRl 9diEy | 2

Answer any 3 out of the given 5 questions in 50— 80 words each (4 x 3 =
12 marks)

faqu e 5 gat § @ feRedt 3 weAT % SAX 50-80 VRl W T (4 x 3 = 12 i)

Q17.

Q18.

Q19.

Q20.

Ravi works as a receptionist at a popular hotel. One day, a foreign guest
arrives who cannot speak English or Hindi. Describe four steps Ravi should
take to ensure effective communication and guest satisfaction.

T T At Bed § REwiie & ®9 § %M &3l 8| T &7, T faesh #eqm
ST ST A < SIS 3R 1 & &S et Henan @1 vl SER 3R sl dafte gffea
T o [T e 1 B9 ¥ =R HeH ISH MY, G0 ST | 4

State Tourism Development Corporations (STDCs) promote tourism in

various ways. Mention any four major functions performed by an STDC.

759 e faere frm () fafte ol © gden i Sgren odr @ | TEereEt
5T fohU <TH o1t i AR T " 1 SaEy | 4

A group of students is planning an educational trip abroad. As a travel
consultant, explain any four essential documents they must arrange before
departure.

ST 1 Tk Te faeer ® Vifark amn i AT o W2 | T A hueee & w9 H,
T W U8 3% S W IR a9k S dIR i =8y, THSsU | 4

A family of four wants to book a resort stays through your travel agency.
They are concerned about the availability of meals during their stay.

Describe any four meal plans you would suggest for their booking.




Q21.

IR A T Th URAR U dael Tsidt o Aremm o REE | 3g @ ST &l

&A1 21 9 39 e & SR A I STl bl ek FHifed € | e gfehT &
g @M lF-T =R IS Fed gemdn, quie i 4

Wildlife sanctuaries play a vital role in tourism. Justify this statement
with any four points.

IISlE SWARTT T W Heaayul YR Fard 2 1 39 wee o iRt ot =R feigelt &
YR 3fed 3e¢ 4

[ﬂﬁz:
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% e =& |
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